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Compare College Offers | A Crowdsourced Solution to Getting the Best Deal

The “game” of identifying, applying to, and getting into college today is an intense and
stressful one. Parents & students are largely at the mercy of many institutions, and lack the
data needed to make the best decisions and know whether they're getting a fair deal. i o i S

Register for a Free Account to enter & view offers. Get started with our college search tool College Insights
We'll also send you our FREE Merit Scholarship guidel to wiew & compare data from thousands of US colleges.

The CEO of Road2College experienced this herself and decided to do something disruptive
PrOjeCt Value to address this. She found a way to scrape data from multiple websites & databases, and
used that to build a monster spreadsheet boasting a wealth of information needed to figure
& Impact out which school was best. We went on to digitize this, and also build a crowdsourcing tool
to help users compare their college financial aid offers to those of others.

All this put the power in the hands of students & their parents—where it should have been all
along. My work on the project helped dramatically increase user base and therefore
revenue for the company.

PrOjeCJ[ The CEO of Road2College wanted to overhaul & modernize her marketing content site,
DeSCFiptiOﬂ gﬁﬁtrove her digitized version of her spreadsheet, and get the College Offer Comparison tool Collgensights s

]
»

» Rearchitect the marketing site
PrOJeCJ[ Sco pe * Redesign College Search tool e U N - R ke g

+ Design v1 of Compare College Offers L - = : S
e | % - - - : S
As sole Design Consultant, I: = ﬁ e — - = W o=
+ Conducted user research & competitive analysis e | B
+ Performed functionality & content analysis to dedupe and inform new IA e D L
Fartilbutens * Created new, streamlined IA that significantly reduced site size . | o o
+ Redesigned College Insights and designed Compare College Offers e
* Partnered with CEO on Product Strategy & Roadmap — Boemeomm B "
« Created user flows requirements docs, research docs, wireframes, and functional specs m——
* Managed Agile Development for multiple distributed development teams —— T B -

* Partnered with Software Architects to rearchitect the site & apps



WEBSITE & SYSTEM ARCHITECTURE

COMPONENT DIAGRAM
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COLLEGE INSIGHTS
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[blog content]

Search/Apply Project
Management Tools

*Pale green elements don't exist yet
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[e.g., scheduling college tour]




CUSTOM

ACADEMIC STAGES

FINANCIAL STAGES

INTERACT ION TOUCHPOINTS

Customer Journey Map
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ROADZCOLLEGE FAMILY: THE OVERALL JOURNEY TO FINDING THE BEST FIT BASED ON FINANCIAL NEED & MERIT SCHOLARSHIP AVAILABILITY:

Freshman Year

Learning About the Collepe Process

Learning About the Finandal Aid Process

Sophomore Year

Assessing Student Career &
Major Interests

‘ Junior Year

Researching Schools (Fit &
Mon-Academic Factors)

Summer th

Test Preparation & Testing

Realize need to Subszcribe to JV
learn about the Concierge Leaming
college process Module
@—P: [ T [ oL L &
Read Content on Sign Up for
Road2College.com Road2College Email
List
Join “Pay for Create User
College 1017 Account on
Facebook Group Road2College

Assessing Family Financial
Health

Researching Schools for Filling Out Financial m'e Offers
Financial Fit Aid Forms

Subscribg to Varsity
Concierge Learning
Madule

=

Start Marking
Schools as
“Favorites”

Schedule College
Wisits

Receive g
deadline
favorite

pplication
alerts for
schools

Co

st Analysis

Senior Year Post-Graduation
ough December January through April May through August
e
tober through December January through April May through August
[ T & &
Ermer. in Financial Enter in Lenders’
Aid Cllffers Offers

Financial Planning
Exergises & Impact



R FLOWS

User finds through

FB Group

User purchases User decides to User gets full
Fone PR & Fiter Tonctonaity
User tries out
g Insights
for free

Purchases through

Email link

User doesn't 3 cisn?;r];eu:a sl::rg
purchase after 3rd hﬁ'ee
Purch: through
Site Content link

— e B After mapping out the full customer

hrough ug m;sr:; Existing User E— Logn . 8 e H

FB Live journey, | captured the existing ways in

Navigates to .
Lanng Page CartPage ] Aasess Mamoers & which users could land on the College
invoked 5
Purcléase_clilm{(uugh |ﬂS|ghtS Web App
et New User D — Create Account
Purchases Varsity
Program

) Email triggered

wiNext Steps.

‘WooCommerce
Captures
FB Chatbox - Name Ecqﬂrg‘a“ogd
Automessage - Email OV NCLS
Triggered - Email Sub
- CC Info
GetResponse
. . Email triggerd
User comments on USEB':(I:?"S link in
FB Live —_— Mossage
about Essays 9
Goes to Clicks Google Form - 3
Essay Service Clicks Purchase ~ —> link in GetResponse  —> Fills Out Form - C"iﬂn"SGSﬂthg':"E"K
Page Email 00g!
Finds out about
3 Independently
By Eaniee —>  navigates directly to
icugh R2C site

FB Group
Schedule through
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RESEARCH 8 ANALYSIS

| leveraged the CEO's very large Facebook Group to
recruit survey, interview & usability participants

« Conducted all research activities; synthesized &

Choices

College Board's Big Future

p rese nted fi n d i n g S to C EO & h e r S m a | | tea m College InSight (college-insight.org)

« Went through several rounds of testing the existing

College Navigator (nces.ed.gov)

Cappex

web app, redesigning, testing, iterating & retesting

12

In-depth Existing & Potential
Surveys Customer
Interviews

College Confidential

US News & World Report

Other (Please describe)

Moderated
Usability Studies
On New Design

56.67%

6.67%

26.67%

16.67%

6.67%

43.33%

13.33%

10.00%

3.33%

53.33%

66.67%

40.00%

36.67%

16

20

12

11

QOutside of Road2College, which online resources are you using in

Answered: 30 Skipped: 1

66.67%

53.33%

@ College Board's Big
Future

@ Cappex
® Unigo

® Naviance

@ College InSight
(college-insight.org)

Chegg
® Fastweb

® Niche

your col

llege search?

80% 100%
® College Navigator
(nces.ed.gov)
@ College Confidential
Peterson's

® US News & World
Report



COllege InS|ghtS by Road2College

brought ta you by credible

=
- & Premium Filters
Public/ r SATJACT Average SAT 75th Full-time u Student:Faculty
CEURERR I Private 1 BEg B I Required? a SAT I Percentile a Undergrads (UG) I Ratio I
i f Maryland
Search Colleges University of Maryland, .
g = Search to find schools that match your needs. Gollege Park Ty Mideast ~ MD — 1385 — 47,253 66% 3% 121
et flter -
<UNIVERSITY NAME>
[ ] Search for a Specific School(s) - o ﬁ Mideast MD — 1385 — 47,253 66% 34% 12:1
Public/ SATIACT Average SAT T5th Full-tima ] T
- College Mame | Private §  PeEien sate] | virear @ sy b Percentile I Undergrads (ug) - <UNIVERSITY NAME> -
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S ™ Mideast ~ MD — 1385 47,253 66% 34% 1241
OR g — ! o o :
Search by Preference
S AR T Mideast ~ MD — 1385 — 47,253 6% 34% 12:1
Major
Select all the academic programs of interest, ﬁ Mideast ~ MD - 1385 - 47,253 66% 34% 1211
hd University of Maryland, -
College Park jurg Mideast ~ MD — 1385 — 47,253 66% 34% 12:1
[ ccounting |
; <UNIVERSITY NAME>
Location a; Mideast ~ MD — 1385 — 47,253 66% 34% 12:1
Select locations by grographic region or state. [ Accounting I are sering
<UNIVERSITY NAME>
= m Mideast ~ MD — 1385 — 47,253 66% 34% 12:1
<UNIVERSITY NAME> e rraw 0D — e — 47,253 e o T
School siz [ ccounting l rreospace engineesing |
Slide to find colleges by number of students enrolled.
i
-
~, — —
Test scores
Which Test o you wart taincluds? PREMIUM ACCESS | SIGN UP N QIW
@ None _/’“ a7 QACT
:\ .'I
-

Design Rationale:

» R2C started out as a massive spreadsheet that the CEO shared via email with her
Newsletter subscribers ROAD2COLLEGE WHO WE ARE OURTOOLS SUPPORT CONNECT WITH US

» The Web App vl went out as essentially a digital version of that same i R concierge Service . F w ®
spreadsheet, and was riddled with usability issues Become an educated consumer of higher ed.

* | devised a way for users to pare down what data showed up for them, and
enabled them to search based on the desired fit that students & parents sought
in a school

* The search results still required a more tabular view—at least to start—and was
designed to make it easy for users to scan and decide which school details they
Wanted to d|g mto All Rights R d. | Exclusive member of Mediavine Financial.

SEARCH Q




COMPARE COLLEGE —RS

HOME ABOUT CONTACT f ¥ @ @ seamnha HOME ABOUT CONTACT f ¥ @ @ seamnha HOME ABOUT CONTAGT fv oo SearchQ

ROAD-COLLEGE ROAD-COLLEGE ROAD-COLLEGE

PLAN ~ FINANCE ~ APPLY - RESOURCES COLLEGE INSIGHTS ~ FREE MONEY FINDER - CONCIERGE ~ COMPARE COLLEGE OFFERS PLAN ~ FINANCE ~ APPLY - RESOURCES COLLEGE INSIGHTS ~ FREE MONEY FINDER - CONCIERGE ~ COMPARE COLLEGE OFFERS PLAN ~ FINANCE ~ APPLY - RESOURCES COLLEGE INSIGHTS  FREE MONEY FINDER - CONCIERGE - COMPARE COLLEGE OFFERS
Compare College Offers | A Crowdsourced Solution to Getting the Best Deal Compare College Offers | A Crowdsourced Solution to Getting the Best Deal Compare College Offers | A Crowdsourced Solution to Getting the Best Deal
Your Student Your Student Your Student
Student’s Stateof Resicerie® et Student’s Stateof Resicerie® et Student’s Stateof Resicerie® et
- = - Hew vork - 30,001-40,000 - Hew York - 30,001-40,000 -
Unweighted Ger  SAT acT Unwelghted 68" SAT acT Unweighted G SAT el
38 1583 38 1583
The College The College
Collegs admission Typs Collegs adrmission Type
- - Cornell University - Early Decisian -

&

| This college s Test Optional | This college s Test Optional

Offer Details
Grants & Scholarships [Money You Don't Pay Back) Federal Loans [Money You Pay Back)
Institutional Aid Toralsubsidined Fecrs Loans
Total Grants & Scholarships based on Financial Nosd 5

o

7] tes, s remeable, (1 xpect to gat this every year Total Unssbs Fodal Loars

0
Total Grants & Schalarships *HDT* based on Financial Nesd

%

[ ¥es, s rnawable, | expect to gat this every year.|

Governmental Aid Work Study Progams
Totl el & State Grants Total Subsidized Faderol Loans
s s

Brivate Scholarships
Total Private Schotarships

5

Compare College Offers enables college hopefuls & their parents
to enter data re: their financial aid offers. It's 2 sided — it
crowdsources comparative data, and displays that crowdsourced
data through the Insights app.



ACCOUNT CREATION

f v O @ SearchQ

ROAD COLLEGE

PLAN FINANCE APPLY RESOURCES COLLEGE INSIGHTS FREE MONEY FINDER CONCIERGE COMPARE COLLEGE OFFERS

yme Part of the
Community & Become a Sz

Compare College Offers | A Crowdsourced Solution to Getting the Best Deal

See offers others
received for the same schools.

Already Have Offers from Colleges? No Offers Yet?

Register for a Free Account to enter & view offers. Get started with our college search tool College Insights
We’ll also send you our FREE Merit Scholarship guide! to view & compare data from thousands of US colleges.

Email Address.

I'm a Parent

I'm an Educational Professional

I've read & understand the Compare Colleps Offe

W Sign me up for Road2College informational newsletters
College Insights Terms ¢ ce

KPLORATIONS

Sign Up

First Mame Last Name

Email Address

Student's State of Residence  High School Graduation
-

v B
@ r'm aParent | want to enter my offer(s) & compare to others

I'm an Educational Professional (| want analytics & insights)

I have multiple students

SIGN ME
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COMPARE COLLEGE OFFERS
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PRIORITY

FEATURE REQUIREMENTS:

Integrating Compare College Offers Data into College Insights

INTRODUCTION

Compare College Insights is a crowdsourcing tool that enables users to enter financial aid & loan offers

they’ve received from various institutions. In order to provide further value to Road2College customers who
pay for College Insights, data entered via Compare College Insights will be integrated into the existing Insights

table.

!

GOALS

s Provide additional value to College Insights customers
* Provide high-level information available in Compare College Offers
* Provide an easy way to get to/view College Insights data for a given institution

NON-GOALS

* Tointegrate the totality of Compare College Offers data into the College Insights table

HIGH-LEVEL REQUIREMENTS

PRIORITY REQUIREMENT

COMMENTS

Add 2 new columns to the College Insights Table

Use only the CSV data from Compare College Offers and build new
screens for displaying the data (i.e., don’t reuse the code from
Compare College Offers)

Create a modal page for Need-based Offers (displays data for 1
institution)

Create a modal page for Merit-based Offers (displays data for 1
institution)

ROADZCOLLEGE

EC SAMPLES

FEATURE REQUIREMENTS:

Integrating Compare College Offers Data into College Insights

DETAILED REQUIREMENTS
College Insights Updates

PRIORITY REQUIREMENT

COMMENTS

Add a New Column: Need-Based Offer Data Available

Column Header text
TBD

Add a New Column: Merit-Based Offer Data Available

Column Header text
TBD

Pullin Yes or No answers in Need-Based column for each institution
column

Pullin Yes or No answers in Merit-Based column for each institution
column

For YES answers: Show number of offers entered

Link to Need-Based offer data via Yes answers in related column

Link to Merit-Based offer data via Yes answers in related column

Need-based Aid Modal

When a user clicks on a “Yes” in the Need-Based Offer Data column in College Insights, a popover will be
invoked. This modal will display the relevant detailed data for the related institution pulled from Compare

College Offers.

Add Subheader: Cost of Attendance (Without Aid Awards)

PRIORITY REQUIREMENT COMMENTS
Include Compare College Offers section header
Remove college selection dropdown
This would be

pulled from College
Insights, not from
user-entered data

Columns to Include:
* About this Student
* Admission Type
* Need-based College Grants/Aid
* Renewable
e Pell & State Grants
s Net Cost

Recalculate Net Cost: use new data from College Insights table; not
data entered by users into Compare College Offers

ROADZCOLLEGE

11
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BIOLOGISTEX: BIOMATERIALS LOGISTICS

Before this startup, there was no real way to know whether biomaterials were still viable when

they arrived at (example) a hospital after being shipped by the biotech firm. For example, if someone

is waiting for a lung transplant, by the time the hospital receives the organ, it may no longer be viable
PrOjeCt due to stresses experienced during shipping.

ae®e,
e a8 Intelligent * Informed * Precise
blOlOngtEX Clinical Materials Management

DeSC”pUOH The company invented & built the shipping box w/extensive tracking & telemetry (the EVO), but had
no foundation for how BioTech firm employees, healthcare professionals, or shippers would
interface with their product. This is where | came in.

Username*

| forgot my usarmame

Password*

This was literally the very first time that biomass - such as donated organs being sent in a critical
situation - could be discerned as either viable or unviable upon arrival at its destination. The
PrOjeCt Value & revolutionary box that BioLogistex had designed was the first of its kind.

oot my passwerd

Im PaCt The impact of design here was profound. The interfaces | designed provided users on all sides of
the equation to easily interact with shipments, and the telemetry thereof, from inception to delivery.

bloicgitex © 2015 oo | wmaacowwon | pweey | wepe

The project scope started out as a simple “reskin” of a site they leveraged from their telemetry biologistes @ .
PrOjeCt SCOpe partner. It ended up being a full-scale design & development project of a brand new, interactive = ——

Web App that enabled multiple highly-differentiated user groups to create, track, and manage

biomass shipments.

OUTBOUND INBOUND

TunsasTe s

DaraeraTe st

As sole Product & Design Strategy Consultant, I: — —

« Conducted user research & competitive analysis s e

» Researched tracking device & existing tracking portal (leveraged from the ankle bracelets worn by o ey
R | & house-arrest inmates) —— e .
ole . . : . iy o
* Provided consultation & leadership on product & design strategy D : e

narassTe D

Contributions * Led brainstorming sessions

» Created feature spec, user flows, information architecture, wireframes, branding elements, visual
designs, style guide, and functional specs




EARCH & ANALYSIS

* Led many analysis sessions with CEO, CTO and COQO to understand the
business, its goals & trajectory, and help them build their roadmap

 Visited biotech firms to learn how they worked, understand their mental model|,
and explore how they historically dealt with managing biomass shipments &
identify their needs

 Interviewed relevant healthcare providers (e.g., surgeons) and their staff, to
understand what the recipient experience was and identify their needs

2 2 4 8

Weeks of Initial Weeks of Intensive BioTech Firms Research Calls
Due Diligence Design-Led Visited & with Relevant
Business Analysis Product Strategy Several Employees Healthcare

Planning Shadowed Professionals

14



USER FLOWS

BIOLOGISTEX USER FLOWS

BLCSR is
Customer calls BLto Initiate “Add 3 BL Rep takes R B » EVO issetup & 3 Email is sent to
start account Customer”™ info R assignad new Customer
I
NOTE: In arder ta utilize siting = CustomerfInfo
geafence to initiate a Shipment. added w0 BL Serial &
we'll nead to know the actusl CSR'z profile/ Frierdly Name?
arigin of shipmentz. Thiz could be Eashbaard/area Actotuns
abtained during thi
Data
NOTE- if Customer .ﬂ!ﬂr!;,.th! B.L P 5 N
CSR can preselect the canfiguration coats oo btk
parameters that the customer will BLE Cumtomer]
regularty need. This will lighten the
first-run lozd for the user.
o parameters Setup
Set parameters
EVOiszetup Views device(s)
Customer clicks | |Customer enters y oyt & templates
Customer enters link in email & is username & altell i S ieoees Can edit/addf
i (» forPortal —»| additional
Portal takento First | 7|  creates Petamenerzter remove

displays D user(s) & assigns BLCSR
Run experience password piave (TBD) "rLIE” & 5 parameters
| EVO iz NOT zet”
OTE: The frst-run UK is oL
e
4 Create new

This enables us o know

what's in the Ul and what
=ort of adeitionzl
experiences/materials are
avilable (e.g.. training

videnz)
& = Customer saves
uSCAMEr SRSl ) Client's info for
Client’s info
future use
I I
Ca Name
adcresz
Main Cantact u'!c:'.t M’MI;:'"
Shipment is ordered,’ Email =
created o l
Customeremters| | [ e S
: ) ortal displays }
client's B Return Waybill Shipment picked 2 Alerts are set for Alerts are set for| EVO arrives at SHIPMENT
®  I»l customised (if [—B EVO is packed Waysit created [ EvOstip & :
geofence info e }! L e en crested up/initisted SE":H i:h Customer Client Client location COMPLETE
{mile radius] i

I I

Enable/disable = Location +

e e £ s e sos
e the arigination inside dient ]

Settime range for = increase =

paramatar ppiien B Fight sansar

Snapshot of
Configis

tatken upon
“Save”

Email and/phone
of Client contact
enterecy

Cuszomer

User receives & handies Alerts/Alarms [via phone. email, &
SMIS)




INFORMATION ARCHITECTURE

TOP NAVIGATION

Shipments
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Sebect item/Enter
Deescription
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View Config
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Change Config (if
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San Alert
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Systern rotifies
appropriate user(s)
thist shipment has

b er st

|

Log In/Out
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creating @ new shipment,
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WIREFRAMES: Sh

" oL e,
biologistex Shipments EVOs
PENDING SHIPMENTS
RECIPIENT CLIENT RECIPIENT CLIENT
TRACKING NUMBER

Cells Tissue
#123456

<Shipment ID>

<Shipment ID:
<Shipment ID:

<Shipment ID>

RECIPIENT CLIENT RECIPIENT CLIENT

This is a longer

L <DESCRIPTION>
description...

<Shipment ID>

RECENTLY DELIVERED <Shipment ID>

RECIPIENT CLIENT RECIPIENT CLIENT

<Shipment ID>

3:03pm on 04/29/15

Stability Stability
. e n
Remaining Remaining

RECIPIENT CLIENT

3:03 04/29/15
pm on 04/29/: <Shipment ID>

<Shipment ID>

<Shipment ID>
RECIPIENT CLIENT

<Shipment ID>

3:03pm on 04/29/15 3:03pm on 04/29/15

Stability Stability

Time Time 2:ac
Remaining Remaining

BioLogistex © 2015

Clicking on a shipment will expand the row to display Shipment Details.

Design Rationale:

Active

RECIPIENT
Merial Labs
Johnson Biologics
<Customer>
<Customer>
<Customer>
<Customer>
<Customer>
<Customer>
<Customer>
<Cuslomer>
<Customer>

<Customer>

aboutus | terms & conditions | privacy policy | support

pment Tracking Das

Welcome Homer Simpson!

Admin New Shipment | Log Out

History

Last updated: 10-45am ¥
CONTACT STATUS
John Snow T

pickup

Eddard Stark In transit @ 1
Daenerys Targaryen In transit @
Sandor Clegane In transit %
Cercei Lannister In transit L:‘
Theon Greyjoy intansit o
Bronn intransit o
Margaery Tyrell nianst o
Robert Baratheon intransit
Oberyn Martell In transit 3
Ygritte In transit ‘/
Jorah Mormont wonsit v

* | sat with some logistics employees at biotech firms to learn how they do their jobs & what

their pain points are

» They're largely using FedEx & UPS or similar, and tracking is disjointed
* They need to know what's in transit, if there's an issue with a shipment, to see what's
been delivered (and its status) and a quick way to get to incomplete shipments
* By giving them more information, though, they'll have a lot to consume, so | created a
dashboard that only shows the absolutely necessary info at the top level, then drills down

or expands to show more when needed

LBy
biologistex Shipments EVOs
PENDING SHIPMENTS Active
a
RECIPIENT CLIENT RECIPIENT CLIENT
TRACKING NUMBER RECIPIENT
Cells Tissue
#123456 Merial Labs

<Shipment ID> Johnson Biologics

RECIPIENT CLIENT RECIPIENT CLIENT

<Shipment ID>

Grhl_l
YHD“

=<Customer>

This is a longer

il <DESCRIPTION>
description...

RECENTLY DELIVERED

RECIPIENT CLIENT RECIPIENT CLIENT

3:03pm on 04/29/15 3:03pm on 04/29/15
CONFIGURATION SNAPSHOT
Stability Stability
Time Time n Battery Life: Alarm will be sent when the battery is
Remaining Remaining at40%

Temperature: Alarm will be sent when temperature is
below 20 or above 70

RECIPIENT CLIENT RECIPIENT CLIENT

Humidity: Alarm will be sent when humidity is at
20%

3:03pm on 04/29/15 3:03pm on 04/29/15

Stability Stability

Time Time
Remaining Remaining

<Shipment ID> <Customer>

<Shipment ID> <Customer>

BioLogistex © 2015 aboutus | terms & conditions | privacy policy | support

Shipment Details includes:

= Trip & GPS view

- Sensor Report

= Config snapshot

= Shipment Report
Edit Shipment
Stability Timer

Clicking the Edit icon will invoke the Edit Popover.

hboard

Welcome Homer Simpson!

Admin New Shipment | Log Out
History
Last updated: 10:45am
CONTACT
John Snow
Eddard Stark n tra

Daenerys Targaryen tra

Trip Stats

Prassure: Alarm will be sent when pressure is below
10% or above 80%

Tile: Alarm will be sent when tilt is at 70

Sandor Clegane n transit @

Cercei Lannister g L\)



WIREFRAMES: C

LN
.. -

.
biologistex Shipments
NEW SHIPMENT
Customer

Company Name

EVOs Admin

City State

Enter company n-:.mt E Enter address Select w

Address Line 1

Enter address

ShipmentInfo

Address Line 2

Enter address

Shipping Options

Outbound

(®) Overnight
@ 1-2 days
@ 3 days

BioLogistex © 2015

Zip Code

Enter zip code

£ Save to address book
Shipping Description (optional)
Enter description
EVO Return

@ Overnight
@ 1-2 days
@ 3 days

aboutus | terms & conditions | privacy policy | support

The user can manually enter contact information for the recipient.

Welcome Homer Simpson!

New Shipment | Log Out

“ =

save for

reate a Shipment

LY
.‘ -

biologistex Shipments

EVOs Admin
NEW SHIPMENT
Customer
Company Name City State
Johnson Biologics E Seattle WA v
Address Line 1 il
1425 Evergreen Terrace 98101
Shipment Info
Address Line 2
Suite 314
Saved
Shipping Options Shipping Description (optional)
Enter description
Outbound EVO Return
(©) overnight (©) overnight

@ 1-2 days ©) 1-2 days
@ 3 days @ 3 days

BioLogistex©® 2015 aboutus | terms & conditions | privacy policy | support

Once saved, the option will be disabled, and the text will change to show that
the information has been saved.

Welcome Homer Simpson!

New Shipment | Log Out

“ “

save for

18



WIREFRAMES: Create a Shipment

® Welcome Homer Simpson New Configuration
. -
blOlOgISteX Shipments EVOs Admin New Shipment | Log Out
Power Management
Battery Life: Alarm will be sent when the battery is at 40%
NEW SHIPMENT 5) Super Saver: Data will be sent once a day; Battery will last
100 days.
EVO Pack-out Time & Stability Period* Other Alarms
¥ Alert me if the EVO is opened before delivery. Battery Saver: Data will be sent <n times/day>; Battery
3 am on  04/15/15 ﬁ will last <n> days.
\l 0 is within 5 of its
Shoment Infa Payload Temperature: Alarm will be sent when temperature is below 20°
2hipment info Stability period*) hrs S

or above 50° Balanced: Data will be sent <n times/day>; Battery will
last <n> days.
Set Alarms FAlert me when the EVO has not delivered with
it Cancel Data Max: Data will be sent <n times/day>; Battery will
. et last <n> days.

Review/Edit Configuration*

v o
save for later
H Send Alerts & Alarms To: options P " "
EVO Name/ID: sl sl LLEE et Humidity: Alarm will be sent when humidity is above 20% or below 50%
EVO Template/Confg: create ¥ Ve
\/ Joan Chase
¥ james Franco
-+ Add contact number or email

Pressure: Alarm will be sent when pressure is below 10% or above 80%

Save as a template

E cancel

The user will need to have an EVO ready, and to enter the pack-out time at the time of creating the shipment. When setting a new configuration, the assumption is that it only applies to THIS
shipment, and hence doesn’t need a name.

BioLogistex © 2015 aboutus | terms & conditions | privacy policy | support

If they haven't packed the EVO yet, they won't be able to continue the shipment and will need to save it for
later. Smart defaults should display here, based on the customer’s typical shipment type. This
NOTE: Since we need the user to enter the time in order to let them move to the next step, there can be no e (572 B by 1L (05 R o) ST W e L sion s,

default timein the related fields.
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VISUAL STYLE EXPLORATIONS

ween, d . 4 Welcome, Mike Rice! E_) Levee.

L .
New Shipment

Welcoms, Mike Ricel E—)

iaiologistei;

i:)iologiste:;

NEW SHIPMENT

Customer*

PENDING SHIPMENTS

<AECIPIENT CLIENT=>

<RECIPIENT CLIENT=

Company Name City
= e
Tissus Samples Stam calls O\ Lost upialed. sk 10:30am o, &
RECIPIENT CLIENT: RECIPIENT CLIENT: .
B > b = TRACKIMNG NUMBER RECIRIENT CONTACT STATUS Address Line 1 State
Tissue Samples Stam calls == = —
Z1472698357p Johnson Blologics James Franco :;’::'"'J oo
<AECIPIENT CLIENT= <RECIPIENT CLIENT=> .
Fissus Sampis Storn ole Z1472608357p Merlal <Person Name> In Transit 1 Address Line 2 Zip Code
Z1472698357p blotechi <Person Name>
<RECIPIENT CLIENT> <RECIPIENT CLIENT>
Z1472608357p BloSolutions <Parson Name> In Transit &
RECENTLY DELIVERED Z1472698367p 8tem Cell Pros <Person Name> " Shipping Options* ltern Description (optional)
<RECIPIENT CLIENT= <RECIPIENT CLIENT= Z1472698357p Hutchinson <Person Name> . .
() Overnight () Overnight
04/27/16 | 3:03pm 04/27/16 | 3:03pm P ” AR el
Stanley Treatments <Person Name> = 5
Stam Calls L ung Z1472698357p ey O 1-2 Days ® 1o
Stablity h n Stabllty h n
& Cancer Genter Cures <Person Name>
1:??-,-33 ning 00:L3 ljg;a ning nDa:27 Zlartensbrn (U 2-3 Days (0 2-3 Days
Z1472698357p 21st Century Medicine <Person Name>
<RECIPIENT CLIENT=> <RECIPIENT CLIENT=> ,,l Include insurance on outbound shipment
04/27H6 | 3:03pm 04/27A6 | 3:03pm Z1472698357p LifeNet Solutions <Person Name=>
L Feart J Include insurance on retum shipment
ung o
bl - Z1472698357p CareCure <Person Name:>
%‘;‘;m h n %‘;;"W L [W| Require signature upon delivery
Ramaining x9:028 Qemaning DbL:3Y4
el il Z1472698357p Global Blotech <Person Name>

biologistex @ 2015

cbout v |  loms & conolions | piveey | support
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ACCENTURE'S PENSION
SYSTEMS TRANSFORMATION




ACCENTUR

- DIGITAL PENSIONS

PLANNING

Project Value&
Impact

Project
Description

Project Scope

Role &
Contributions

Today, most public pensions & their systems are managed entirely offline and through paper-based
processes.

Accenture aims to provide wide-scale digital transformation to states & municipalities across the US &
Canada by digitizing everything from account statements, contribution adjustments, to the end-to-end
retirement application process.

IMPACT: Dramatic reduction in support calls, errors, rework for end users and public employees, and the
revolutionary transformation of one of the oldest public systems in history. The State of Ml also saw
significant increase in pension participant satisfaction and a greatly improved reputation with their
constituents.

Accenture looks for new client opportunities by identifying gaps in specific industries & prototyping solutions
to fill those gaps. A recent opportunity arose with the discovery that most states & municipalities still manage
and take applications for pensions via paper-based forms & processes. The goal was to provide digitized self-
service to employees contributing to a given pension fund, and to fully digitize the retirement application
process.

» Build a high-level clickable prototype illustrating mobile pensions app concept
» Conduct research & gather requirements for actual app release

» Create base-level, client-agnostic asset aimed at future pensioners

» Create base asset for employers who report contributions to pension system

» Pitch base assets to prospective clients

» Create custom versions of base asset for contracted clients

+ Conducted deep industry research (pensions, wealth management & fintech

+ Created new & updated existing clickable prototypes & conceptual designs of base asset (end-user/future
pensioner focused)

» Customized prototype for pitches to Ontario (ORPP), State of NY and State of MI

» Created interaction model, information architecture, wireframes, functional specifications, visual designs,
and style guides

« Worked directly w/State of Ml to fully redesign base asset from the ground up to meet their specific needs

My Retirement

Forgot Password?

myRetirement

YOUR ACCOUNT SUMMARY As Of: 9/23/2015

Final Average Salary Total Service

$25,567 4 yis & mo

Talk to a Counsler

JUST FOR YOU

2015 annual report now available e
Retirement FAQs &
Thinking about retirement when you're 30 o

Another Just for You Link o

My Benefits My Profile Contact Us



EARCH & P

ERSONAS: W

ETHO

 Interviewed Pension Administration Employees

* Conducted “guerilla” industry research to learn about public pensions in general

« Conducted “guerilla” research to understand the mental model of public
employees and how they think about retirement and managing their pension
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Public Pension

Employee
Interviews

15+

Future
Pensioner
Interviews

DOLOGY

O

States &
Municipalities
Included



ESEARCH & P

QUESTION ANSWER
GENERAL
How would you describe your role? Originator for NA pensions. Externally he's making sure that clients & customers understand who Accenture is and where they're going

What about the current benefits industry do you find most
interesting and/or relevant to what we can do for clients &
pensioners?

GOALS

How would you describe the #1 business goal that
you/Accenture have for delivering to benefits

i take Accenture's digital POV and extend it
organizations?

3 things that clients do: 1) Administer Pensi

What is the biggest area of need you hear about when

portfolio focus on 60 - 100 million modernization projects. Future diversify portfolio, looking for opportunity to attract smaller projects. Take
Accenture digital point of view and extend it to the digital space.

Lots of focus on monetization (?) type projects. The plan is to diversify portfolio of offerings; looking for different types of projects. Intent is to

to the Pension Market.

ons. Receiving contributions form State/City/Municipality for employees and put them toward

Defined Benefit retirements. receive contributions from employees, take funds and put into trust fund and put into retirement benefit2) 30+%
of pension providers provide life and health insuracne services subsidized by pension. Provide some level of healthcare/life/dental/vision.
Essentially subsidized by pension system & held against Pension funds. 3) vestment house Monies put in to trus fund is managed to get a
defined rate of return. They're an investment house. Where there's a Defined Contribution & fund, they're there to get a defined rate of
return. They do a lot of Actuarial type of work.

speaking with prospective clients? Notion of site/self-service is going to shift. We're going to start pushing systems to look at the member as an active member in managing the

and automated.

25 yr old just joined Civil Service (less than 75% completion
Have any prospective clients expressed [toward eligibility for pension)
pensioners mobile access to benefits inf
transactions?

DEMOGRAPHICS

Very close to retirement

Newly Retired

Post Retirement ~5 years

funds. Will move away from the paradigm that you have to be in front of a computer or at a desk. The shift will enable members & employers to
do this on a mobile device. "Service when | want it, where | want it and how | want it." Mobile, highly interactive, and somewhat transparent

For example, why does the member have to administer the system? The system already has all their info. Why not have a SIRI type helper that
administers the functions through the system. By mobilizing this, you start moving toward that new paradigm.
ey

T CO GO VT Y TV OV G T TGN T G- C OIS © O G TGS T T 3 G 0O/ €V TG ST STa e O g ¢
I put my money? Coaching/Counseling are key for these users. It needs to be very transparent - they need to hal
Pension System - they will not know what to ask for. To get reminders and make sure they're on track, things lit
investment allocation did last year and whether or not they need to change it.

Flexibility is really important for them. They may be thinking about taking a loan against their plan in order to buy
major.

These members are concerned with figuring out how to maximize their retirement/investment. They're not lof
tell the Pension System what they want, where they want to be in <X> amount of time. They may want to buy a

As they come to within ~a year to 3 months of retirement, it becomes more critical for them to think about wha
and planning. They need access to information about what their peers have done. This is where the app needs {
people they could talk to about what they've decided to do. It's about connecting with peers, not about getting

Really concerned with "I'm not getting my salary, when is my pension check going to come?" Making sure pens
retired, ensuring their contact info is correct. Making sure that nothing goes sideways with their pension payme
changed, like beneficiaries, address, healthcare needs - to push this info to the pension system.

Not worried that the pension system is going to screw something up. It's more about checking in on things perii
what's happening in Marketplace that impacts me? Changes to healthcare regulations, changes in eligibility, tax
them. They need the Pension System to PUSH information when it happens, not just a newsletter. E.G., your st.
you might be eligible for a 2% reduction in healthcare contribution. They should be able to "click here" from any,
take action

ERSONAS: SNIPP

PAULA MYO ) GEORGE GLASS

= Recently began her career : Almost ready to retire
= Still figuring out benefits and e Making sure loose ends are tied
pension plans L o up and last-minute decisions
? are made

KATHRYN JANEWAY

= Recently retired Retired for years
= Needs to make sure his Needs to check in periodically
payments are on the way Cantributes to MyRetirement
community

Key Distinctions

= Just started her career as an Auditor with the WA State Dept. of Revenue

= Still figuring out her pension plan and leaming to making well-informed
decisions

0 Given her educational background in finance, she's already thinking
about retirement and investments

Key Needs

= Easy access to counseling

1 need guidance on making the right
dei ns for my pension plan, and the
flexibility to make changes on the fiy, = Ensuring her investments are on track
whenever | need to.

= Flexibility in making changes as she learns more about her pension

SCENARIOS

Scenario 1

As George gets closer to retirement, he realizes that certain information in his profile is probably not
up ta date. In addition, he's very close with his niece whose father passed away—he wants to make
her a bensficiary of part of his pension. He's delighted to see that he can have her email him her procf
of identity, and can easily add her and upload her docs through the MyRetirement app.

Scenario 2

George is trying to make some final decisions about his pension plan as he approaches retirement. He
knows every ch he makes now is critical, ng well-informed s of the utmost importance. He
uses the MyRetirement app's Benefit Estimator to weigh the pros and cons of pushing his retirement
out a little further, or sticking with his ariginal plan. The Estimator enables him to explore several
different scenarios and get a clear picture. When he needs to, he uses the chat feature to get deeper
nformation to help make his decision




INFORMATION ARCHITECTURE

ACTIVE MEMBER

ACCOUNT RETIREMENT

SNAPSHOT PLANNING SUPECIRT

Dependents &

Benes NaE

Account Overview Facebook

Account Value Announcements

Retirement Card

Message Board
(Phase Il)

My Pension
Basics

About Plans

FLYOUT MENU

My Contact Info

Settings

@ My Account =

Your Account Details @ \’"”\'I‘I“IH
Account Overview AS OF: 91232017 @) || Account Value Plan Bosics

MPSERS $90,566.12 Basic 4%

$117,338.21 e 6/11/2015

$26,743 oo @ $356.13 . - Basic 0%

299 yrs $3.078.44 .., Basic 0%

ol $211,338.90  eowoce 1.5% Factor

i

Retirement Planning

"My Account" would be the new Landing Page. It surfaces information related to the finance
aspect of the user's data (Service, contributions, account value thus far).

The Account Overview Card is exactly the same and in the same place (App Landing Page).
The Account Value Card is simply bubbled up to the top level of the Ul instead of being access
through the sub/side menu.

"Plan Basics" is still under review, and may move to the Flyout Menu; it's meant to surface read-
only, non-actionable basic information about the member’s retirement system and benefit plan.

With this Navigation Model, there are 3 App Menu Items:
- My Account
- Retirement Planning (or "Pension Planning")

The Flyout Menu would house things that are
- Settings/Profile related
- ltems that are of much lower importance and don't fit with the main nav categories

- Support (Groups Resources & Contact Us, since these are very scaled down/simplified for ORS)
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INFORMATION ARCHITECTURE

RETIRED MEMBER

MY PENSION TAXES & INCOME SUPPORT FLYOUT MENU

Upload &

Proof of Income Download

Payments Tax Withholdings Facebook My Contact Info

Tax Receipts

(1099Rs) Announcements

Message Board
(Phase II)

Dependents &
Benes

Health Benefits
(Phase I1)

@ My Pension

Your Account Details

Beneficia Health Benefits
Payment Amount $ Beneficiaries 2
~ 5,567
Florence Glass TED
Last Payment Made on 6/15/2017
Next P: it Date
ot Payment Dot TSRO s 8
First Tech CU
Manage Dependents & Beneficiaries
Diract Deposit Payment Histary

a

My Pension

Scenarios for Retirees are very different. For this reason, we would restructure the app for after a user retires and
they'd see this Navigation Model instead. There are still 3 Main Nav items:

- My Pension (payments, financial info, Beneficiaries - since they're also receiving benefits/money)

- Taxes & Docs (tax information, proof of income, and potentially other documents and forms in the future)

- Support (same as for Active Members, but potentially with Targeted Content)

The My Pension Page includes the Payment Card; the only change to this card is that there's a
PAYMENT HISTORY button. It makes sense to put this in the card since we're displaying the
Last Payment Date here.

Beneficiaries Card is the same as for Active Members.
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&

Your Account Details

My Account

Account Overview AS OF: 9/23/2017 o

Shltee s $26,743
29.9 yrs

Account Value

$211,338.90

v

Plan Basics

et Basic 4%

]

Retirement Planning

My Account =

o

Your Account Details

Account Overview AS OF: 9/23/2017 €

$26,743
ol Senic 29.9 yrs

Account Value

$211,338.90

v

Plan Basics

il

Ratirement Planning

The My Account Page includes Cards/Data related to finances and service (Contributions, wages,

years worked).

If the member is new to the system, the app will still display all the lines of data. It is not likely that
they would be in the retirement system/use the app and actually have zero showing up for these

values, however.

NOTE: (Account Value Card) Some members will not have Other Contributions & Interest or Other
Interest. In these cases, we will not displays these lines/values.

NOTE: (Plan Basics Card).Some members will not have a Transition Date (if they're new to the
system). In these cases, the app will hide this value

ROUGH WIREFRAMES

@ My Account —

Plan Information & Other Helpful Something

Pension Estimate

Saved Esti@ ‘

See how your pension benefit changes using
different scenarios like working longer or choosing
one of the survivor options.

< Back

‘ New Estimate

Get an idea of what your Pension will be when
you retire

Here, the Beneficiaries/
Dependents Card dispays
an example of how the
app may visually indicate
that someone is both a
Pension and Refund
Beneficiary.

Run Estimate

You Can Retire
As Soon As

(i}
9/20/2018

Age 67

Retirement Type

Select v

Apply for Retirement

Beneficiaries 2

Florence Glass

Last Date You Worked or
Intend to Work

enter date —

Dependents O

@ add dependent

Retirement Effective Date
enter date @

Manage Dependents & Beneficiaries

Cancel Next

Design Rationale:

» Needed a “smart” app that displays appropriate info/functionality based on 3 Personas
» Younger Planner
*  Pre-retirement
* Retiree

» Card-based approach is great for financial information that has tiers of importance (e.g.,
summary vs. detail)

» Users aren't going to come to the app often, so always bubble up the most relevant
information in the card for glance-able view of critical data (e.g., my total account
value/contributions so far)
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WIREFRAMES: Pension Estimate

Estimate - Basic

Info

Estimate - Basic
Info

Estimate - Service

Add New
Beneficiary

Add New
Beneficiary

< Back Pension Estimate

< Back Pension Estimate

* < Back Pension Estimate

A <Back  Add Beneficiary

A <Back  Add Beneficiary

‘ New Estimate

Retirement Type

Saved Estimates

See how your pension benefit changes using
different scenarios like working longer or

‘ New Estimate Saved Estimates

See how your pension benefit changes using

one of the survivor options.

New Estimate

like working longer or ch
one of the survivor options.

Retirement Type

‘ Select

‘ Regular v ‘

Saved Estimates

one of the survivor options.

I

See how your pension benefit changes using
i ios like working longer or ct

Enter your beneficiary's information here. They
will also be saved to your list of dependents.

First Name

Enter your beneficiary’s information here. They
will also be saved to your list of dependents.

First Name

Total Service
Purchased/Earned

19.0245 yrs

Intend to Work

o |
\ 4

Last Date You Worked or

Last Date You Worked or
Intend to Work

enter date

Retirement Effective Date

-]

‘ 07/31/2025 2] ‘

Retirement Effective Date

enter date

‘ 08/2025 = ‘

‘ Cancel

‘ ‘ Next

| Cancel ‘ ‘ Next @

Potential Service (Optional)

Siill Unpaid

‘ 0.0000

o |

Projected Service &

A4

‘ 25.1200

Projected Annual Wage Increase

‘G%

Pension Beneficiary

‘ Select

hd ‘

eficia

‘ Cancel

@ |

| Cersei |

Middle Name (Optional)

Middle Name (Optional)

Last Name Last Name

‘ ‘ | Lannister |
Suffix (Optional) Suffix (Optional)

‘ Select A4 ‘ | Select v |
Relationship Relationship

‘ Select ~ ‘ | Child ' |
Date of Birth Date of Birth

‘ ) ‘ | 1/5/1990 ) |
SSN SSN

| | ‘ 666-66-6666 ‘

Marital Status

Marital Status

| Select v | ‘ Single N ‘
Gender Gender

| Select ~ | ‘ Female v ‘
‘ Cancel || Next ‘ ‘ Cancel H Nextm |

Enter information for new contact.
Clicking cancel takes the user back
to the previous page.

Enter information for new contact.
Clicking cancel takes the user back
to the previous page.
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Confirm
Beneficiary Details

4 <Back  Add Beneficiary

Confirm Beneficiary Details

Name  Cersei Lannister

Relation Child
DoB 1/5/1990
SSN 666-66-6666
Marital Status Married
Gender Female

Cancel Next

Estimate - Service

4 <Back  Pension Estimate

Estimate - FAC

4 <Back  Pension Estimate

‘ New Estimate Saved Estimates

See how your pension benefit changes using
diffarant scenarios like working longer or choosing
one of the surviver options.

| New Estimate Saved Estimates

See how your pension benefit changes using
different scanarios like working longer or choosing
‘one of the survivor aptions.

Total Senice 19 0245 yrs

PurCnased/Ear

TotalSenvce 19,0245 yrs

nased

Potential Service (Optional) &

Sitill Unpaid

‘ 32200

Projected Service &
251200

‘Pruiecled Annual Wage Increase
%

v

Pension Beneficial
Cersel Lannister (Chiid) v

Add Hew Beneficiary

Final Average

Compensaten  $70,501.01

2012 $72,030.32
2011 $71,973.13
2010 $71,001.06
2009 $70,654.74
2008 $69,273.92

Cancel i

Estimate Results

WIREFRAMES: Pension Estimate

Estimate Results

‘ <Back Pension Estimate
100% Survivor
) 918 option reducti

$3,326 $39,918

Survivor Payout

Expanded
Summary Card

4 <Back Pension Estimate

Estimate Results
100% Survivor
$3,326 $39,918

Survivor Payout

38.35326 $39,918 $3,326 $39,918
75% Survivor 75% Survivor
0,937 option reduction ) 937 option reducti
$3,396 $40,745 $3396 $40,745
Survivor Payout Survivor Payout
$%,_546 5_3Q.559 $.2!546 $30,559
509{3 “S&J_n{i‘w‘:!r_ 50% Survivor
$3,396 $41,6145

Survivor Payout

$1,734 $20,807

Estimate Based On

Retirement Type Regula r

Retirement 09/30/38

Effective Date

View Cost of Living Increase information

Discard Done ‘

$3,396 $41,6145

Survivor Payout

$1,734 $20,807

Estimate Based On

Retirement Type Regular

Retirement 09/30/38

Effective Date
Beneficiary's OB 12/06/60

Annual Percentage 1%
Wage Increase

Total Service
Transition Date 10/02/38

Earned or purchased
as of 6/01/17 323823

Service at 1.5%

pension factor 323823

Final Average $70,501.01

Compensation

~

View Cost of Living Incr nformation

Discard | ione ‘

End - Saved
Estimates

<Back Pension Estimate

New Estimate Saved Estimates

Sse previous results, and explore diffarent
scenarios

Estimate Created On <date> >
O eminsion Dates <atiremest Dt

New Estimate Saved
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WIREFRAMES: Apply for Retirement

RETIREMENT APPLICATION STEP LIST STATES

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

< Back

Apply for Retirement

< Back

Apply for Retirement

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

‘Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Tools for C ing Your Tools for C ing Your Tools for C: ing Your Tools for C ing Your Tools for C ing Your Tools for C ing Your Tools for C: ing Your Tools for C ing Your
Pension Esti Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT
ension Estimate START Retirement Retirement Retirement Retirement Retirement Retirement Retirement

Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18

Health Insurance START Health Insurance START Health Insurance EINISH & Health Insurance EDIT &  Health Insurance EDIT & Health Insurance EDIT &  Health Insurance EDIT & Health Insurance EDIT
Declined Dedlined Declined

Tax Withholding START Tax Withholding START Tax Withholding START ©  Tax Withholding EDIT &  Tax Withholding EDIT & Tax Withholding EDIT & Tax withholding EDIT &  Tax Withholding EDIT
Direct Deposit START Direct Deposit START Direct Deposit START Direct Deposit START Direct Deposit EDIT Direct Deposit EDIT Direct Deposit EDIT Direct Deposit EDIT
Certification & <Descriptor> START Certification & <Descriptor> START Certification & <Descriptor> START Certification & <Descriptor> START Certification & <Descriptor> START Certification & <Descriptor> EDIT Certification & <Descriptor> EDIT Certification & <Descriptor> EDIT

Retirement Checklist

Retirement Checklist

Retirement Checklist

Retirement Checklist

Retirement Checklist

Retirement Checklist

Retirement Checklist

Retirement Checklist

Submit ‘

‘ Submit ‘

‘ Submit ‘

‘ Submit ‘

‘ Submit ‘

‘ Submit ‘

Resubmit ‘

Resubmit

Each step that has been completed
will include a visual indicator
(checkmark).

If a step in the list has been started
and saved for later, but not
completed, the link for that item will
toggle to FINISH. The next step in
the list is NOT enabled until the
incomplete step is finished.

When a step is completed, the
following step in the list and the
related link are enabled.

Design Rationale:

Rescind Retirement Anblication

Rescind Retirement Apblication

» This was an extremely complex and daunting process, and | spent a lot of

time toward the end of the project getting this right

* | created a Step List, which started with an Intro informing the user of ALL
materials & info they'd need to get through the process

» | also lobbied for the development team to enable State Persistence, so that
users could leave the workflow and come back without having to restart
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VISUAL DESIGNS & STYLE GUIDE SNIPPETS
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MORGAN STANLEY'S
HR TALENT MGMNT TOOL




MORGAN STANLEY: TALENT MGMT

Project
Description

Project Value &
Impact

Project Scope

Role &
Contributions

HR at Morgan Stanley was exploring ways to promote associates from within, and to develop
associates in demographics that historically had less opportunity to move up within the company.

They wanted a new Talent Management Tool that would enable managers to create and talent-
related tasks, and manage employee development in an easy, auditable way.

At the time of this project, Morgan Stanley was undergoing a cultural shift, and working to be more
inclusive and diverse. The creation of this tool was an innovative approach to giving managers a
systematic way to create opportunity for their employees, and to hold managers accountable for
growing their people.

 |dentify business goals, HR practices and related constraints, and user needs
* Prototype and test the experience
+ Deliver this interactive tool in time for midyear career discussions

As sole Product & Design Strategy Consultant, I:

* Conducted user research & competitive analysis

+ Researched tracking device & existing tracking portal (leveraged from the ankle bracelets worn
by house-arrest inmates)
Provided consultation & leadership on product & design strategy

+ Led brainstorming sessions

+ Created feature spec, user flows, information architecture, wireframes, branding elements, visual
designs, style guide, and functional specs

MorganStanley Talent Management  poommers  Tent Ranki

£ Andrea Smith

¥ ToReview

MorganStanley Talent Management

Gaorge Foreman » . - ae
fri warnet e Barry s Experiames Uar Expurienca | o ok, Uniied Batns

Promation

Impact and Sxillset



EARCH & ANALYSIS

 Interviewed people leaders to understand their mental model, pain points, and
needs re: talent management and growing their people

 Interviewed HR regularly to understand geopolitical and general HR constraints
and sensitivities

« Met with HR regularly to tease out and continuously refine requirements

1 6 3

Week of People Prototype
Deep Analysis Leader Usability
Interviews Sessions
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EARLY CONCEPTS

Performance Talent Career Action

Morgan Stanley Talent Management Evaluations Ranking

Planning

Performance Talent areer Action
Morgan Stanley Talent Management Evaluations R

Tasks Dashboards

Tasks for Me
Talent Planning

e ‘ Matthew Dralzm pending
Complete Ass Q Fiehard Marsh Pending
' Damian Haaj.:e Submitted
Complete ' ?rant Swanepoel Submitted
Complete Sam Wheeler Submitted

w

George Foreman Department
Subdepartment
MSID 1234XYZ City
Corporate Title Manager Region

Operations Role Title Manager

User Experience
User Experience 1
New York

North America

Manager History

Current Manager

Kathryn Janeway

Managers wiin Last Kathryn Janeway

2 Years

Edit

Form Completed By Kathryn Janeway

Candidate Overview

Assessment

Action Plan

Assessment & Action Plan
To get started, we wil....

O
\ 4
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TALENT MANAGEMENT DASHBOARD

Ferformance Talent Ranking
Evalutations

Morgan Stanley Talent Management

é";, Andrea Smith

Managing Direclor

v To Complate

Aption Status

Frank Spencer

Ravigw aclion plan Crautive Droclor ° Subritted for approval

John Connor @ ronding

Esegutive Dinecor

George Foreman

Haad of Usor Exporioncs @ submitted for approval

Reaview action plan

Paul Cheyne e Approved

Exezubve Drectar

Review action plan

Update plan

Paula Wilson

Exesutive Direciar

0 Rawview requirad

20O Q0 @9 -

' To Review

Agtion Fur Shatus Manager raine

Reviow action plan Low Spancer O Awaiting update Paul Cheyne
e o Craplive Dirsclor auliflg Lpdal y

Na action required :_I‘aﬂrrlg:JﬂaI?c:bsr @ Pending submission George Foreman

_ Design Rationale:
Lor_rlc Bam_r__ ° Submitted far approval Frank Spencer . . 9 8
Exczatie Drvcar * The Dashboard provides people leaders with a glanceable view of their team
and talent related tasks
» The list is organized by Task Type, and each section can be collapsed, in
case the list gets long
* Each task has a clear status, and the ability to drill in to view details.

smrr © o P i

® Do

Reaview action plan



WIREFRAMES: Candidate Assessment

Performance Talent

MorganStanley Talent Management Evaluations Ranking

Performance

Morgan Stanley Talent Management Eoaralidte

Talent Planning

Manager History
George Foreman Department User Experience
Current Manager Kathryn Janeway
Subdepartment User Experience 1
Managers wfin Last Kathryn Janeway
MSID 1234XYZ City New York 2 Years o
G ite: Tl .
AU fabagoy Region North America
Operations Role Title ~ Manager Form Completed By  Kathryn Janeway
Candidate Overview Assessment Action Plan
P PN o
O o

Assessment & Action Plan
To get started, we wil

BEGIN ASSESSMENT

* The workflow starts with an overview of the associate, and a clear indication
of what to do next

*  The Assessment comes in the form of a progressive disclosure form with
collapsible sections

* Each section of the form can be interacted with and edited at any point in
the assessment process

Talent Planning

George Foreman

Corporate Title

Candidate Overview Assessmant Action Plan

Asgesement & Action Plan

What is your view of the candidate's achievements as it relates to each criteria below? Please also give an overall view of the candidate as relates to the 4Ps.

@ PERFORMANCE

Meeds Meets Exceeds |
Development Expectations Expectations HiA

Client Service
Commerdial Judgement ]
Ops Cultural Behavior O (& [ ]
Risk Management
Supervisory Excallence C Q @]
OVERALL PERFORMANCE - o

IMPACT

POTENTIAL

PROFILE

SPONSORSHIP

e |
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EARLY CONCEPT: Summary & Action Plan

Perfnrmance
MorganStanley Talent Management Evalualions

George Foreman
Corporate Title

OVERVIEW

Focus Areas:  Professional Development

ASSESSMENT SUMMARY

Strategic Focus  Fungibility

Metric Stakeholder
agrees to vouch

Strategic Focus  Professional
Development

Melric Stakeholder
agrees to vouch

AT sorenti
Fungibility N
Impact: <Impact Description>
Behaviors: <Behavior>
Sponsorshi: <Sponsor> .
<Sponsor>
<Sponsor> -
<Sponsor> ==
ACTION PLAN FOCUS RECOMMENDATIONS:
1. Professional Development
Updata Assessment 2. Client Service
3. Another Thing Update Assessment
ACTION PLAN
ACTION 1 ACTION 2 ACTION 3

Strategic Faous  Fungibility

Metric Stakeholder
agrees to vouch

Focus fveast Professional Development rrevimm uERiT v
Fungibility
Impact: <Impact Description>
Bihavicrs <Behavior> o
Sponacrahio: <Spansor=
<Sponsor=
=Sponsor= - -
<Sponsor=
ACTION PLAN FOCUS RECOMMENDATIONS
1 ional Drevelopmant
Upzate fssessment 2 e 3t Amsos
e AEEEEEEn 5 Another Thirw Updats Azsessmant
ACTION PLAN
ACTION 1 e
Strategy
Crwloprent Calengory  Profesional Developmsnt Development Area Fungibility

Success Metric Asaignment approved by Department MO

‘Which of the 4 Pz is this

Relevant lo? Ferfamnancs

Acditional Commernts Enles

Mext Step

What is the Target
Gompdelion Date?

Identify relevan! accreditation and course provider

Seglemnber 2021
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VISUAL DESIGN: ACTION PLAN

Performance Talent Ranking

MorganStanley Talent Management Evalutalions

George Foreman MSID Mdanagar Divsion Dezartment Location
Manager georgef Julia Barry User Experience User Experience 1 New York, United States
Candidate Ovarview Assessmenl
el B Downioad - Manager view B Dawnload - Employse visw
Creata an action plan that...
v Overview
Forus arsas Spansorship
Leadership {_Jonathon Francis ) ( Sally Spamow ) { Jackie Thomas  { Luke Chadwick )

Impact descriotian

Impact description shall be placed here which will most likely span aver more than one line of

content on the page

v A it Yy  Overall

Exceads

Meets oo oo oemoeoee —------ . -------

Areas to —-—--paman-------=-| - . -
develop

Client Service  Commercial Energy

Risk

Managment

Paotential

Exceeds ———- —

Mests ——- — gy

Impact

Excoads

Mets oo ommoommememmnnoee o e

Areas to —-----paasar-- - =n-mmmo-] e
develop

Complexity of Criticality of Size & scope Spans & layers
rola rola

Profile

Exceeds J
Mests 1S - ey

Save as Draft

SupsrvIsory

LGN SEVICE  Lommarcial Energy HISK
Judgement Managment Excallence

Patential
Exceeds -
Mootz - SN
Areas to
develop
Client Service  Commercial Encrgy Risk Supervisary
Judgement Managment  Excellence
Sponsorship
Devalopment Required
Meats
e
davalop
Client Service  Commercial Energy Risk Supervisory
Judgement Managment  Excellence
~ Action Plan - minimum of 3 required
In erder to suppart the candidates case, please creale at least 3 actions
+ Action 1 + Action 2

* | came up with the idea to display graphs (these are just early concepts
thereof) to provide people leaders with a glanceable view at how the

candidate is trending in the various areas measured during the Assessment
» | also conceived of a card layout for the Action Plan, to provide easy status &

interactivity for making updates to the plan

LOMpIRXITY OF LrTiGaNy or $I26 & 5COpE Spans & layers
role role

Profile
Exeeeds
Meets
Areas to
develop

Client Service  Commercial Encray Risk Supervisary

Judgerment Managment Excellence

+ Action 3

Save as Draft
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FINALS: Assessment & Action Plan

Performance Talent Ranking Career Acti

Morgan Stanley Tzlent Management EVElRSaRE Flasting

MerganStanley Talent Management

Performance  Talent Ranking
Evalutations

jiisinn

George Foreman wsin
Managar georgef Julia Barry User Experience

Candidate Overview

Assessment

What is your of the candidates achi

o Parformance

Supenisory excellence

Owerall perlermance O

2 Impact
*  Potential
¢ Profile

5 Sponsorship

devloprment Meets expeciations

Disparmat

User Expsrience 1

Exceeds expecl,

Lo
New York, United States

on

Action Plan

vements as it relates to each criteria below? Please also give an overview as it relates to the 4 Ps.

Save as Draft

George Foreman nsio terager Divsion Desertment Locsion
Manager georget Julia Barry User Experionce User Experience 1 New York, Unitod States

Canlidats Ovarvew

A

n Plan

Greate an action plan that

~ Overview

Fouus.

oas Spansorship

B Download - Manager view B Downioad - Employss view

Leadership ncis ) ( Sally Spamow ) (Jackie Thomas ) (| D

Impast descriston

Impact description shall be placed here which wil most likely span oxer more than one line of

content an the page.

~ Assossment Summary e ssessnir:. (HGREENGRERIGNED

Exconds

Impact

Arcasto + Areasto £
develop develop
Client Service  Commercial Energy. Risk Supsrvisory Complesity of Critiality of Sizedscope  Spanc & layers
Judgomant Managment  Excellence role rol
Potential Profile
Potential Profile
Exceeds Expec
Exeeeds Excecds
Moats |- Moats
Areasta
develon develop
Client Service  Commercial Eneray Risk Supervisory Client Service  Commercial  Energy r: Supervisary
dudgement Managment  Excellence Audgement Managment  Excellence.
Sponsorship
Development Required
Excecds
Meats
Areas to f-onn
develon

GliemServics  Gommerci
Judgement

Energy

' Action Plan - minimum of 3 required

Prfusiocal Dovelgmons
ungi

Messure
‘Stakeholder agrees to vouch

Acione)

Idontify suitablo projoct: agrsa to support plan

Reavanzs
Platform
June, 2021
Dot eserpton
Lorem iasum doler it amet. consactalur adiiscing i,
P
quis nastrud

i
exeroitation wlameo labor nai Lt alleup e ea cammode
consequat

© onveck sea

Superyisary

Risic
Mansgmen:  Excelience

Protssans Daviogon
Obtain License/Certificate

Messue

‘Stakeholder sgrees 1o vouch

Actints)

Identify suitable projact: agres to support plan
Relevanca

Platform

une, 2021

+ Add new action

[ —

s ot col
magna allgua. Ut enim ad minim veniam, quis nostrud
‘xereiaion ulameo bars pisi u aluip @x ea commoda
consaquat

(D) otyet sartea sem

Save as Draft
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TRUSTY.CARE: Medicare Plz

Project
Description

Project Value &
Impact

Project Scope

Role &
Contributions

Trusty is a startup focused on enabling health insurance brokers to help senior clients find the best,
most comprehensive, most affordable Medicare Plan.

Finding a Medicare plan can be an absolute nightmare for senior citizens—and for insurance
brokers. Much of the relevant information is spread across unusable websites and in PDFs with
microscopic text.

Trusty disrupted Medicare insurance brokering by building a Web App that enables brokers to
shop what is tantamount to a shopping mall of insurance plans & combinations thereof, powered
by a backend that pooled data from multiple sources, coupled with a powerful recommendations
engine.

This put the power in the hands of brokers and their senior clients, helping them find a plan without
the pain and stress.

The goal was to overhaul the beta version of the app and build out a V1 for broader release.

* Conducted user research & competitive analysis

» Conducted business analysis & requirements gathering
» Redesigned the beta from the ground up

* Designed the V1 app

+ Designed all printables generated by the app

* Built interactive prototypes & tested with users

* Helped build some of the frontend

* Helped CTO manage the Agile development process

ABC

@Active  © Incomplete
Name &
Nerys, Kira

Stark, Robb

@ending

N Buili

@ suspended
Beneficiary ID
0000-000-0000

0000-000-0000

<Last Name, First Name>

<Last Name, First Name>

<Last Name, First Name>

<Last Name, First Name>

<Last Name, First Name>

<Last Name, First Name>

<Last Name, First Name>

<Last Name, First Name>

<Last Name, First Name>

Hubert

0000-000-0000

0000-000-0000

0000-000-0000

0000-000-0000

0000-000-0000

0000-000-0000

0000-000-0000

0000-000-0000

0000-000-0000

Dashboard

Status & Carrier &
] Aetna
o Aetna
© Heatmeare
° Heaimeare
[0} Humana
@ Fidelis
° Heatcare
[0} Humana
(] Fidelis
S Hearmeare
[0} Humana
] Fidelis
$185/mo
Humana 2020
Tpe G

VIEW DETALS
$125/mo
Humana

Tre @

VIEW DETAILS
$285/mo
Humana

Trpe M

VIEW DETALS
$285/mo
Humana

Type N

VIEWDETALS

er

Welcome, User! (%

© add beneficiary

Medicare Plan % Drug Plan % Enroll Date &
Health Insurance Plan of <This is an Example of «date>
Greater NY aLong Plan Name for Testing>
Empre Heatncroce e .
g'ngsa Healthcare <Plan Name> <date>
Unfed Healincare <Plan Name> <date>
Humana Healy <Pian Name> <ate>
Lgea ‘mvp‘s;ite Catholic <Plan Name> <date>
Uned Heathcare <Plan Name> <gate>
e <Plan Name> <date>
Ihe Y state Catholi <Plan Name> <date>
UPieq Healthcare <Plan Name> <cate>
Hamana oty <Pian Name> <date>
L: ‘mvpﬂi«e Catholic <Plan Name> <date>
Other Medigap Plans
$185/mo
q Extimate Humana 2020 Spending Estimate
$2,400 Type G $2,400
SELECT VIEW DETAILS SELECT
$128/mo
20 Soering Extimate Humana Spending Estimate
$2,400 Type G 52,400
SELECT VIEW DETAILS SELECT
$285/mo
Spench stimate Humana 2020
52,400 Type N
SELECT VIEW DETALS SELECT
$285/mo
0 Spending Estmate Humana Spending £t
$2.400 Type N $2.400
SELECT VIEWDETALS seLect



BROKER DASHBOARD

ABC Dashboard Welcome, Userl [
) Active ‘Incomplete @F’ending oSuspended o add beneﬂciary
Name ¥ Beneficiary ID Status = Carrier ¥ Medicare Plan ¥ Drug Plan = Enroll Date
y Health Insurance Plan of <This is an Example of
Nerys, Kira 0000-000-0000 © Aetna Greater NY a Long Plan Mame for Testing= <date>
Stark, Robb 0000-000-0000 1) Aetna Epire Heafihchoice <Plan Name> <date>
) \ United United Healthcare
Wolfeschlegelsteinhausenbergerdorff, Hubert 0000-000-0000 ¢ Healthcare of NY <Plan Name> <date>
United United Hoatth Design Rationale:
. nie nie edlthncare . .
<Last Name, First Name> 0000-000-0000 @ Healthcare of NY <Plan Name:= <date> + The Broker was designed to display
a list of beneficiaries the broker
<L i 0000-000-0000 (o) H Fumana Health <Plan Name> <date> S i '
ast Name, First Name> umana Company of NY an Name worked with, giving them just the
. most relevant information at the top
_ . The NY State Catholic
<Last Name, First Name:> 0000-000-0000 ® Fidelis Health Plan <Plan Name> <date= level of the Ul
) United United Healthcare *  The Broker can click on any
<Last Name, First Name> 0000-000-0000 @ <Plan Name= <date= _ . .
' Healthcare of NY beneficiary in the list or search for
) Humana Health them & drill down, in order to
<Last Name, First Name> 0000-000-0000 (O] Humana <Plan Name= <date> . . . .
Company of NY view/edit their details
The NY State Catholi » This user group is often on the
<Last Name, First Name> 0000-000-0000 @ Fidelis Hooih pran Ok <Plan Name> <date> group is ©
phone, trying to quickly grab
United United Health i i '
<Last Name, First Name> 0000-000-0000 ® are fon nealiicare <Plan Name> <date> information about whoever they're
Healthcare of NY . .
talking with, or need a way to
<Last Name, First Name> 0000-000-0000 ® Humana gﬂggﬁy“;am <Plan Name> <date> quickly get information about a new
. beneficiary
<Last Name, First Name> 0000-000-0000 @ Fidelis The NY State Catholic <Plan Name=> <date>

Health Plan

43



WIREFRAMES SAMPLE

ADD BENEFICIARY [FLOWS

Dashboard e e @ @™ asc Add a Beneficiary

Ocin Qoo Ofmin;  @tompeons o—
[ R Plan O
e Bemectcer, © Camer s Mesicare Pl & Dugpen s
. o . = nrarce Pam of <Tes . g ot .
s P— E P S e e e 25
Personal Information
s poxe S—— ® hewa J— -
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<Lt N Pt Heme 5005.200.0000 S < vame <ame e )
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o e Do ot e e ey
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YT
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Se— S—— 2 . - P Hame. o
— e
<L b P peme womme @ e e <P e - -
P — S s e s e o — .

Exnting biedicase 1 Numbes (Optima

Soow lie-

Mesesrs ascantsge Fuans

Add a Beneficiary

A ot hmaten -
Personal Information
- —
. -
Ganes Smoner
Ouame @ remae Ows @
et 8 25 Cote s oo ©
1 =] 2
e < > ———
n - ®

Pasc Add a Beneficiary ®aBc Add a Beneficiary

o 9

Prrsondt o P Piae Opcms il bt Pl Optoms
Personal Information Personal Information
e Lot e - Lot e
e werps = e
Gemces Smcrer? o Smoner?
Qe Ow @ OQuse  @reme 0w O

_) p— 20 Cooe Fer bt G Locatenst @ e amem PP ——

s = x

o B e

P —

e T —
Frazsa sesr -
come RangH e S Bt

5 Semese gpen

e e

Mececars Advantage Puans

Mameare sovamage Prans

q
g

Add a Beneficiary

o—

[ [ Fian Do
Personal Information
s narys
S ey
Ouse  @renae o= @

— Dt of B 25 Cote For o Car Loctios) @

s ons *

nm x

ncome Fange Far Sanse: Ewomitr, @
Fiesse teea -
Pup——
$107.001 4133 800
158014160000
$00.001 2458 351
PSP

Prater sot 10 a3y
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ADDING A BENEFICIARY

'@A!_C Add a Beneficiary "’ABC Add a Beneficiary '@ABC Add a Beneficiary

Persanal nformation [ e—— Plon gtk

LO——0o6—0 o o )

Pian Options.

Personal Information Personal Information

Medical information

Festnama Lost Hamo — —
eriames <wame Adkling your client's profored pharmacy doctons & medicalions. ensbies us 10 eip you ind the best pian oplions for them
2 e e Wil oW you COpaYs. -network OptonS and Confiim wheeher thesr GoCtor Sl ACCRpLS thes sevected pian in plan
1 recommendations (Step 31
Ganser o)
Gonoer smokerr
O r;;...... O :)m Quae  @remae Ow  @w Pramaces e &
Q " Q
Do e B 2 Cote (Fr Mo o o) @
Do cram P re——"
i f— R x ity Chermist - D Bashir 0
[Trr=r=y 25-20 44th Dr Long island City NY 123181 Ave Sute D NY. NY
nm x
o Range s s Eogeen) © QwikMeds = Dr. Gaius Baltar n
UM 128 Ralph Ave Brooktyn NY 13 Galatica Ln NY, NY
Pusse semet -
. Rite Aid * Dr. Beverly Crusher ™
Income ange (i Susoes vt @ 30 Fullon Ave Brooityn NY 10 Federation St Brooklyn NY
g Medkare 10 Mumber Optinal) . -
[—— o
T~
Show Me. d
(IS i °
Wedicars Advaniage Plans
sisnomasa3ms
[p——

e ot s

M aBC Add a Beneficiary

oO——0—0

emasc [E— [P Flan Otcns

Add a Beneficiary
Medical Information

Adding yeur cient's preffercd pharmmacy doctors & medications anabies s ko el you find 17 best pian opbars for them

Pucnonl el ation Ml ot Pian Optons WeL Snow you COpay. n-network oplone. and confm anetner thex doctor st accepts thew selectsd plan 1 pian
recommendatins. Step 3
G Medical Information Prammaces Oocters &
- Q Q
Ackling your Clent’s prsflered pharmacy. doctors & medicals bies 4 10 help you fd the bast plan options for thern
W'l show you copays. in-netwark oplions, and confrm whether ther doctor st accepts their seiected pian in plan
rocommendations (Slep 31 City Chemist = Dr. Bashir -
2529 460 Dr Lang itand ity NY 123 4800 Ave Suite © NY. NY
amacies o & GwikMeds " Dr. Gaius Baltar _
. a a 128 Ralph Ave Brocstyn. NY 13 Galaticas Ln NY. NY
Rite Ald x Dr. Beverly Crusher *
30 Fullon Ave Brookdyn NY 10 Federation St Brookiyn NY
etatons [ed . - d
Ent Q Q
Crestor 2smg M cMedications 2smg X cMedications 25 mg *
Levothyroxing 25 mg % <Medication> 25 mg X <Medication> 25 mg x
Metformin 50mg % <Medication> 25 mg ®  <Medication> 25 mg "
Trelogy 250 mg x  <Medications 2 mg x  <Medication> 2 mg x
Advair 20 mg ® <Medication> 25 mg x  <Medication> 25 wg x
Linisopril zmg M cMedications 25 mg X <Medications 25 mg *
L 2 x smg % <Medication> 25 mg *
Metformin somg x mg x tiono 26 mg ®
Ganal Sne At NEXT Trelogy 2s0mg x ma x . x
Advair 20 mg ®  <Medication 2smg u  <Medication 2smg ®

oo st [ aexr |



PLAN DETAILS

Q@ Back to Recommendation Summary Recommendation Details

Part A Details Part B Details Part D Details
Package Summary
Estimated Total Monthly Yearly Medical Rx Doctors
Yearly OOP Cosls Premium Premium Deductible Deductible Covered
$1,626 $285/mo $285/yr $600/yr $600/yr 3ofb
OOP cost s based on total premiums and covered drug costs for a calendar year. It doas not include drugs that are not covered.
Services This Plan Pays Medigap Pays You Pay
589 Othar Madianp Plans
HOSPITALIZATION
First 60 days Al bt $1364 1264 (Part A Deductible) s0
otday - 90 day Al bt $341/day §341iday 50
911 dary and after (60 raserve days”) 30 $682iday s0
After resarve (additional 365 days) 30 100% of eligible axpenses $0
Beyond the additional 365 days 30 50 ALL COSTS
SKILLED NURSING CARE
First 20 days Al approved amounts 0 $0
2191 day twough 100t day AR bt $179 0iday Up 105170 50iday s0
1018t day and after 0 50 ALL COSTS
BLOOD
Outpatient Hospital Coverage 30 100% s0
Inpatient Hospital Coverage 100% 50 s0
HOSPICE
Mlodicare's roquirements must bo mol, ARl bt very linited copayment! Madicare copaymenticoinsurance
Including a doctor's cortication of calnsurance, and -

torminal finess + Outpatient drugs

+ Inpatient respite care

NOTE:

» | was not the Visual Designer on this project. Trusty had an
in-house Graphic/Visual Designer who did all the branding
and visual design.

* My role on the Plan Details was focused on Information
Design, figuring out how to fit an enormous amount of
detail into a consumable screen.

@ Back to Recommendation Summary
lect & Save to Profile

Yearty Q0P Max

$6,700

innetwark

Estimated Total Yearly
QOP Costs
$1,626

Optional Supplemental Benefits? «*

Services

Preventive Care

Wellness Programs (e.g., filness, nursing hotine)
Primary

Speialist

MEDICARE PART B DRUGS

Outpatient Hospital Coverage

Inpatient Hospital Coverage

HOSPITAL GARE/URGENT GARE/EMERGENCY CARE
Outpatient Hospital Coverage

Inpatient Hospital Coverage

Transportation

Ground Ambulance:

Skilled Mursing Facilty

Urgent Care

Emergency Care

VISION

Routine Eye Exam

Other
Contact Lenses

Eyeglass Frames

Eyeglass Lenses

Eyeglasses (Frames and Lenses)
Upgrades

PREVENTIVE DENTAL

Cleaning

Fluoride Treatment

Dental xoray(s)

Oral Exam

COMPREHENSIVE DENTAL

MEDICAL EQUIPMENT/SUPPLIES

Recommendation Details

Plan Details
Bright Advantage Flex (PPO)
Monthly ‘ Health Plan Health Plan ‘
Premium Premium Deductible
$285/mo | $285/yr $600/yr |

Additional Benefits and/or Reduced Copays? «"

Copay In-Network

Out-of-Network

Authorization Limit

Part D Detalls
Rx Covered

Deductible Doctors

$600/yT 30of5

Other Health Plan Deductibles? 3¢

Referral
v

A A NA

A (78 NA

A YL 9L SE RS
A SA 95 S SR 91 SR

LA R

LKL

@ Backto Recommendation summary Recommendation Details

€ to Profile

Part A Details Part B Details Part D Details
Part D Details: Wellness Rx (PDP) 4802-174-000 * Ak
Estimated Covered Monthly Deductible Prescriptions
Yearly Rx Costs Premium Covered
$1,626 $13.85/mo $435/yr 6of 7
The drug costs displayed are based on averaged costs in this zip code
IS
TIER COST OVERVIEW ESTIMATED MONTLY TOTALS
Initial Phase ~ Gap Phase  Catastrophic Phase JAN FEB MARCH
$0 $0 $0
TIER 1: Preferred Generic $0 50 e
APRIL MAY JUN
: $8.95 copay OR 5%
TIER 2: Generic s8 25% of retail el il el $0 $0 $50
TIER 3: Preferred Brand 540 25% of retail UL Ala SERE.
$50 $50 $300
TIER 4: Non-Preferred Brand 46% of retail 46% of retail ocT NoV DEC
TIER 5: Specialty 25% of retail 46% of retail $300 $300 $50
o a
ESTIMATED DRUG COSTS BY PHASE YOU PAY
. i Refilled Before After During  Catastrophic 4 e Step
Tler Prescription ary Every  Deductible Deductible Gap Phase’ Authorization?  Limit o2
Metformin HCL 0 30 days s0 $0 $0 50 v v
TIER1
Pantoprazole Sodium %0 30 days s2 $5 $5 52 v
<Prescription> %0 30 days s0 50 300 3 v
TIER 2
<Prescription> %0 30 days s0 50 300 0 v
<Prescription> 0 30 days v
TIER 4 <Prescription> % 30 days v
<Prascription> % 30 days v

 The app pulled data from multiple 3 party
sources so that brokers could find & compare
plans

» The interface was designed to display
extremely complex information in a
consumable way
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COMMITTEE FOR CHILDREN
LARGE-SCALE SITE REDESIGN

Project Value &
Impact

Project
Description

Project Scope

Contributions

CFC is an education-focused nonprofit that created the Second Step Program, which
teaches emotional awareness to children K-12. They had an outdated site that had been
created largely by a software development team, and the only design input was from a
graphic designer & instructional designers.

This project modernized the entire marketing website, as well as the password-protected
site that provides educators with course materials. The educator site was taken from static
& content-based to a fully interactive teaching tool.

The CFC organization recognized the need to move off their existing tech stack, and saw
the opportunity to have the site redesigned in the process. They brought me on board to
rearchitect this very large website, which caters to multiple user groups, and streamline
everything from their content to their IA, to their educator tools.

» Rearchitect the site so that it was streamlined & very usable for busy educators &
administrators.
* Provide modernized UX & Ul

As sole Design Consultant, I:

* Conducted user research & competitive analysis

» Documented all existing site & program content and de-duped all content across site

+ Created new, streamlined IA that significantly reduced site size

+ Create new UX that grouped content by Lesson & Unit (e.g., based on end user’s mental
model & usage of the content)

* Turned PDF resource library into interactive webpages where possible

» Created user flows requirements docs, research docs, wireframes, and functional specs

- X

Childres

Products
NEW!
Principal Toolkit

school In Syne

See how a new approach
improved school climate

mad ariicle

m Successful schools depend
on strong leadership.

Visit Our Media Room >

second<¥i3; M Build an Environment Donate
suite ‘. for Learning

Newswarthy Jpcaming Webinars

sr-rnnri‘llﬂl n




OLD INFORMATION ARCHITECTURE

TEACH AND REINFORCE SECTION

i geraral,#hs saction cantfs
cantent that essensialy tll
tmachers houw o teach
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NEW INFORMATION ARCHITECTURE

STEP .ORG — TEACHER VERSI

KEY
DEEEEan :

DASHBOARD 55 MATERIALS BPU MATERIALS CPU MATERIALS
MAIN NAV
D load Grad. Download All 7
SUB NAV
- [ —— = =
Curriculum Curriculum Curriculum
DASHROARD Prep/Demo video Foundation bl Foundation Foundation

ELEMENT

Training & Prep

I
:

Mini Posters
Preview,
Lesson Photos Print

Follow Through
Lesson Cards
Songs
Skill Check

Tracking

R

Lesson <x>
T
Training B
S
Lesson 1 '\
Lesson <x> e
Lesson 2 -
Sy
Lesson 3 o
N
S Assessments i T,
N
BPU
e N
CPU
BPU —
CPU

BT TS TR T TR



NEW INFORMATION ARCHITECTURE

CORE MATERIALS

KEY

HOME
TRAINING & PREP
MATERIALS
SUB NAV
SECTION I Family Letters I I Goals &Lesson I
Sequence
This listi really lang and hard to
English digest. Need to find 3 way to lay

this ou in an easier format
{perhaps 2 tab for each lesson?)

I SECTION I
HEADER/GROUP Spanish
" expections ||
Expectations

SECTION ELEMENT II
Teacher’s Role
Whole Booklet
Reinforce
ment Role

Singles

[ |

Counselor’s Role

I Implementation I
Planning
Implementation
Roles, Tasks & Tools

Implementation Plan

Template
Implementation | This seems more appropriats
for counsalors &
Survey Coordinators...

™ |
Training

Design Rationale:
» Second Step has 3 separate Programs: Second Step (emotional awareness), Bullying

Prevention, and Child Protection (abuse content)
» Educators need a clean way to get to and navigate all 3, and each course has a
wealth of supplemental content, plus there's a “certification” training for each

* linterviewed educators & administrators & did testing to see where users expected to see
which pieces of content

* | chunked the courses and the content for each in a streamlined, consistent manner that
follows the Lesson Plans—in other words, it goes with the flow of how an educator will
actually use the content and reflects “a day in the life of” approach

LESSON SUPPORT

I Skill I
Reinforcement

ARR Process
Follow-Thru

AlAs

I Brain Builders I

Purpose

Levels of Challenge

More than Just
Games

Observing Skill Use

Using the Games
Every Day

Brain Builder Prep
Video

Videos

I Teaching Tools I

Lesson Completion
Checklist

Lesson Reflection
Log

Success Stories Log
I Puppets & I
Bunn
Puppets
Importan
ce & Tips

Using Bunny

Formative
Assessments
Brain Builder
Observational Assess.

I Summative I
Assessments

PDFs.

II
Surveys
Strengths &
Difficulties
Questionnaire
Devereux Student
Strength

CURRICULUM

FOUNDATION

Alignment
Charts
-3 Academic Align.

Charts

RTI/PBIS Chart

Safe & Civil School
Chart

I Research I

Review

Logic Model

I White Papers I

self Regulation

Self Reg to Close Gap

Effective
Implementation
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ROUGH WIREFRAMES: Educator Dashb

oard

LOGO Welcome, Cerseil -%
GRADE 1
i (Unit1: L 1
Unit 1 nit 1: Lesson Lesson:
Concepts Objectives
+ Following Listening Rules helps everyone + Name and demonstrate the rules for
learn. listening in a group
CpPU Our brains get smarter every time we
use them.
Prepare Lesson Materials

Quick Tasks

Download Grade 1 Packet

Download All Home Links

Download All Song Lyrics

Download All Sheet Music

Home Link

Min Lesson Follow

Poster Photos Through

sso <Other
Tracking>

* The Dashboard has selection buttons for each Lesson, as well as BPU & CPU.

* There are Quick Tasks at the bottom for easy access to downloads.

* The main body of the Dashboard is dynamic. It will always show the Concept/Goals &
Objectives. The other sections of the Main Body will display Lesson Materials, tools,
prep videos and other lesson-specific material as appropriate.

Design Rationale:

* In addition to having 3 programs at the top level, | also had to have an affordance for Grade Levels (which each have different content)

LOGO E Welcome, Cersei!
GRADE 1 (
3 VIEW
(" Unit 1: Lesson 1 Lesson:
- Grade 1
Concepts Objectives
* Following Listening Rules helps everyone * Nameand demon
learn. listening in a grou
CPU Our brains get smarter every time we
use them.
Prepare Lesson Materials PROFILE
Quick Tasks KITS

Download Grade 1 Packet

Download All Home Links

hownload All Song Lyrics

Down

d All Sheet Music

Program Prep
Checklist

Min

poster | SETTINGS

Home Link

| LoG ouT

Tracking Tools

=550 <Other
Completion Tracking>
Checkdist o

The hamburger menu houses Secondary & Tertiary
tasks that would otherwise clutter up the Main Nav.

* | wanted the educators to have a Dashboard View that was app-like, which followed their progress & could show them everything relevant to a given lesson in one glance-able place, based on input from users |

talked with
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ROUGH WIREFRAMES: Educator Dashboard

LOGO

Welcome, Cerseil

LEARN

Take the Training

Second Step training is done through the
online portal. You'll need about <n> hours to
complete the training, at <n> minutes per
module.

Steps for Successful Implementation

Introduce the program and its goals to
staff and the wider community to
encourage all adults in contact with
students to convey the same message
about the program

Provide staff with selected elective
training modules that address issues
relevant to your school

Ensure that all key staff & stakeholders
responsible for teaching, planning and/or
coordinating program take the online
training.

Overview Videos

What's in a Kit

<Video Title>

Designate Coaches who'll help you get the
entire staff trained

<Video Title>

<Video Title>

®

Walk the team through the Program

QOverview.

Ensure your entire team takes the online

training.

Overview Presentation
Deserunt non accusamus nisi
squid. Vegan drinking vinegar
disrupt, PBR&B...

Research & White Papers

Self Regulation
Self Regulation to Close the Gap

Effective implementation

Develop an Evaluation Plan
Manitor student progress

Manitor & Evaluate the implementation
process

The “Learn” section has been trimmed down to include only

= What is needed on an ongoing basis

= What isn't included in the walkthrough or training.

Design Rationale:

* In addition to having 3 programs at the top level, | also had to have an affordance for Grade Levels (which each have different content)

LOGO

learn
build
teach
track & measure

Welcome, Cerseil &=
’ -

TEACH
Home Links a8 X
Unit:
Lesson 1 esson 2 Lesson 3 Lesson 4
Home Link Home Link Home Link Home Link
Lesson 5 Lesson & Lesson 7 on 8
Home Link Home Link Home Link Home Link
Handouts = X
<Handout> <Handout>

Lesson Models

Lesson <n>Video

Lesson <n> Video Brain Builder Video

Skill Practice/Activities Story & Discussion

Lesson Observation
Checklist

Puppets & Bunny

There are persistent PRINT & DOWNLOAD buttons for each document section. Clicking either will apply the Print or
Download action to ALL documents in the section.

Hovering over any document thumbnail will invoke the PRINT & DOWNLOAD icons for that specific document.

NOTE: These paradigms are consistent throughout the site Ul.

* | wanted the educators to have a Dashboard View that was app-like, which followed their progress & could show them everything relevant to a given lesson in one glance-able place, based on input from users |

talked with
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ROUGH WIREFRAMES: Lesson Materials

LOGO

EEE

dashboard

TRAINING & PREP

Goals & Sequence

Lesson

Concepts

« Following Listening Rules helps everyons
leam.

* Our brains get smarter every lime we use
them.

= Focusing atiention involves using
eyes, eans, and brain.

« You can focus your attention just by
thinking about i, and the more you
doi, the better you get atit.

» Using self-tak helps you focus
attention.

Listening and following directions are
Important skils for leaming.
Repeating directions helps you
remember them.

Folowing directions involves your eyes,
ears, and brain.

« Selt-tak means falking fo yourself aut
loud in a quiet voice o inside your
head

Seit-falk helps you focus and maintain
attention.

It you can name your own feelings, it wil
help you figure out how other pacple
taal.

All feelings are natural. Some feefings are
comfortable, and some are
uncomiortable

Physical clues can help you identify
others’ feelngs.

To ask for what you need or want, face
the person you are asking and use a
respectiul voice.

o

second slep

Objeclives

= Nome and demonsirate the rules for
Kstening in a group

= Nome and demonsirate the Listening
Rules

Demonsirate attention skills in the
confexi of a game

« Demonsirate listening and following
directions within the context of a gome

Demonstrate self-tak for remembering
directions in the context of a drawing
game

« Nome happy and sad when presented

with physical clues Teuching Rule, and

Never Keep Secrets Rule

Identity thaf happy Is @ comicriable

feeling and sad is an uncomforiable

feeling

« Identity a variety of feelings displayed in
response fo scenarios

Demonsirate asking for what they need or
want during skilkpracfice aciivities

suppert | privacy palicy

Welcome, Jane Smithl

G

bullying prevention child protection

Roles & Expectations

Teacher Role

Lorem ipsum dolor sit amet, consectetur
adipiscing e, sed do eiusmod tempor
incididunt ut labor

Ut enim ad minim vaniam, quis nostrud
sa commodo consequat, Duk aufe Fure

cilum dolere eu fugiat nulla pariatur.
Excepteur sint occoecat cupidatat non
proident, sunt in culpa qui officia deserunt
molit anim id est laborum.

Counselor Role

Lorem ipsum dolor sit amet, consectetur
adipiscing efit, sed do eiusmod tempor incididunt
bore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco
Iaboris nisi ut aliquip ex ea commode consequat.
Duis aute rure dolor in reprehenderit in voluptate
veiit esse cilum dolare eu fugiat nulla pariatur,
Excepteur sint occoecat cupidatat non proident,
sunt in cuipa qui officia deserunt mollit anim id est
Iabarum.

Planning Tools

<ANTROJFRAMING CONTENT> Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duks aute Fure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

Kindergarten-Grade 5
Program Preparation Checklist

__Read the k-5 Teaching Guide
Program Overview section (at
www.secondstep.org)

Examine the cumriculum kit materials
Complete the online training

Read the Unit | card

Estabiish a teaching schedule

__ Amange classroom space

—_Send the infroductory Family Lefter
—_ Check equipment

Program Preparation
Checklist

copyright parmisions

re et dolore magna aliqua.
exercitation ullameo laboris nisi ut aliquip ex

dolor in reprehenderit in voluptate velit esse

=

LOGO

dashboard second step

LESSON SUPPORT

Skill Reinforcement
The ARR Process

Anﬁcipcﬁe

Larem ipsum dolor sit amet, consectetur adipiscing elf, sed do elusmod tempor incididunt
ut labore et dolore magna aliqua. Ut anim ad minim veniom, quis nostrud exercitation
ullameao laboris nisi ut oliquip ex ea commodo consequot. Duls aute Fure dolor in
reprehenderit in volupiate veiit esse cilim dolore eu fugiat nula pariaiur. Excepteur sint
eccoecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

Reinforce

Lorem ipsum dolor sit amet, consectetur adipiscing i, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exerciation
ullamco laboris nisi ut aliquip ex ea commodo consequat, Duis ute rure dolor in
reprehenderit in voluptate velit esse cilum dolore eu fugiof nulla pariatur. Excepteur sint
occoecat cupidatat non proident, sunt in culpa qui officia deserunt mollit onim id est

moe >

Reflect

Lorem ipsum dolor sit amet. consectetur adipiscing elit. sed do elusmod tempor incididunt
ut labare et dolore magna aliqua. Ut enim od minim veniam, quis nostud exercitation
ulklmco laboris nisi ut oliquip ex ea commodo consequat. Duis aute Ture dolor in

prehenderit in voluptate velit esse cilum dolore eu fugiat nulla pariatur. Excepteur sint
sy cupkatat non proident, sunt in culpa qui officia deserunt mofit anim id est
laborum,

Follow-through

Lorem ipsum dolor sit amet, consectetur adipiscing elf, sed do
eiusmod tempor incididunt ut labore et dolore magna aligua. Ut
enim ad minm veniam, quis nosrud exercitation ullomco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute iure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officio deserunt moliit anim id est laborum.

AlAs
Duik aute Fure dolor in reprehenderit in voluptate veiit esse cillum dolore eu fugiat nulla

pariatur. Excepteur sint occaecat cupidatat non proident. sunt in culpa qui officla
daserunt molit anim id est laborum.

Unit Cards =

wppot | privacy polcy

A

Welcome. Jane Smith|

a P

bullying prevention child protection

Brain Builders

Prep & Examples

<Emmoe> <Exampie>
Frep Video <Erampie> <Exompie>
Purpose
Lorem fpsum dolor sit amet, consectetur adipiscing sif. sed da siusmod tempar incididunt
utlabore et dolore magna aiqua. Uf veniam. quis

ullameo laboris nisi ut aiquip ex sa commoda consequat. Duis cute Fure dolor in
reprehenderit in voluptate veit esse cilum dolore eu fugiat nulla pariatur. Excepteur sint
occascat cupidatat non proident, sunt in culpa qui officia deserunt malit anim id est
Iaborurm.

Levels of Challenge

Lorem isum dolor sit amet, consectetur adipiscing elft, sed do eiusmod tempor
utlabor et dolors magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullames kabors nisi ut cliquip ex sa commedo consequat. Duls aute Fure dalor in
reprehenderit in voluptate velit esse cilum dolore eu fugiof nulla pariatur. Excepteur sint
accaecat cupidatot non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

More than Just Games

Lorem ipsum dolor sit amet, conseciefur adipiscing eli. sed do eiusmod fempor ncididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniom, quis nostud exercitation
ullamco kaboris sl uf alquip ex ea commodo consequat. Dul aute ure dolor in
reprehanderit in voluptate velit esse cilum dolore eu fugiot nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa aul officia deserunt molit anim id est
laborum.

Observating Skill Use

Lorem fpsum dolor sit amet, cemec'elurado»chu elit, sed do eiusmod tempor incididunt
ut labore et dolore magna oliqua. Ut enim ad minim veniam, quis nostud exercitation
ullamco labors nisl ut alquip ex ea commodo comnsequat. Duls oute Fure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiot nulla pariatur. Excepteur sint
occoecat cupidatat non proident, sunf in culpa qui officia deserunt mollit anim id est
laborum.

Using the Games Every Day

Lorem kpsum dolor sit amet, consectetur adipiscing ellt, sed do elusmod tempor incididunt
utlabore et dolors magna aliqua. Ut enim ad minim veniom, quis nostrud exercitation
ullameao laboris nisi uf alquip ex ea commodo consequat. Duls oute Fure dolor in
reprehenderitin volupfate velit esse cilum dolore eu fugial nulla pariatur, Excepfeur st
accaecat cupidatot non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

| copyright permissions.
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FUNCTIONAL SPEC SNIPPET

Introduction Register

This document describes the updated structure, user experience, and functionality of the Second Step site, This section describes the registration process for domestic schaols.

based on the V5 redesign. This spec specifically addresses the Teacher version of the website. While the

current version includes other user types as well, this redesign has broken out Teachers, Counselors, Program
Coordinators and Families. This has been done in light of the significantly different user needs for each user COMMENTS

type, as well as the need for significantly simpler site navigation. Upon clicking Register. a dialog displays, asking the user if they have a PAK.

REQUIREMENT QUESTIONS/COMMENTS Options:

The site will be broken up into 2 main overarching views: s Les E‘"” reqislieflﬂfw)
« Landing/Not loggedin « No (I'll register later.
* loggedin

The Landing and Logged In views will both be resporisive. Clicking No rgtums the user to the Landing Site on whichever page they

were on previously.
Each page of the Registration flow will include a header (Register)
A progress indicator will display on each page (excluding the dialog) of the
Registration flow.
The first page of the Registration Wizard includes 2 dropdowns:
+ Select Your Country
+  What Type of Organization?

La n d | ng S |te The Country selection dropdown will contain any countries appropriate for
the list.

The Organization selection dropdown will include Public Schools and any
other organization appropriate for the list.
NEITHER dropdown will have a default selection.

REQUIREMENT QUESTIONS/COMMENTS Default field text:

The Landing Site will host marketing content for each product, including: = Select Country

+ Second Step + Select Organization Type

N Bul!ying Frevgmion Selecting any couniry oufside of the US will fork the user o another flow
+ Child Protection [TBD).

The Landing Site will have the following links in ffs vicin Navigation: Selecting any organization other than public school will fork the user to

new Landing Site is being designed.

. I;Iome o another flow (TBD).
¥ Secomasiep Cnce the user has made selections, they will advance fo the next screen:
+ Bullying Prevention Enter PAK,
: ghlquro?ecﬂoﬂ The PAK eniry screen includes:
egister +« PAK entry field
« Signin

o Dsfault text: Enter Product Activation Key
+ Add another Product Acfivation Key icon and text

These links will be persistent across the whole Landing Site. = EaTAS

Ihe site logo acts as the Home link. which goes to the site’s Landing Page
Clicking Second Step invokes the Product Pags for that product. (Design &
Content TBD.)

Clicking Bullying Prevention invokes the Product Page for that product. (Design &
Content TBD.)

Clicking Child Protection invokes the Product Page for that product. (Design &
Content TBD.)

Clicking Sign In invokes the login flyout panel.

Clicking Register launches the Registration Wizard.

The ADD button will be disabled by default.

Entering a valid PAK will enable the ADD button.

The NEXT button will be disabled by default.

Entering a valid PAK will enable the NEXT bufton.

Upon entering letters/numbers in the PAK field that are the appropriate
length, the system will check to validate/invalidate.

If the PAK is valid, a visual indicator will display to indicate it's valid.

If the PAK's invalid, a visual indicator will display to indicate it's invalid.

SECONDSTEP.ORG | . | SECONDSTEP.ORG |
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