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A Sampling of:

 UX Strategy

e User Research & Usability
* Information Architecture
 UX Design

* Visual Design



OVERVIEW: An End-to-End Design Partner

The Main Goal: Learning About &
Meeting Your Needs

* The first step | take in any project is to fully and deeply

understand the needs of the client
« What are the client's goals?
« What is the business, and the field the client’s ‘playing” in?
* |s there a roadmap? Where's the business headed?

 The next critical step is to learn about the client’s end users
(whether there's budget/access or not)

* [t's my goal and my job to help teams achieve their goals—
whether it's through helping to develop a product and roadmap
from scratch, or beautifying an outdated Ul




BLACKBOARD
COLLABORATE




Project
Description

Project Scope

Contributions

Blackboard is a large, worldwide EdTech company with a myriad of Main Page
services & applications catering to a wide range of institutions. Their
Collaborate team, which focused on virtual learning &
communications applications, brought me on to build their first ever
UX practice and to create new designs for both their desktop and
mobile applications.

Introduce & evangelize User Research & UX Design
Conduct in-depth industry & user research

* Design new mobile application

Rearchitect existing virtual classroom application

As sole UX Designer, I:

e Conducted industry, user research & competitive analysis

* |dentified business requirements

* Collaborated with Product Management & Product Marketing to
identify new features & functionality

* Created feature spec, user flows, IA, wireframes, and visual
designs

Diane Bochat, Moderator

Interactions

Lorem ipsum dolor sit amet.
Cindy Richards

Donec solicitudin aliquam velit orci?
Dave Martinez

Mauris sed justo non felis aliqguam male
suada ligula. Morbi convallis, lipsum dolor,
Jane Smolak

Quisque sit amet congue libero, a pulvinar
diam. Pellentasque habitant

Bill Buckly

Morbil trist ique senectus et netus mast &t
malesuada fames ac turpis il egestas




Blackboard User Research
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How Do You (or Would You) Use Collaborate?
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Collaborate is used widely for project collaboration
*  Also used for community-building, to help students

User Research & Usabil ity Testin g e A,

+ Virtual Schools comprise the most important group
. * High usage for Teacher Training and meetings
® D d & d t d F G » Central Office Admin staff uses Collaborate to
e S I g n e C O n u C e O C u S rO u S organize training/professional development team for
educators or focus on developing curriculum for

« Held 1:1interviews with educators & other end i
u S e I S In?ee:er:; caltl things that will impact things like default settings when admins are implementing

* Using Collaborate for Office Hours
*  Using Collaborate for group activities for students and individual activity (e.g., review of the

* Set up computers with prototypes of designs B e U o PP

govemment - or anyone relevant in the "real world" that the professor may be connected with

under develo pme nt S —— ADMINISTRATORS AND STAFF

« Held affinity diagram brainstorm sessions with Ocemrczoo e
top-tier end users focused on updated IA for
desktop app

Director of Disabled Student Services: Alice

Alice runs the program delivering services for students with disabilifies in
compliance with the American Disabilities Act {ADA) and Section 504 of
teaching his labs, gradin the Rehabilitation Act of 1973. The services include assistive technologies
teaching smaller section  for students with disabilities (e.g. screen readers, closed captioning devices, lecture
(e.g., Oceanography 10 capture services) in addition to individual tutoring in selected subjects.

Patterson does keep bus
time teaching. Additionc

Responsibiliies and tasks include:

¢ Provide students, facully, staff and campus community fully accessible
environments for delivering education

* Evaluate assistive technologies fo provide to students (e.g. screen readers, Braille
franslators and embossers, keyboards, etc.)

¢ Provide student services (e.g. interpreter services for heanng impaired) where
technology solutions are not available




Blackboard Mobile App Specs

iPhone Spec — 1. Main Screen
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Copernicus

The Sun Takes Center Stage

In the mid 1500s, a Polish astronomer named
Nicolaus Copemicus published a book that
explained the umverse in a different way
Copernicus thought that the Sun (not the

- X 0
Earth) was the center of the universe
-~y . 183
This was not a popular view. Many
. Z X 76
leaders in both the Catholic and Protestant X
churches disagreed. So by 1616, people
e 13
were told they could no longer read about sa
Copermcus” views and his books were banned. Cindy Richerde

Neutra hella elit proident four loko, Reprebendent craft beor
umanmi keytar banjo, nostrud Austin irony post-ironic slow-
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inable put a bird on it ot erally swag. Raw
ousled saplente ast fugat. Quinoca aligua

Copemicus thought the Sun was
ot the center of the universe

Cindy Richards
Sustainable put a bird on it ot literally swag. Raw dersm
tousiad saplenta est fuglat, Quinoa aliqua Tumbir artisan,

Dave Martinez )

Geontrity Carles p tattooed othical lab 1 kale
chipa. Thundarcats nibd tempaor, distillary odio Cosby
Iweatar irory hella hoodss kogi,

Sustuinabie put a bed on It et literally swag. Raw docen
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New Mobile Design; Slightly Updated Desktop Design:

» The desktop app had serious limitations, due to elements that were hardcoded

D) Bisckboard Colaborate - ARADES & VIRTUAL OFFICEL
File Edt View Tool Window MHelp
vAUDIO & VIDEO whiteboard app share  web lour

2.
= Now Fage Dol Page  FiPme w

Talk Video

v PARTICIPANTS ‘

Jane Smith
Modursi
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S Arasda Corrwall
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« The team was also resistant to changing anything, including icons, for fear it would confuse users

* They chose to make small, incremental changes that would lead to a larger overhaul
« Mobile represents a completely new design, which was used to influence larger changes in the desktop app
« Designs were validated through prototypes released to our Beta Groups, comprised of educators, administrators & students who signed up for the program
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COMMITEE FOR
CHILDREN




COMMITTEE FOR CHILDREN: LARGE-SCALE SITE F

0 v -m
CFC is an education-focused nonprofit that created the Second Step =% S =
P ro.ect Program, which teaches emotional awareness to children K-12. They
J L. had an outdated site that had been created largely by a software Products News
Descri pt|Oﬂ development team, and the only design input was from a graphic NEW!! _
designer & instructional designers. Principal Toolkit

u Successful schools depend
on strong leadership.

* Rearchitect the site so that it was streamlined & very usable for
second<¥i135 P Build an Environment Donate

Project Scope busy educators & administrators, T2 @B for Leaming

* Provide modernized UX & Ul ﬁ = A T_
o

As sole Design Consultant, I:

* Conducted user research & competitive analysis i R f"‘”i"’:’:“_ -
* Documented all existing site & program content SRR s ‘_‘_‘:_w —
* De-duped all content across site T T
* Created new, streamlined IA that significantly reduced site size - e
COﬂtri bUtiOnS * Create new UX that grouped content by Lesson & Unit (e.g., based w :_-f:';-:-'f::-'f'-___-“_ ;Z::‘;_'_
on end user’s mental model & usage of the content) = -
* Turned PDF resource library into interactive webpages where ﬁ ;:-3}??_:;;;;—;:3:;
possible piyas e

* Created user flows requirements docs, research docs, wireframes,

\ eerzTmTee ™y
[ ' - 2 ki

and functional specs e - — et ll




TEACH AND REINFORCE SECTION
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FOR REFERENCE: This is just a part of the old IA, marked up with my comments & questions



SECOND STEP .ORG — TEACHER VERSION

Profile/Settings

KEY mnmmm
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CFC:

CORE MATERIALS

KEY

HOME CURRICULUM

TRAINING & PREP LESSON SUPPORT

MATERIALS FOUNDATION

ESSMENTS

| [ [ ] e ]
SECTION I Family Letters I II Reinforcement Assessments Charts
English

This list is really long and hard to BTM ﬂl.ﬂdéf k:?; Academic Aljgn.‘

digest. Need to find a way to lay ARR Process Obs s bl
this out in an easier format b Sel_ va F Tt ¥

I SECTION I {perhaps a tab for each fesson?)
HEADER/GROUP Spanish Follow-Thru II RTI/PBIS Chart
panis Assessments

I Roles & I _ Safe & Civil School
- Expectations AlAs PDEs Chart
'SECTION ELEMENT Home Links

Whole Bookiet Evaluation II
Reinforce Surveys

‘Sin Strengths &
== _ I Brain Builders I Difficulties Review
Counselor’s Role ‘Questionnaire
i Devereux Student el
Handout(s) Purpose 5“?"5“." Logic Model
Implementation ; )
Planning Levels of Challenge
- I White Papers l
Implementation : :
Roles, Tasks & Tools More than Just ;
Games Self Regulation
Implementation Plan
Template Observing Skill Use Self Reg to Close Gap
implementati This seems more appropriate s :
hdl CIET for Counselors & : Using the Games o
Survey. coardinators... Every Day R
Implementation
Brain Bmldgr Prep
[ *vanng - | -
Training
Videos

Design Rationale: |

» Second Step has 3 separate Programs: Second Step (emotional awareness), Bullying it
Prevention, and Child Protection (abuse content) " 'Reﬂm
» Educators need a clean way to get to and navigate all 3, and each course has a Dl

wealth of supplemental content, plus there's a “certification” training for each
* |interviewed educators & administrators & did card sorts to see where users expected to
see which pieces of content [T P |
* | chunked the courses and the content for each in a streamlined, consistent manner that .
follows the Lesson Plans—in other words, it goes with the flow of how an educator will fae
actually use the content and reflects “a day in the life of” approach importan

ce & Tips
Example
Videos

Using Bunny

Success Stories Log




CFC: WIREFRAMES
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LOGO LOGO

jll

GRADE 1 GRADE 1

The Dashboard has L1 Lessond PRV VIEW
selection buttons for each s Sl o 1] .!m. Uit 1; Lesse o |l

Lesson, as well as BPU &
CPU.

There are Quick Tasks at
the bottom for easy access
to downloads.

The main body of the
Dashboard is dynamic. It
will always show the
Concept/Goals &
Objectives. The other
sections of the Main Body
will display Lesson
Materials, tools, prep
videos and other lesson-
specific material as
appropriate.

LOGO
The “Learn” section has been
trimmed down to include only

What is needed on an ongoing
basis

What isn't included in the
walkthrough or training.

Design Rationale:

« In addition to having 3 programs at the top level, | also had to have an affordance for Grade Levels (which each have different content)

The "hamburger menu” houses
Secondary & Tertiary tasks that
would otherwise clutter up the Main
Nav.

LOGO

There are persistent PRINT &
DOWNLOAD buttons for each
document section. Clicking either
will apply the Print or Download
action to ALL documents in the
section.

Hovering over any document
thumbnail will invoke the PRINT

& DOWNLOAD icons for that

specific document.

NOTE: These paradigms are
consistent throughout the site Ul.

| ]

| 3

i 9}

13

» | wanted the educators to have a Dashboard View that was app-like, which followed their progress & could show them everything relevant to a given lesson in one glance-able
place, based on input from users | talked with



CFC: FUNCTIONAL SPEC

Introduction

This document describes the updated structure, user experience, and functionality of the Second Step site,
based on the V5 redesign. This spec specifically addresses the Teacher version of the website. While the
current version includes other user types as well, this redesign has broken out Teachers, Counselors, Program

type, as well as the need for significantly simpler site navigation.

REQUIREMENT | QUESTIONS/COMMENTS

The site will be broken up into 2 main overarching views:
* Landing/Not logged in
e loggedin '

The Landing and Logged In views will both be responsive.

Landing Site

new Landing Site is being designed.

REQUIREMENT | QUESTIONS/COMMENTS

' The Landing Site will host marketing content for each product, including:
e Second Siep
¢ Bullying Prevention
 Child Protection

The Landing Site will have the foliowing links in its Main Navigation:

Home

Second Step

Bullying Prevention

Child Protection

Register

SignIn

These links will be persistent across the whole Landing Site.

Ihe site logo acts as the Home link, which goes to the site’s Landing Page
Clicking Second Step invokes the Product Page for that product. (Design &
Content TBD.] ,
Clicking Bullying Prevention invokes the Product Page for that product. (Design &
Content TBD.) .

Clicking Child Protection invokes the Product Page for that product. (Design &
Content TBD.} o

Clicking Sign In invokes the login flyout pansl,

Clicking Register launches the Regisfration Wizard.

...........

SECONDSTEP.ORG | | |

Register

This section describes the registration process for domestic schools.

QUESTIONS/

REQUIREMENT ’ COMMENTS

Upon clicking Register, a dialog displays, asking the user if they have a PAK.

Options:
* Yes (I'll register now)
« No (I'llregister later.

Clicking No retums the user to the Landing Site on whichever page they
were on previously.
Each page of the Registration flow will include a header (Register)
A progress indicator will display on each page (excluding the dialog) of the
Regisirationflow. B i )
The first page of the Regisiration Wizard includes 2 dropdowns:

o Select Your Couniry

» What Type of Organization?
The Country selection dropdown will contain any countries appropriate for
the list.
The Organization selection dropdown will include Public Schools and any
other organization appropriate for the list.
NEITHER dropdown will have a default selection.

Default field text:

o Select Country

e Select Organization Type
Selecting any country outside of the US will fork the user to another flow
(TBD). |
Selecting any organization other than public school will fork the user to
another flow (TBD).
Once the user has made selections, they will advance to the next screen:
Enter PAK.
The PAK entry screen includes:

o PAK entry field

o Default text: Enter Product Activation Key
* Add another Product Activation Key icon and text
« Nextbutton

The ADD button will be disabled by default.

Entering a valid PAK will enable the ADD button.

The NEXT button will be disabled by default.

Entering a valid PAK will enable the NEXT button.

Upon entering letters/numbers in the PAK field that are the appropriate
length, the system will check to validate/invalidate.

If the PAK is valid, a visual indicator will display to indicate it's valid.

SECONDSTEP.ORG E
SRR




WINDOWS PHONE
SHARING




Project
Description

Project Scope

Contributions

When MSFT decided to launch the first Windows Phone ever
(Windows Phone 7), there was no mechanism or Ul for sharing
content. Photo sharing, link sharing, social sharing—it wasn’t “a
thing” yet on mobile.

| started & managed the effort to

a) provide a platform-wide method and UX for sharing *any* type
of content

b) b) prevent the disparate teams across the org from
implementing their own disjointed UX for this.

This included

* |dentifying stakeholder teams & representatives

* Getting buy-in from immediate & upper management on
approach, plan & schedule

* Provide modernized UX & Ul

As individual contributor UX Program Manager, I:

* Collaborated with User Research Team to conduct research &
usability tests

* |dentified stakeholder teams & representatives

* Created platform-wide solution for sharing

* |dentified technologies and integration points

* Created & managed project schedule, which involved coordinating
8+ teams across the organization

* Obtained buy-in & resources from upper management

* Managed the development of all sharing Ul

* Created wireframes, and functional specs

SHARE

text message
Gmaill
Hotmall

post to Facebook

post to Windows Live




Content Sharing - The Basics

Ihe Compose Cacd
1 8 Usar $EnEs SIMething Vi el (3 1k or an sttachment
t e Card well De neckes
B
s~

Design Rationale:

|

0 Post Dimisque

SEND heater

POST reace

ten s sat

b UPLOAD

(n-aze Compess Picker

i2:2gp $hering Oyitom

» Back when Windows Phone 7 was being developed, the concept was that many actions would
be handled through text-based lists (reflective of the Metro Design Language)
» Each team with shareable content would “plug in” to this list, via an APl my team created,
which we also made available for popular 3@ party apps like Facebook
* | wanted the user to be able to share any piece of content with as few taps as possible, so | did
things like having the Email subject & body prefilled upon invocation
» Design direction was influenced by deep ethnographies conducted by dedicated User

Research team

» Design approach was validated through prototype testing in the usability lab, where we
checked to see where theyd look for sharing options (and which options they expected

to see)

Content Sharing - SENDING Local Photos as Attachments
SCENARIO 7: Anna finds a funny picture in her on-device photo album of her musician friend and wants to send it to a mutual friend, Claire.

By performing the tap-and-hold action on tha Local Photo, a Context Menu is invoked, which has the Share verb. Tapping Shara trings up the Compose
Picker, frcm which Anna can choose an e-mail account to use for sending the phote as an attachment

MNOTE: For this Use Case, the user isin Album View on the device. Multi-selection of photos is CUT for RTT, sousers can tap and hold on any photo

in the album vew to begin the Sharing flow.

Content Sharing - UPLOADING Local Photos

SCENARIO 8: Anna finds a funny picture of her musician friend and wants to upload it to her Facebook photo album.

By performing the tap-and-hold action on the Loczl Photo, a Context Menu is invoked, which has the Share verb. Tapping Share brings up the Compose
Picker: Since Anna has invoked the picker from a local phote, she can't pest the photo into a Status Message (since only photos that are already in her FB
album, or alink to a Web photo can be posted in a status message). However, she’'s given & list of options under the UPLOAD header, and she chooses to
upload it to Facebock so all her friends can see it




WINDOWS PHONE SHARING: FUNC HONAL

3. Core Feature Scenarios | Objectives

3.1 Miles shares music with Anna

Wednesday s a slow day for Miles’ job, and he takes some time to enjoy media on his Wingows* phone while
eating lunch. Zune gave him a recommendation for the band MGMT, so he takes a listen. After hearing song #3,
Miles knows he loves this band, and has a feeling Anna will too.

Miles is eager to share this song with Anna, so he taps and holds on the song title to get a Context Menu, He taps
“Share" In the menu and chooses to e-mail her the link. A card comes up, which Is prefilled with useful Info about
the album Oracular Spectaculor, and even has the album art attached.

Anna is at lunch at the office when she receives an e-mail from Miles, when she opens the e-mail, she taps the fink
and is taken to the Zune Marketplace where she can hear the song Miles sent. She loves it, and downloads the
whole album,

3.2 Anna shares photos with Miles

Anna loves to take pictures of her family and friends with her Windows® phone, and enjoys the instant
gratification of sending them in e-mail or uploading them to Windows Live and Facebook, On Saturday, Anna is at
3 birthday party for one of Luca’s friends. Miles had to work so he couldn't join them, so Anna wants to share the
goings-on via hes phone.

Anna takes several shots of the kids playing in the sprinkler and the dog eating the ice cream. Since she took the
pictures with her phone, she’s able to instantly upload the photos to Windows Uive. From the Windows Live site,
Anna taps and holds on her favourite photo and chooses to send a link to it via her Hotmall account. Miles gets an
-mall on his own Windows* phone and goes to Windows Live to see the pic. He replies to Anna’s e-mai letting
her know he got it and that it brightened his day.

3.3 Anna and Miles trade browser cantent

On Monday morning while getting ready for work, Miles and Anna get into a debate about whether Hugh Jackman
was in The lifusionist or The Prestige. They don’t hiave time to resolve the question before leaving, so they promise
to figure It cut at some point during the day, Later that moming. Anna Is taking 3 break and checking her phone
when she remembers to go online and look up each film. When she finds a photo of Hugh Jackman on the imdb
site for The Prestige, she selects the photo and chooses 1o send it to Miles via e-mail. Miles gets the link to the
phota in an e-mail from Anna and checks out the imdb page, He then finds an awesome picture of David Bowie as
Tesla on the site and posts a link to the photo in his Facebook status message.,

4. High-Level Feature Description

As described In the scenarios In focton 3, users may wish to share something they're viewing on thelr phone to a
recipient or a Website/service. The platfarm-wide Content Sharing solution is designed to provide users with a
predictable way to share content, ho matter what type of content it is, Currently, this spec covers the
requirements provided by the following teams; the Sharing Feature aims to enoble scenarios for these colling opps:

@ Music

@ Local Photos & Cloud Photos (e.g., on a service such as Windows Live}
& Browser link

@ Browser Photo

For WM?7 RTT, users can share the following Content Types from Windaws® phones;

1) URL (essentially text content)
2} Photos [essentially binary content)
For each content type, the following actions may ar may not be available:
1) Send via e-mail or SMS/MMS
2} Post alink to the object in a secial networking status message
3} Upload to a Website/Service

Users can do one or two of the above with a given content object, but not all sharing actions are avallable for any
one content type.
EXAMPLES:

ikl el ek Bt gy
Local c:nbesemvtamnllasmadmn

Microsoft Confidential | Core Feature Scenarios | Objectives 6

Microsoft Confidential | High-Level Feature Description 7

REQUIREMEN

| The content sharng flow will bagin by tap-and-hold on a sharable coatent object. (Invoking a Context Menu) OR
| by Tapping an item in the App Bar or App Menu

Midtiple select is supported by the Sharing api set for SENDING. [Some transpons will support and sorme will not.
But multi select is suppotted by Photos; so the SHARE verb will shaw up in the Contma Menu and e-mail
transports will show up in the Picker whan midvple photos are selicted.

| For each content type that can be shared, the relsted Tantedt Menu will include the SHARE verb
| EXCEPTION: For phatoy, thars may be TWO verbs:
|

1) Share
2) Shareto <last>

| NOTE 5trings B!

[nppmgahssdiémmnmmmmmcqmm‘

| The Campuose Pickes will us the List Picker Comeman Control, prowded by Shell

i The itens unider SEND will be eimad transparts (e.g., Gmadl. and TEXT (SMS/MMS),

| Links cari be shared via emasd and posting,

2)  Link to a Web photo
2)  Music roco link
2 Any Browser ink

-

] Tapping an e-rral item in the SEND cateqory wil [aunch Messaging Team's Compose Card.

| Tapping the Text itém in the SEND category will launch the SMS/MMS compose card (The SMS/MMS app will
| dacide which transport 1o use hased on payload lengthisize)

After completing the SENTING Flow, users shoukl be taken back to where they Invtssted Shanog.

i After completing the UPLOADING Flow, users should be taken back to where they initisted Sharing.

| The Compuse Card will provide capshilities that have parity weth current builds:

#h Multi-select for Addressing—cantacts selection
b)  Ability to cuttomize and pre-fill the card based on content, such &5 Alburn art and “canned” messsge

1

| 3" parties can NOT register to show up in the Compase Picker for RTT,
| Qutside of 1"-tier partners, the Sharing api will be locked dawn for 3 parties in RTT.

[ If & uses taps-and-holids o an tem that cannot be siharad, the SHARE wert will *not* appear i the Context Menw.

| Selecting Facobook urder POST optians will launch internally cwned UX

! (Qwmersiup & based on wha's [auaching the Sharing apy; e g, #hatas team for Photo upload )

i Facebook and Windaws Live post flows (intemally owned) will yse the Task Dialogue Common Cartrol.

Microsoft Confidential | Feature Detalls 9
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BIOLOGISTEX: BIOTECH/BIOMATERIALS LOGIS TICS

This brilliant startup identified a startling gap in biotech & biologistex il Materic Nanoaemen
healthcare: before their technology, there was no real way to know
P roject whether biomaterials were still viable when they arrived at
o (example) a hospital after being shipped by the biotech firm. For e
DeSCFIptIOﬂ example, if someone is waiting for a lung transplant, by the time the S
hospital receives the organ, it may no longer be viable due to -
stresses experienced during shipping. Password®
| ongst my pamwwrd

The company was brand new, and while they’d invented & built the
shipping box w/extensive tracking & telemetry (the EVO), they had -
no foundation for the tracking interface.

Create a new shipment creation and tracking interface for logistics
employees (and their superiors) at biotech firms

Project Scope

Elooghtex © 2015 ot |

* Create a new shipment tracking interface for healthcare -l"l"l"l'- 6 O e -_"'-""
establishments & medical staff who are recipients of these
shipments e pec s
OUTBOUND o INBOUND -
a Mt — > -~ M —
As sole Design Consultant, I: Py ategs e Gme]| e i e
» Conducted user research & competitive analysis st S T o b (e o— ke
* Researched tracking device & existing tracking portal jpemee e, e N s ]
* The tracking tech was leveraged from the ankle bracelets Py, e Jamww, o | oo pasee =
. . worn by house-arrest inmates ey v cumcom v e EEEEY s v
Contri bUUOnS * Provided consultation & leadership on product & design strategy R ——— e | [ S =
* Led brainstorming sessions i e e | S =
* Created feature spec, user flows, information architecture,
wireframes, branding elements, visual designs, style guide, and
functional specs




BIOLOGISTEX: US

BIOLOGISTEX USER FLOWS

o BLCSR is : e
Customer calls BLto Initiate “Add .| BLRep takes »| associated w/ 5| EVO issetup & .| Email is sent to
- i iZn: new r
start account Custome info Gl assigned ew Custome:!
I |
NOTE: | - aco Co Name
: In order to utilize exiting 2 P Cuztomer/Info
e to initi: Shi 2 syt
5tcfrem:= 0 initiate 3 Shipment, SHIPMENT ORIGIN added to BL
we’ll neec to know the actual ¢ CSR’s profile/
ofigin of shipments. This could be Main Contact dashioard/ares
obtained during this process. Email
Phone
Main Parameters

NOTE: If Customer desires, the BL
CSR can preselect the configuration
parameters that the costomer will
regularly need. This will lighten the
first-run load for the vser.

o parameters Setup
Set parameters
EVOizzetup Views device(s)
[ Customer |
Customer clicks Customer enters . e by BL & templates
Customer enters link in email & is username & e Tux e Can edit/add
¢ P —»  for Portal additional Parameters Set Sl

taken to First creates remove

Portal ? d
2 displa D’ user(s) & assigns BLCSR
Run experience password splays (TBD) ris) € by parameters
| EVO iz NOT zet
NOTE: The first-run UXis up BL
generslly determined once
all other design is complete. Create new

This enables us to know

wht's in the Ul and what Clients
sort of additional
experiences/materals are
available {e.g., training
videos).
o] Customer saves
2 ¢ »{ Client’s info for
Client’s info
future use
Client Not in [ [
Fiem Co Name
Address .
Msin Contact Gg:;eﬁa“ &
Shipment is ordered/ Email “
created Shone l
Customer enters .
clients || 3:::;'2 :’:ff AR, . Return Waybil [ |Shipment picked| P‘;{,‘Z‘ dis_"':ys o|Alerts are setfor| _|Alerts are set for EVOarrivesat | |  SHIPMENT
zeofence info = i creates up/initiated > on "l Ccustomer Client Client location COMPLETE
% : necessary) sensor info
{miie radius)
I | I I
: y [ s
:::b-e/dfable parameter EVO zoes outside 5 EYO goe= :1::‘ 7
sﬂ;’"“‘ the origination insice client 5 -
me range for geofence increaze =
parameter geofeace light senzor
Uzer receives & handles Alerts/Alarms [via phone, email, & Email and/phone
— SMS) of Client contact
enterec by
o




BIOLOGISTEX | INFORMATION ARCHITEC TURE

S e e e e R e e EEERE H”H';H""Ne'wShipmeni'
.......................................... 00 D A O O e o
1 15 5 R X O 0 R 0 0 0 0 L L9 A U O

NOTE: We tauld indude a way for Customers to

enter what typels) of item{s) they ship. When |
creating & new shipment, they could chooss from 4
dropdown based an the items they atded.

Shipments

)
| ll“%"
i |




BIOLOGISTEX : WIREFRAMES (Dashboa

.biologiste;t

Shipments

PENDING SHIPMENTS

RECENTLY DELIVERED

S
ii -/—*, 3 JUSES B

R — w29

S

Buologistex © 2015

EVOs

IRACKING NUMBER
#123456
<Shipment |D>
<Shipment |
A
<Shipment ID>
<Shipment ID>
<Shipment ID>
<Shipment ID>
<Shipment ID>
<Shipment ID>
<Shipment ID>

<Shipment 10>

Merial Labs

Johnson Biologics

<Cusiomer>

<Customar>

<Customer>

<Customer>

<Customer>

<Customer>

about us | terms & conditions | privacy policy | suppon

Clicking on a shipment will expand the row to display Shipment Details.

Design Rationale:

Admin

History

John Snow
Eddard Stark
Daenerys Targaryen
Sandor Clegane
Cercei Lannister
Theon Greyjoy
Bronn

Margaacy Tyroll
Robert Baratheon

Ygritte

Jorah Mormont

Welcome Homer Simpson!

New Shipment | Log Out

Lust Lpdatue. 10.45am 69

Awamng cames
pckup

e @

W trurnd
¥ urien
o raras
¥\ frarsst
) uun
W et
i ttaciet

o tewrret

g
S

CALRs s ode

" ennmit

» | sat with some logistics employees at biotech firms to learn how they do their jobs & what

their pain points are

« They're largely using FedEx & UPS or similar, and tracking is disjointed
» They need to know what's in transit, if there's an issue with a shipment, to see what's
been delivered (and its status) and a quick way to get to incomplete shipments
» By giving them more information, though, they'll have a (ot to consume, so | created a
dashboard that only shows the absolutely necessary info at the top level, then drills down or
expands to show more when needed

biologistex Shipments
PENDING SHIPMENTS
woRTGR geomon
Celly Tissve
RECENTLY DELIVERED
3:03pm on 04/29/15 3:03pm on 04/29/15

. (.

BioLogistex & 2015

Shipment Details includes:

Trip & GPS view
Sensor Report
Config snapshot
Shipment Report
Edit Shipment
Stability Timer

Clicking the Edit icon will invoke the Edit Popover.

EVOs
Active
Y
TRACKING NUMBER

CONFIGURATION SNAPSHOT

Battery Life: Alarm will bee sent whes the batiery is
ot Al

Temperature: Alarm will be sent when tanipecature b
beliw 20 e abowe 70

Mumidity: Marm will be sent when humidity ot

20%
<Shipment ID> <Customar>
<Shipment D> <Customer>

about us | teemn & conditions | privacy policy | suppoet

Welcomes Homer Simpson/

Admin New Shipment | Log Out
History
Last wpunea: 10-45am ¥
John Snow Awaiting carmet
pckip
Eddard Stark wvarss @ l
Daenerys Targaryen n transa é
| ] /
l ”
‘
Prassure: Alarm will be sent when pressure is below
10% or above 80%
Tt Alarm will be sent when it ks at 70
Sandor Clegane I transd @
Carcal Lannister I anel @



e*0e, Homer Simpeo e*%e, Homaer Simpoo
biologistex Shipments EVOs Armin i | Lo biologistex Shipments EVOUs Ardmin I
NEW GHIPMENT NEW SHIPMENT

The user can manually
enter contact information will be disabled. and the
for the recipient. text will change,to show
that the information has
been saved.

Once saved, the option

- L]
. LJ
L] L
" o - A consnore 3 " = we < A erem A cosgnore L " =
L
. . Mo Shimgson
biologistex Shipments EVOs Admin R
o, Swper Saver: Data will be sent once o day; Battery wil last
100 doys
The user will need to
have an EVO ready, and # When setting a new
- . . Rattery Saver: Unta will be sent <n times/days; Datten
to enter the pack-out . 3n | 641 [}::'] configuration, the will lnst <n dayx /
time at the time of . assumption is that it only
creating the shipment. v applies to THIS shipment, Payload Temperature: Alsrm will b Mt when tarmpeesture (s Selom 20
Of aenee SO° Balanced: Duta wil be sect <n bmey/day>; Battory wil

and hence doesn’t need a

If they haven’t packed 7 name. et > darys

the EVO yet, they won't

be able to continue the Smart defaults should h h ’ a Oote Mia: Dt will b 30t ¢ Hromsddhiic Bativey will
shipment and will need [ ’ 7 display here, based on the st <11 iy,
to save it for later. ’ customer’s typical
) s ’ . shipment type. This can be
NOTE: Since we need v set by BL CSRs when Humidty. Alarm will be sent when Saidity is above 20% or below 50%
the user to enter the setting up the customer.

time in order to let them EVO Tamplute/Canty
move to the next step,

there can be no default

time in the related

fields.

+ S 8 S

Pressure. Alarmn will be sent when prassare is Below 10% o above B0%




BIOLOGISTEX : VISUAL STYLE

i:iologiste;(

@ O O

Weicome, Mke Rics' [

New Shipment

ACTIVE BHEISEORY

Last updated at 10:38am £

04/27/15 | 3:03pm
Lung
Stabiity

Time lh .
Remaning |29 :02)

PENDING SHIPMENTS
<RECIPIENT CLIENT> <RECIPIENT CLIENT>
Tissua Samples Stem calls
<RECIPIENT CLIENT> <RECIPIENT CLIENT>
Tissue Samples Stam cslls
<RECIPIENT CLIENT> <RECIPIENT CLIENT>

. Tissue Samples Stam celis
<RECIPIENT CLIENT> <RECIPIENT CLIENT>
RECENTLY DELIVERED
<RECIPIENT CLIENT> <RECIPIENT CLIENT>
04/27/16 | 3:03pm 04/27/16 | 3:03pm
Stem Calis Lung
Stabilty I h = Stabilty TR
Time X Time -
Remaing | 00:13 Remaning (D8:27)
<RECIPIENT CLIENT> <RECIPIENT CLIENT>

04/27/16 | 3:03pm
Heart

Stabiity ' h n l
o Ob: 34
Remaining : 3y

TRACKING NUMBER RECPIENT CONTAGT STATUS
Z1472698357p Johnson Blologics James Franco st
Z1472698357p Merial <Person Name> intransit |
Z1472608357p blotecht <Person Name>

Z14726083567p BioSolutions <Person Name> inTransit &
Z1472608357p Stem Cell Pros <Person Name>

Z1472698357p Hutchinson <Person Name>

Z1472698357p Stanley Treatments <Person Name>

Z1472698357p Cancer Center Cures <Person Name>

Z1472698357p 21st Century Medicine <Person Name>

Z1472698357p LifeNet Solutions <Person Name>

Z1472698367p CareCure <Person Name>

Z1472608357p Global Blotech <Person Name>

biologistex

NEW SHIPMENT

" Customer*

Company Name City
|
Enter or choose company »ﬂ Entar city
Address Line 1 State _
Shipment |
Info Enter address ‘ Select State v ‘
Address Line 2 Zip Code

Enter address ‘ Enter zip code

(=) Add to Address Book

Shipping Options*

() Overnight () Overnight
() 1-2 Days () 1-2 Days
O o8 Days @PX: Days

[:] Include insurance on outbound shipment
[:] Include insurance on return shipment

@ Require signature upon delivery

| ltem Description (optional)

)

Welcome, Mike Ricel E—)

Next Cancal

save for later

biologistex @ 2015 about us |

terms & conditions | privacy |
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Project
Description

Project Scope

Contributions

Accenture looks for new client opportunities by identifying gaps in
specific industries & prototyping solutions to fill those gaps. A recent
opportunity arose with the discovery that most states &
municipalities still manage and take applications for pensions via
paper-based forms & processes. The goal was to provide digitized
self-service to employees contributing to a given pension fund, and
to fully digitize the retirement application process.

Build a high-level clickable prototype illustrating mobile pensions
app concept

Conduct research & gather requirements for actual app release
Create base-level, client-agnostic asset aimed at future pensioners
Create base asset for employers who report contributions to
pension system

Pitch base assets to prospective clients

Create custom versions of base asset for contracted clients

As sole Designer, |:

Conducted deep industry research & user (pensions, wealth
management & fintech)

Created & updated clickable prototype & conceptual designs of
base asset (end-user/future pensioner focused)

Customized prototype for pitches to Ontario (ORPP), State of NY
and State of Ml

Created interaction model, information architecture, wireframes,
functional specifications, visual designs, and style guides

Worked directly w/State of Ml to fully redesign base asset from
the ground up to meet their specific needs

My Retirement

Email Address

Password

Forgot Password?

Sign In

myRetirement [

YOUR ACCOUNT SUMMARY As Of: 9/23/2015

Final Average Salary Total Service

$25,567 4 ys O mo

Account Detail Talk to a Counsler

JUST FOR YOU

2015 annual report now available o
Retirement FAQs o
Thinking about retirement when you're 30 o

Another Just for You Link o

My Benefits My Profile Contact Us



DIGITAL PENSIONS: RESEARCH & PE

QUESTIO
GENERAL

How would you describe your role?

What about the current benefits industry do you find most
interesting and/or relevant to what we can do for clients &
pensioners?

GOALS

How would you describe the #1 business goal that
you/Accenture have for delivering to benefits
organizations?

What is the biggest area of need you hear about when
speaking with prospective clients?

Have any prospective clients expressed interest in giving
pensioners mobile access to benefits information &
transactions?

DEMOGRAPHICS

25 yr old just joined Civil Service (less than 75% completion
toward eligibility for pension)

Very close to retirement

Newly Retired

Post Retirement ~5 years

Approach

ANSWER COMMENTS

Originator for north american pensions.
Externally make sure clients and customers are
in the space, and understand point of view of
future in pension industry. On the road all the

Originator for NA pensions. Externally he's making sure that clients & customers understand who Accenture is and where they're going

portfolio focus on 60 - 100 million modernization projects. Future diversify portfolio, looking for opportunity to attract smaller projects. Take
Accenture digital point of view and extend it to the digital space.

Lots of focus on monetization (?) type projects. The plan is to diversify portfolio of offerings; looking for different types of projects. Intent is to
take Accenture's digital POV and extend it to the Pension Market.

3 things that clients do: 1) Administer Pensions. Receiving contributions form State/City/Municipality for employees and put them toward
Defined Benefit retirements. receive contributions from employees, take funds and put into trust fund and put into retirement benefit2) 30+%
of pension providers provide life and health insuracne services subsidized by pension. Provide some level of healthcare/life/dental/vision.
Essentially subsidized by pension system & held against Pension funds. 3) vestment house Monies put in to trus fund is managed to get a
defined rate of return. They're an investment house. Where there's a Defined Contribution & fund, they're there to get a defined rate of
return. They do a lot of Actuarial type of work.

Notion of site/self-service is going to shift. We're going to start pushing systems to look at the member as an active member in managing the
funds. Will move away from the paradigm that you have to be in front of a computer or at a desk. The shift will enable members & employers to
do this on a mobile device. "Service when | want it, where | want it and how | want it." Mobile, highly interactive, and somewhat transparent
and automated.

For example, why does the member have to administer the system? The system already has all their info. Why not have a SIRI type helper that
administers the functions through the system. By mobilizing this, you start moving toward that new paradigm.

Clients & members want: ease of use, transparency, the ability to not have to worry about the details. If | get married or have a kid, it will impact
what I'll receive from the pension system. The member has to inform the pension system--how does that happen in a transparent way? It
should be possible to NOT have to go inform the system. Integration with things like hospital records could update the information. That's the
end game.

Where we're starting is with the ability to give them access to the high volume activities, reflected by what's in the app today.

next 5- 10years in pensions space. Notion of
website and self service pradign will switch,
look at memebership to self manage pension.

They want to be very involved in making all the choices they can make. It's all about "what should I be thinking about tomorrow." Where should
| put my money? Coaching/Counseling are key for these users. It needs to be very transparent - they need to have PUSH information from the
Pension System - they will not know what to ask for. To get reminders and make sure they're on track, things like knowing how their
investment allocation did last year and whether or not they need to change it.

Flexibility is really important for them. They may be thinking about taking a loan against their plan in order to buy a home or do something else
major.

These members are concerned with figuring out how to maximize their retirement/investment. They're not looking for coaching- they want to
tell the Pension System what they want, where they want to be in <X> amount of time. They may want to buy a service credit, for instance.

As they come to within ~a year to 3 months of retirement, it becomes more critical for them to think about what they should be thinking about

and planning. They need access to information about what their peers have done. This is where the app needs to provide social connection to

people they could talk to about what they've decided to do. It's about connecting with peers, not about getting information from the system.

Go away from paradigm that if you want to do
self service, you have to be infront of a desktop
or laptop. Should be able to manage account
from smart device. "service when | want it,
where | want it, how | want it"

Really concerned with "I'm not getting my salary, when is my pension check going to come?" Making sure pension system knows they're
retired, ensuring their contact info is correct. Making sure that nothing goes sideways with their pension payments. If anything needs to be
changed, like beneficiaries, address, healthcare needs - to push this info to the pension system.

Not worried that the pension system is going to screw something up. It's more about checking in on things periodically if at all. Finding out
what's happening in Marketplace that impacts me? Changes to healthcare regulations, changes in eligibility, taxation - these things matter to
them. They need the Pension System to PUSH information when it happens, not just a newsletter. E.G., your state has passed legislation that
you might be eligible for a 2% reduction in healthcare contribution. They should be able to "click here" from any device to find out more and
take action.

»  Spoke w/consultants who were formerly within pensions orgs, serving customers
» Spoke with public employees in NY State (sheriff's office, fire dept, teachers)
» Conducted my own research re: financial planning, pensions & the mindset of public employees

PERSON

S SUMMARY

PAULA MYO GEORGE GLASS

Recontly began her caroar s ANTOM reNdy o retire
S Oglring Out benelity and -~ Mok v loaso endds ore ted
114 Ia e dect

arm rmaae

THOMAS ANDERSON KATHRYN JANEWAY

Aecantly retired Retirad for yean
Nesds b mkes sy hiy o chech in periadicslty
DIVIENLE are DN the wWay Contributes 1o My#Rptiremant

Lommunity

Key Distinctions

= Just started her career as an Auditor with the WA State Dept. of Revenue

= Still figuring out her pension plan and learning to making well-informed
decisions

Q Given her educational background in finance, she’s already thinking
about retirement and investments

Key Needs

= Easy access to counseling
I need guidance on making the right
decisians for my pensian plan, and the
fiexibifity to make changeés on the fiy,
whenever | need to,

= Flexibility in making changes as she learns more about her pension
» Ensuring her investments are on track



DIGITAL PE

ACTIVE MEMBER

ACCOUNT RETIREMENT
SNAPSHOT PLANNING

SUPPORT FLYOUT MENU

Dependents &
F My Contact Info

Account Overview unt. 4 Facebook

Account Value Announcements

My Pension Message Board
Basics e (Phase II)

About Plans

|

CINETAR RS “’-\
2 NSI0 >
W2 A srasdald,

|
|

With this Navigation Model, there are 3 App Menu ltems:

- My Account

- Retirement Planning (or "Pension Planning")

- Support (Groups Resources & Contact Us, since these are very scaled down/simplified for ORS)

The Flyout Menu would house things that are
- Settings/Profile related
- Items that are of much lower importance and don't fit with the main nav categories

My Account
Your Account Detalls (et
MPSERS $90,566.12 o Basic 4%
$117.338.21 6/11/2015
$26,743 tuton @ $356.13 ‘ Basic 0%
29.9 yrs $3,078.44 Basic 0%
$211,338.90 1.5% Factor

"My Account" would be the new Landing Page. It surfaces information related to the finance
aspect of the user's data (Service, contributions, account value thus far).

The Account Overview Card is exactly the same and in the same place (App Landing Page).
The Account Value Card is simply bubbled up to the top level of the Ul instead of being access
through the sub/side menu

"Plan Basics" is still under review, and may move to the Flyout Menu; it's meant to surface read-
only, non-actionable basic information about the member's retirement system and benefit plan.

Usability

* There was no access to end users, so early designs &
prototypes were shared with internal employees at the
State of Ml who worked in Customer Service and had direct
interactions with end users

» This helped us to at least gauge whether top-level needs

were being met with the design



DIGITAL PE

RETIRED MEMBER

MY PENSION

STEEr U e ot T

N

Direct Depost
virect Ueposit

= o RN
S RSB (] | A

Fayment Hislory
(1D fhdrcad Ashdans rod o & 7

Dependents &
Benes

Health Benefits
(Phase Il)

TAXES & INCOME

Proof of Income

Tax Withholdings

Tax Receipts
(10989Rs)

SUPPORT

Facebook

Announcements

Message Board

(Phase II)

FLYOUT MENU

Upload &
Download

My Contact info

Settings

S

Your Account Details

Paymant Amount $5,567

Last Psyment Made on 6/15/2017
Next Payment Data 771572017

Fast Tech €U

Dérect Depast Payment History

My Pension

Beneficiarins

Florence Glass

Dependents

Manage Depandents & Beneficanes

Health Baneling

™
| ]

The My Pension Page includes the Payment Card; the only change to this card is that there's a
PAYMENT HISTORY button. It makes sense to put this in the card since we're displaying the
Last Payment Date here.

Scenarios for Retirees are very different. For this reason, we would restructure the app for after a user retires and
they'd see this Navigation Model instead. There are still 3 Main Nav items:

- My Pension (payments, financial info, Beneficiaries - since they're also receiving benefits/money)

- Taxes & Docs (tax information, proof of income, and potentially other documents and forms in the future)

- Support (same as for Active Members, but potentially with Targeted Content)

Beneficiaries Card is the same as for Active Members.




@ My Account = @ My Account — < Back Pension Estimate

@ My Account

Your Account Details @ ier || Your Account Detaits @ || Plan Information & Other Helpful Something —
Account Overview AS OF: 9/23/2017 @ Account Overview AS OF: 9/2312017 € ‘ New Estimate Saved EStI@
Get an idea of what your Pension will be when
you retire Here, the Beneficiaries/ See how your pension benefit changes using
. Dependents Card dispays different scenarios like working longer or choosing
$ 2 6, 74 3 $2 6, 743 Run Estimate p p y one of the survivor options.

an example of how the
app may visually indicate

o
29.9 yrs al S 29.9 yrs oo 9/20/2018 | that someone is both a Retirement Type

wee7 || Pension and Refund

Beneficiary. ‘ Select v
Apply for Retirement
o e deneficiaries 2 Last Date You Worked or
' ' N Florence Glass LLSLE DL
$211,338.90 $211,338.90 enter date =

Dependents O

v v . q
Retirement Effective Date
© add dependent
Plan Basics Plan Basics enter date =2
. . Manage Dependents & Beneficiaries
(o) t Benef o)
Basic 4% Basic 4%
v v
Cancel Next
The My Account Page includes Cards/Data related to finances and service (Contributions, wages, ) )
ittt Design Rationale:
If the member is new to the system, the app will still display all the lines of data. It is not likely that N u " g g g 3 3
they would be in the retirement systenﬂus% the app and agtually have zero showing up for theas Needed a “smart” app that displays appropriate info/functionality based on 3 Personas
values, however. ° Younger P|anner
NOTE: (Account Value Card) Some members will not have Other Contributions & Interest or Other e Pre-retirement
Interest. In these cases, we will not displays these lines/values. Reti
J elree
NOTE: (Plan Basics Card).Some members will not have a Transition Date (if they're new to the . . - . . .
system)(. In these cases, the app will hide this value y » (Card-based approach is great for financial information that has tiers of importance

(e.g., summary vs. detail)

» Users aren't going to come to the app often, so always bubble up the most relevant
information in the card for glance-able view of critical data (e.g., my total account
value/contributions so far)




Estimate - Basic
Info

Estimate - Basic
Info

Estimate - Service

DIGITAL PENSIONS: WIREFRAMES (Pensio

Add New
Beneficiary

Add New
Beneficiary

< Back Pension Estimate

< Back Pension Estimate

ﬁ' < Back Pension Estimate

ﬁ = Back Add Beneficiary

ﬁ = Back Add Beneficiary

See how your pension benefit changes using
different scenarios like working longer or choosing
one of the survivor options.

See how your pension benefit changes using
different scenarios like working longer or choosing
one of the survivor options.

See how your pension benefit changes using
different scenarios like working longer or choosing
one of the survivor options.

Total Service

Retirement Type Retirement Type ntshathinad 19.0245 yrs
‘ Select ° v ‘ ‘ Regular N |
Last Date You Worked or Last Date You Worked or Potential Service (Optional)
Intend to Work Intend to Work Stil Unpaid
enter date 07/31/2025 =

n

Retirement Effective Date

Retirement Effective Date

enter date

Cancel

e

08/2025 e

Cancel Next ‘

‘ 0.0000 o

Projected Service @
‘ 251200

Projected Annual Wage Increase
‘ 0%

Pension Beneficiary
‘ Select

@

Add eficia

Cancel

Enter your beneficiary's information here. They
will also be saved to your list of dependents.

Enter your beneficiary's information here. They
will also be saved to your list of dependents.

First Name First Name
name Cersei
Middle Name (Optional) Middle Name (Optional)

enter middle name enter middle name
Last Name Last Name

enter last name Lannister
Suffix (Optional) Suffix (Optional)

Select v Select v
Relationship Relationship

Select v Child v
Date of Birth Date of Birth

enter date of birth 3] 1/5/1990 ==
SSN SSN

enter ssn 666-66-6666

Marital Status

Marital Status

Select v Single ~
Gender Gender
Select v Female A

Cancel Next.J

Enter information for new contact.
Clicking cancel takes the user back
to the previous page.

Enter information for new contact.
Clicking cancel takes the user back

to the previous page.

v



DIGITAL PENSIONS: WIREFRAMES (Pension

Fstimate)

Confirm
Beneficiary Details

W < Back  Aad Beneficlary

Estimate - Service

Estimate - FAC

Conflim BeneSclary Dutalty

A - Back  Pension Estimate

M Back  Persion Extimate

Name  Cersei Lannister
Relation Child
DOB 1/5/1990
ssN 666-66-6666
Marital Status Married

Gender Female

N T

orrenti

New Estimate

See how your pentian banefit dhanges

Total Sence 19 0245 yrs

M e Carmed

Total Senvice  19.0245 yrs

Potential Service (Optional) @
Po 0

[32= |

Projected Senice ©

[ |

[ v

Final A Q7N EN1 N
Compemann  |$70,501.01|

2012 $72,030.32
201 $71,973.13
2010 $71,001.06
2009 $70,654.74
2008 $69,273.92

Icmll‘l

| omo [ @ |

Estimate Results Expanded End - Saved
Summary Card Estimates
4 <Bock  Pension Estimate .‘um Pension Estimate « Buck Peasion Estimate
SO Sr s S R s |
0918 apeon desetn Tl 510 opfar rss Son "m‘“““m
R s L (e
Survivor Payout Survivor Payoat ) e ensnpe. 2
$3,326 $39918 $3,326 $39918
ooty ADIass Monthy Ay
75% Survivor 75% Survivor
06T 2gton reaur o O 007 Optie guETen
$3,396 $40,745 $3,396 $40,745
Yanrey Ansify Mowariy AnTean
Survivor Payout Survivor Payout
NnnTey Arewaty Voritly Aevunty
50% Survivor 50% Survivor
Q9457 cption reduriin 0 547 cptico regution
$3,396 $41,6145 $3,396 $41,6145
Moy Anmaly Moy Aorwaly
Survivor Payout Survivor Payout
$1,734 $20,807 $1,734 $20,807
Moty Arnaly Mooy Anruaty
Estimate Based On Estimate Based On
Retiement Type  Regular Reticement Type  Regular
Erecwensie.  Voni (| || Heaveowe 9930538
. Beneficary's OB 12/06/60

Wage Increase 1%
Total Service
Transition Date 10/02/38

thed &l pachiand . 35 3833

Service at 1.5%

el T

B |
Final Average  $70,501.01

~

N C0st Of LVNg K Ideae Sinaton

&JL‘LJ




RETIREMENT APPLICATION STEP LIST STATES

< Back Apply for Retirement

will want to set aside at least 1 hour for this
process,

Tools tor Completing Your Application

Pension Estimate

Welcome 10 the ORS Retirerment Appicaticn. You

< Back Apply for Retirement

Welcome ta the ORS Retirement Applicabon. You
will want to set aside at lsast 1 hour for this
process,

Tocls for Completing Your Applicaton

Pension Estimate

0973018

Health Insurance

fax Withholding

>domit

< Back Apply for Retirement

Wedcome lo the ORS Retirement Applcation. You
will want to set aside at laast 1 hour for this
process.

Tools for Completing Your Application

Pension Estimate EDT

Health Insurance

lax Withholding

< Back Apply tor Retirement

Wektome 1o the ORS Retirement Applcation. You
will want to set aside at least 1 hour for this
process

Tools for Completing Your Application

Pension Estimate ED
Reticarment
Effactive Date 09/30/18
Health Insurance

lax Withholding ECH

Direct Deposit

Submit

Each step that has been completed
will include a visual indicator
(checkmark).

If a step in the list has been started
and saved for later, but not
completed. the link for that item will
togale to FINISH. The next step in
the list is NOT enabled until the
incomplete step is finished.

When a step is completed, the
following step in the list and the
related link are enabled.

< Back Apply for Retirement

Wedcome fo the ORS Retirement Applcation You

will want to set aside at least 1 hour for this
process

Togls for Completing Your Application

Pension Estimate

Health Insurance
& Tax Withhoiding ELET
#) Direct Depasit

Certification & <Descriptor> START

Submit

< Back Apply for Retirement

Welcome 1 the ORS Retrament Applicabon. You
will want to set aside at lsast 1 hour for this
process,

Tools for Completing Your Annlication

Pension Estimate FDIT

Retroment
Effactws Dass 09/30/18

4 Heoatth Insurance EDu
ned
) Tax Withholding
Derect Deposit

Certification & < Descriptor>

Submit

< Back Apply for Retiremant

Welcome o the ORS Retirement Applcation. You
will want to set aside at laast 1 hour for this
process.

Tools for Completing Your Application

Pension Estimate EDT

amt

2 Health Insurance ECHT
Decined

0 Tax Withholding

Direct Deposiy

Certification & <Descriptor> BT

< Back Apply for Retirement

Welcome ta the ORS Retirerment Appilicstion. You
will want to set aside 3t lsast 1 hour for this
process.

Tools for Completing Your Apgitcation

Pension Estimate
Hetiromect 3
Eactive Dat 09/30/14

Health Insurance
Dsclined
, Tax Withholding

v) Direct Deposit <l

Certification & <Descriptor> EDIT

Resubmit Resubmit

Rescind Ret ent Application Reszind Retiramsnt Aoplication

Once the application has been

submitted, the Retirement Checklist

is always accessible, and the

SUBMIT button toggles to i . ek
This shows the list when Healthcare RESUBMIT. The button s oo b
has been declined altogether. disabled until the member makes step in the list, the RESUBMIT

a change to any step in the list. button will be enabled.

There is also a RESCIND
RETIREMENT APPLICATION link at
the bottom. Tapping this button will
reset the list to its Default State and
clear out all data associated with
each step.




MICHIGAN OFFICE OF
RETIREMENT SERVICES

Big Plans. Small Steps.

torgot password

Sign In

Retirement Planning

o
9/20/2018

Apply for Retirement
Oadd beneficiary
6

Manage Beneficiaries & Depandents

Retrement Planmng

Big Plana Small Step

MICHIGAN OFFICE OF
RETIREMENT SERVICE

November 27" 2017
Aradia Correnti

accenture
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PSYCHIC CIRCLE



Pre-existing Brand:

A
-
LS

Psychic Power (psychicpower.com) has been around for 20+ years &
. is a well-established business. The client wanted to launch a new
PrOJeCJ[ brand, by way of an ad campaign and a completely new website
R (separate from the existing site). His longtime developer brought me
DeSCH ptIOﬂ onto the project after convincing the client they needed full-fledged
design to ensure the success of the new brand.

* Design and build a new website with a completely separate
identity, style, and feel from the existing Psychic Power brand
P . S * Make the site modern and desirable to a younger demographic
rOJeCt COpe * Make the new business and site competitive with others in the
same arena
* Create a site that’s super responsive and mobile-focused

As Sole Designer, I:
* Conducted competitive research & analysis
* Used existing analytics & interviews with friends to fill the “no
. . research” gap
COH’[I”I bUtIOﬂS * Pitched concepts & features to client
* Created Feature Spec (requirements doc)
* Created IA, wireframes, branding elements (except logo), and
visual design comps




PSYCHIC CIRCLE: |

Design Rationale:

» The client specifically said there was “no time for research,” but | wanted & needed to
validate my approach

» linterviewed friends that fit the client’s target demographic to understand why theyd
come to this site, and what theyd expect to see when they did




PSYCHIC CIRCLE: WIREFRAMES
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Design Rationale:
» | showed them unbranded, rough wireframes & asked them what theyd expect to
happen if they took a given action

» The client wants their existing brand (Psychic Power) to remain a content-focused site, o P LANAZI2000 .
but for Psychic Circle to be all about the product—in this case, the Advisors ivecy Ry N

*  75%+ of the business comes through mobile, so | wanted an app-like feel that was T b Sarvcs =~
very visual and would wrap columns nicely on small screens User Agresmrt e




: Call Now




Advisars Abour Us Contact Us

Cet Advice without Breaking the Bank

Stop Wondering, Start Living

\‘\
CALL NOW

1.800.233.2600

ALL our readings are $32.799 per minute,

Design Rationale:
The client wants to target a younger demographic, so | went with imagery that speaks

to the group he described

GCet Started for Only $1/Minute

Join Us Now

Most of the customer base is female, so | selected color palettes that reflect this but are
also pulled from the logo they already had designed and aren’t too polarizing

The client wanted circles featured in the visual design

Advisors Abaut Us

r Our Pricing Promise:

Your first 10 minutes are only $4 99

All future calis are just $2.99/minute, for any Advisor
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Stop Wondering, Start Living

Why gusss whot lins oheod when you con
salk to some of the best pepchic odvasars
and wlart toking cantrol of your fulure? We
oltwr cur custom: loram ipaum dolor ait
amuel, cansechetur ndipiec

uamnod lemper mcididunt

mogni aligue. U «

quis mosirud exercilubon wia

vl oliquip ex wo commodo consegual. |
oule irure ¢ reprehenderil

Hlum dolore

Advisors About 1

Contact Lk«

Get Advice withou! Breaking the Bank

CALL NOW

1800.233.2600

AlL cur madings are $2.99 per minule,
ith

Sed do wi

wt delore magne nlr

J .

Get Started for Only $ 1/Minute

[0 agrwe i b o & Curndinans, 4ot Privace Pebay

)14 00 15 rncmnn Spacal Othars

SEADS UPY T inbaromssns yons mrvwr shove st be soed
o bog  ovh # whey you ool se. So please be wrw b2

wraribw ur seva ¥ @

y o

{ Join Us Now

With us you'll pay just $11 for the first 11 minutes!
_After that, all'calls are just $2.99/minute.

Stop Wondering, Start Living

Why guses what lins aheod whan you can
teth to somm al the buet pryehic pdvsan
andd start daking control of yoor futumd® We
offec aur customans lorem ipsues dalor sit
amel, comsectetur udipisciog elit, sed do el
uamnd termpor ncdidunt il labom ot dolare
mugne whiqua. Ul snim od minim vesian,
quin nastrod mxeritntion ullomece labaris mn
Wt oliquip ax ma commedo consequot. Dy
oute ure dolor In reprehondedt In vo
luptate velll essn <illum dolors eu fugiol
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