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A Sampling of:

 UX Strategy

* Information Architecture
* UX Design

* Visual Design



ACCENTURE



Project
Description

Project Scope

Contributions

Accenture looks for new client opportunities by identifying gaps in
specific industries & prototyping solutions to fill those gaps. A recent
opportunity arose with the discovery that most states &
municipalities still manage and take applications for pensions via
paper-based forms & processes. The goal was to provide digitized
self-service to employees contributing to a given pension fund, and
to fully digitize the retirement application process.

* Build a high-level clickable prototype illustrating mobile pensions
app concept

* Conduct research & gather requirements for actual app release

* Create base-level, client-agnostic asset aimed at future pensioners

* Create base asset for employers who report contributions to
pension system

* Pitch base assets to prospective clients

* Create custom versions of base asset for contracted clients

* Conducted deep industry research (pensions, wealth management
& fintech

* Created new & updated existing clickable prototypes & conceptual
designs of base asset (end-user/future pensioner focused)

* Customized prototype for pitches to Ontario (ORPP), State of NY
and State of Ml

* Created interaction model, information architecture, wireframes,
functional specifications, visual designs, and style guides

* Worked directly w/State of Ml to fully redesign base asset from
the ground up to meet their specific needs

My Retirement

Password

Email Address

Forgot Password?

Sign In

myRetirement [fa

YOUR ACCOUNT SUMMARY As Of: 9/23/2015

Final Average Salary Total Service

$25,567 4 yrs O mo

Account Detail Talk to a Counsler

JUST FOR YOU

2015 annual report now available 0
Retirement FAQs 0
Thinking about retirement when you’re 30 o

Another Just for You Link 0

My Benefits My Profile Contact Us



DIGITAL PENSIO

STIO S CcO S
e ANSUER MMENT PERSONAS SUMMARY

Pre-Retirement
PAULA MYO : : GEORGE GLASS

How would you describe your role?

What about the current benefits industry do you find most

) i . » Recently began her career NG Almost ready to retire
interesting and/or relevant to what we can do for clients & Y. o%K wd i

; = Still figuring out benefits and \ Making sure loose ends are tied
pensioners? pension plans Vi up and last-minute decisions
/ are made
How would you describe the #1 business goal that
you/Accenture have for delivering to benefits

organizations? ‘ Post-Retirement
THOMAS ANDERSON "r ; KATHRYN JANEWAY

= Recently retired Retired for years
= Needs to make sure his 1 Needs to check in periadically
payments are on the way . Contributes to MyRetirement
i community

What is the biggest area of need you hear about when
speaking with prospective clients?

Key Distinctions
. . . M = Just started her career as an Auditor with the WA State Dept. of Revenue
Have any prospective clients expressed interest in giving
pensioners mobile access to benefits information &
transactions?

Still figuring out her pension plan and learning to making well-informed
decisions

Iready thinking

Key Needs

= Easy access to counseling

| need guidance on making the right = Flexibility in making changes as she learns more about her pension
25 yr old just joined Civil Service (less than 75% completion decisions for my pension plan, and the
> o 5% comp flexibility to make changes on the fly, * Ensuring her investments are on track
toward eligibility for pension) whenever | need to.

GEORGE GLASS SCENARIOS

Very close to retirement

Newly Retired

Post Retirement ~5 years




ACTIVE MEMBER

ACCOUNT RETIREMENT =) My Account =
SUPPORT FLYOUT MENU
S NAPS H OT P LAN N I N G Your Account Details @\’\.".‘e::ser
Account Qverview AS OF: 9/23/2017 0 Account Value Plan Basics
Dependents & I 890,566.12 | Lt Basic 4%
Benes My Contact Info Retirement System MPSERS SPos T ’ ' Structure o
celmesst - §417 338.21 6/‘] ‘]/20‘] 5
$26,743 )
Account Overview Facebook Settings Soe $356.13 | rioreecnsucne  Basic 0%
B 29.9 yrs Other Interest $3,07844 \|~] rlr' e BaSiC O%
Account Value Announcements Total $21 1 ,338.90 i 1.5% Factor
Retirement Card Leaving state or public school employment?
My Pension Message Board
Basics (Phase II)

f

My Account Retirement Planning

"My Account" would be the new Landing Page. It surfaces information related to the finance
aspect of the user's data (Service, contributions, account value thus far).

About Plans The Account Overview Card is exactly the same and in the same place (App Landing Page).
The Account Value Card is simply bubbled up to the top level of the Ul instead of being access
through the sub/side menu.

"Plan Basics" is still under review, and may move to the Flyout Menu; it's meant to surface read-
only, non-actionable basic information about the member's retirement system and benefit plan.

With this Navigation Model, there are 3 App Menu Items:

- My Account

- Retirement Planning (or "Pension Planning")

- Support (Groups Resources & Contact Us, since these are very scaled down/simplified for ORS)

The Flyout Menu would house things that are
- Settings/Profile related
- ltems that are of much lower importance and don't fit with the main nav categories




RETIRED MEMBER

@ My Pension
FLYOUT MENU

Your Account Details

MY PENSION TAXES & INCOME

SUPPORT

Payment Amount $ 5’ 5 67 Beneficiaries 2 Health Benefits

Upload & Florence Glass

Horer ension Beneficia TBD
Proof of Income Earileg] Last Payment Made on 6/15/2017 !
Next Payment Date 7/15/2017 Dependents 8
. . First Tech CU
Payments Tax Withholdings Facebook My Contact Info Account Ending 432
Manage Dependents & Beneficiaries

Direct Deposit Payment History

Tax Receipts

(1099Rs) Announcements Settings

Message Board

Dependents & (Phase I)

Benes

Bi o
Health Benefits

(Phase II)

My Pension Taxes & IncOmE Support

The My Pension Page includes the Payment Card; the only change to this card is that there's a
PAYMENT HISTORY button. It makes sense to put this in the card since we're displaying the
Last Payment Date here.

Scenarios for Retirees are very different. For this reason, we would restructure the app for after a user retires and
they'd see this Navigation Model instead. There are still 3 Main Nav items:

- My Pension (payments, financial info, Beneficiaries - since they're also receiving benefits/money)

- Taxes & Docs (tax information, proof of income, and potentially other documents and forms in the future)

- Support (same as for Active Members, but potentially with Targeted Content)

Beneficiaries Card is the same as for Active Members.




@ My Account

Your Account Details

@ My Account

uosted Your Account Details

Member

Vested
Member

Account Overview AS OF: 9/23/2017 @ Account Overview AS OF: 9/23/2017 ©

_ZF?DGE;tZeOW 7 Wages $2 6' 743 igWS;fem 7 Wages $26’743

Total Service 29.9 yrs Total Service 29.9 yrS

Account Value Account Value

v

Total: $21 1 ,33890 Total: $21 1 ,33890

v

Plan Basics Plan Basics

C Benefi M (o) C Benefi 1 o)
Stuctre Basic 4% Stueture Basic 4%

@ My Account — < Back Pension Estimate

New Estimate

Plan Information & Other Helpful Something cama.,
Saved Estigﬁt;) ‘
Get an _idea of what your Pension will be when
you retire Here, the Beneficiaries/ See how your pension benefit changes using
Dependents Card dispays different scenarios like working longer or choosing
an example of how the one of the survivor options.

. ® || app may visually indicate
You Can Retire 9/20/2018 that someone is both a

Run Estimate

As Soon A : Retirement Type

TooenE reor ||| Pension and Refund P

Beneficiary. ‘ Select v ‘
Apply for Retirement

Beneficiaries 2 Last Date You Worked or

Florence Glass = Intend to Work

S

o enter date @ ‘
Dependents O

Retirement Effective Date

v v

[5] 3 5] 3
» ) & » ) &

My Account Retirement Planning Support My Account Retirement Planning Support

The My Account Page includes Cards/Data related to finances and service (Contributions, wages,
years worked).

If the member is new to the system, the app will still display all the lines of data. It is not likely that
they would be in the retirement system/use the app and actually have zero showing up for these
values, however.

NOTE: (Account Value Card) Some members will not have Other Contributions & Interest or Other
Interest. In these cases, we will not displays these lines/values.

NOTE: (Plan Basics Card).Some members will not have a Transition Date (if they're new to the
system). In these cases, the app will hide this value

© add dependent
enter date @ ‘
Manage Dependents & Beneficiaries
Cancel Next
| 7 &
My Account Retirement Planning Support

Design Rationale:
* Needed a “smart” app that displays appropriate info/functionality based on 3 Personas
» Younger Planner
*  Pre-retirement
* Retiree
» (Card-based approach is great for financial information that has tiers of importance
(e.g., summary vs. detail)
» Users aren't going to come to the app often, so always bubble up the most relevant
information in the card for glance-able view of critical data (e.g., my total account
value/contributions so far)



Estimate - Basic
Info

Estimate - Basic
Info

Estimate - Service

DIGITAL PENSIONS: WIREFRAMES (Pensio

Add New
Beneficiary

Add New
Beneficiary

< Back Pension Estimate

< Back Pension Estimate

ﬁ' < Back Pension Estimate

ﬁ = Back Add Beneficiary

ﬁ = Back Add Beneficiary

See how your pension benefit changes using
different scenarios like working longer or choosing
one of the survivor options.

See how your pension benefit changes using
different scenarios like working longer or choosing
one of the survivor options.

See how your pension benefit changes using
different scenarios like working longer or choosing
one of the survivor options.

Total Service

Retirement Type Retirement Type ntshathinad 19.0245 yrs
‘ Select ° v ‘ ‘ Regular N |
Last Date You Worked or Last Date You Worked or Potential Service (Optional)
Intend to Work Intend to Work Stil Unpaid
enter date 07/31/2025 =

n

Retirement Effective Date

Retirement Effective Date

enter date

Cancel

e

08/2025 e

Cancel Next ‘

‘ 0.0000 o

Projected Service @
‘ 251200

Projected Annual Wage Increase
‘ 0%

Pension Beneficiary
‘ Select

@

Add eficia

Cancel

Enter your beneficiary's information here. They
will also be saved to your list of dependents.

Enter your beneficiary's information here. They
will also be saved to your list of dependents.

First Name First Name
name Cersei
Middle Name (Optional) Middle Name (Optional)

enter middle name enter middle name
Last Name Last Name

enter last name Lannister
Suffix (Optional) Suffix (Optional)

Select v Select v
Relationship Relationship

Select v Child v
Date of Birth Date of Birth

enter date of birth 3] 1/5/1990 ==
SSN SSN

enter ssn 666-66-6666

Marital Status

Marital Status

Select v Single ~
Gender Gender
Select v Female A

Cancel Next.J

Enter information for new contact.
Clicking cancel takes the user back
to the previous page.

Enter information for new contact.
Clicking cancel takes the user back

to the previous page.

v



DIGITAL PENSIONS: WIREFRAMES (Pension Estima

Confirm Estimate - Service Estimate - FAC Estimate Results Expanded End - Saved
Beneficiary Details Summary Card Estimates
ﬂ < Back Add Beneficiary ‘ﬂ = Back Pension Estimate ﬂ <Back  Pension Estimate ﬁn < Back Pension Estimate ﬁ. < Back Pension Estimate < Back Pension Estimate
100% Survivor 100% Survivor
) ) See how your pension benefit changes using See how your pension benefit changes using 0.918 option reduction 0.918 option reduction See previous results, and explore different
Name Cersel Lannlster different souba_l'os like !lorkl'ng longer or choosing different m_iosll‘lm !lolking longer or choosing scenarios
one of the survivor options. one of the survivor options. $3,326 $39‘918 $3,326 $39‘918
. ) Total Service Total Service Monthly Annually Monthly Annually -
Relation Child | ||TotalSenice 19 0245 yrg || | TotalSenice 19 0245 yrs
Survivor PayOUt Survivor PﬂyOUt E.?Ftei?::tneat(i:t::aé:egia(:::r:emt Date> ’
DOB 1/5/1990 $3,326 $39,918 $3,326 $39,918
Potential Service (optiona|) o Monthly Annually Monthly Annually
666-66-6666 | | [smm0 Final Average (g7 50101
SSN I 32200 } Compensation : :
s 75% Survivor 75% Survivor
Marital Status Mamed Projected e a n 0.937 option reduction 0.937 option reduction
B | | 22 $72030.32 1 | 43396 $40,745 $3,396 $40,745
Gender Female 2011 $71 ,973- 1 3 Monthly Annually Monthly Annually
Projected Annual Wage Increase
| a9 — ‘ 2010 $71 ?001 06 Survivor Payout Survivor Payout
$2,546 $30,559 $2,546 $30,559 . .
Cancel ‘ ‘ Next . Pension Beneficiary 2009 $70,654.74 Wonthy Annually Wontniy Annually NEWESHMBLE SaVEe
I Cersel Lannister (Child) ~ } 2008 $69,273.92 - :
it New Benctiiay 0% Sunaver, 0% sunivor,
[ cancel || ‘ | $3,396 $41,6145 $3,396 $41,6145
Monthly Annually Monthly Annually
C |
\L‘ \—L‘ Survivor Payout Survivor Payout
$1,734 $20,807 $1,734 $20,807
Monthly Annually Monthly Annually
Estimate Based On Estimate Based On
Retirement Type Regular Retirement Type Regular
Retirement 09/30/38 Retirement 09/30/38
Effective Date Age 65 yrs Fffective Date Age B5 yrs

. Beneficiary's DOB 1 2/06/60

View Cost of Living Increase Information Annual Percentage
Wage Increase

1%

Discard ‘ ‘ Done ‘ Total Service

Transition Date 1 0/02/38

Earned or purchased
as of 6/01/17 32.3823

Service at 1.5%

pension factor 32.3823

Final Average $70.501.01

Compensation

~

View Cost of Living Increase Information

Discard one




RETIREMENT APPLICATION STEP LIST STATES

< Back Apply for Retirement

Welcome to the ORS Retirement Application. You

< Back Apply for Retirement

Welcome to the ORS Retirement Application. You

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

< Back Apply for Retirement

will want to set aside at least 1 hour for this
process.

Tools for Completing Your Application

will want to set aside at least 1 hour for this
process.

Tools for Completing Your Application

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Tools for Completing Your Application

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Tools for Completing Your Application

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Tools for Completing Your Application

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Jools for Completing Your Application

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Tools for Completing Your Application

Welcome to the ORS Retirement Application. You
will want to set aside at least 1 hour for this
process.

Tools for Completing Your Application

Pension Esti Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT Pension Estimate EDIT
ension Estimate START : : : ; : :
Retirement Retirement Retirement Retirement Retirement Retirement Retirement

Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18 Effective Date 09/30/18

Health Insurance START Health Insurance START Health Insurance FINISH Health Insurance EDIT Health Insurance EDIT Health Insurance EDIT Health Insurance EDIT Health Insurance EDIT
Declined Declined Declined
jing START Tax Withholding START Tax Withholding START Tax Withholding EDIT Tax Withholding EDIT Tax Withholding EDIT Tax Withholding EDIT Tax Withholding EDIT

Direct Depos START Direct Deposit START Direct Depos START Direct Deposit START Direct Deposit EDIT Direct Deposit EDIT Direct Deposit EDIT Direct Deposit EDIT
Certification & <Descriptor= START Certification & <Descriptor= START Certification & <Descriptor> START Certification & <Descriptor> START Certification & <Descriptor:> START Certification & <Descriptor> EDIT Certification & <Descriptor= EDIT Certification & <Descriptor= EDIT

Retirement Checklist

Retirement Checklist

Submit

Submit

Submit

Submit

Submit

Submit

Resubmit

Resubmit

Each step that has been completed
will include a visual indicator
(checkmark).

If a step in the list has been started
and saved for later, but not
completed, the link for that item will
toggle to FINISH. The next step in
the list is NOT enabled until the
incomplete step is finished.

When a step is completed, the
following step in the list and the
related link are enabled.

Rescind Retirement Application

Rescind Retirement Application

This shows the list when Healthcare
has been declined altogether.

Once the application has been
submitted, the Retirement Checklist
is always accessible, and the
SUBMIT button toggles to
RESUBMIT. The button is
disabled until the member makes
a change to any step in the list.

There is also a RESCIND
RETIREMENT APPLICATION link at
the bottom. Tapping this button will
reset the list to its Default State and
clear out all data associated with
each step.

If the user goes back to edit any
step in the list, the RESUBMIT
button will be enabled.




MICHIGAN OFFICE OF
RETIREMENT SERVICES

Big Plans. Small Steps.

Log In Screen Typography

MICHIGAN OFFICE OF s arcind Title Bar Global i
RETIREMENT SERVICE Background m.xe Bar Global Header:

Heoder BG: #185¢89
Big Plans. Small Steps

App Logo: ORS_AppHecderloge_White.png
App Logo Text: Helvetico Neue Thin #FFFFFF
Heoder Text:

forgot password

o Aral
.
o Border: 1px solid #000000 o Medium
* Foni: Helvefica Neue, Light o 30pt
o 14pt #333333 o SFFFFFF
. o OO | .
Sign In Global Nav Bar:
3G: #185087

My Account: PiggyBankicon_White.ong

.
LOg \; Button * Refir=ment Planning: Saoidwssama fo-calculator [&2xflec:]
.
.

o I=xi 2FFFFFF Helvefica Neue Mad, 20pt
8utton Hex Color # 558co2

|
November 27", 2017 e

Toxes & ome: Eppidwsians fo-fle-text-o [&#xf0fé]
Suppert: fo-commentz-c [&#xf0e4;]

H1 Page Body Header

. : © i 3 Hessonme
o l4pt
Retirement Planning Arad|a Corre n’[| .

.

Get an idea what your pension will be when you retire
a your p y Sign In

« e e .

Hex Color #999999

Run Estimate

>
o accenture

oty 9/20/2018

accenture

Apply for Retirement

© add beneficiary

Manage Beneficiaries & Dependents

w b3

My Account Retirement Planning




PSYCHIC CIRCLE



Pre-existing Brand:

AV

Psychic Power (psychicpower.com) has been around for 20+ years &
. is a well-established business. The client wanted to launch a new
PrOJeCJ[ brand, by way of an ad campaign and a completely new website
st (separate from the existing site). His longtime developer brought me
DeSCH ptIOﬂ onto the project after convincing the client they needed full-fledged
design to ensure the success of the new brand.

* Design and build a new website with a completely separate
identity, style, and feel from the existing Psychic Power brand
P . S * Make the site modern and desirable to a younger demographic 7
rOJeCJ[ COpe * Make the new business and site competitive with others in the e
same arena

Kathy
* Create a site that’s super responsive and mobile-focused ¢ 1355

; ) Rated
L K t : 4 = .
, ew Bran
fted intuitive empath devoted to helping others. Known for > ,“ 0 *

uracy, it °
°

readings: 2 e
[}

Advisors About Us Contact Us

As Sole Designer, I: & = Angelll
» Conducted competitive research & analysis J o

CO ntri butio n S o P|tched Concepts & featu res to C||ent ; ffering ins| Get Advice without BreaRing the Bank Get Started for Only $1/Minute
* Created Feature Spec (requirements doc) vl ot . < i, )

* Created IA, wireframes, branding elements (except logo), and : :

visual design comps

T T

< Join Us Now




PSYCHIC CIRCLE:

PSYCHIC CIRCLE INFORMATION ARCHITECTURE

Sign in/Out

Create

Landing Page Advisors About Us Contact Us

Account

ors (only

userss)

Value Prop !
» = Who We Are Phone

User Profile

Summary

Advisor List Highest Rated Email Form
Create Name Getting Min Back
Account sort ower Promise Sl User Profil
Price (low—>hi) . e o € Dropdown cancel Acct ser rrofie
Get Code Price (hi>low)
Available
Verify Number T unt
Photo
Chat (2 "
Thank You/ Ratings My Advisors
Browse Filter Search Advisor Card (Favorites)
Infro/Summary
Call/Session Rate
Topics Add to Favorites History
EXT -
iuls Transaction
Number Audio Intro History
Career
—
Spiituality
Add Funds
REQUEST
Type CHAT
Psychics &
Mediums
Easter Philosophy
ent Methods
Shaman
Trmiferies Default Payment Delete
Method
Astrologers
Secondary Delete
Male/Female Payment
Method
LGBIQ Friendly
Add Payment
Method
Security Settings
Phone Number
Contact Cs to
Password/PIN —
Security Changel?)
Questions
2

User
Agreement

Terms of

Privacy Policy Service




PSYCHIC CIRCLE: WIREFRAMES

PSYCHIC
CIRCLE

<Value Prop>

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint
occaecat cupidatat nen proident, sunt in
culpa qui officia deserunt mollit anim id
est laborum

Advisors ~ About Us

ALL our readings are $2.99 per
minute, always, with no exceptions!
Sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua.

Sign In Create Account

Get 11 Minutes for $11

New customers receive $1/minute
readings for their first 11 minute!

(o

[ Reenter PIN

O togroe o the Tems of Service

IMPORTANT: This Login Information will clzo be
used when you col to speck with an Adviser, s0
be sure io remember or save il

Call Now 1.800.233.2600
Privacy Policy
Terms of Service

User Agreement

Design Rationale:
The client wants their existing brand (Psychic Power) to remain a content-focused site,

but for Psychic Circle to be all about the product—in this case, the Advisors
75%+ of the business comes through mobile, so | wanted an app-like feel that was

very visual and would wrap columns nicely on small screens

PSYCHIC
CIRCLE

Specialties

A Personal Account

Anitan Advisor
EXT 1234
o<

About Anitan

Signln |

Navya has been blessed vith clairaudience and clairvoyance abilities.
She is also an empath who reads the Tarot with precision. Being an

empath, she has gained experfise in tapping into emotions, feelings,

intentions and thoughts of people around her in such a way that
people fake note and appreciate. She is quick fo grasp information,

as well as disseminate it fo the client in the most straightforward, yet

‘compassionate manner.

“Knowledge comes only when your eyes are open and hands are working and
there is no knowledge that is not power.”

CALL NOW

Approach & Style

Navya is a motivated psychic whose aim is fo
provide her clients an insight info their lives. She
uses her abilities to get her clients face fo face with
truth and guide them towards a better
understanding of the circumstances.

eempowers others by making them mindful of the
core energies that are influencing their present.
When people become aware of them, they are in a
better stote to make choices that will propel them
towards achieving what they want from their life.
She uses Tarot as the major tool fo give her
readings.

~Anonymous

Philosophy

She stands by her personal philosophy that we all
are spiritual beings caught up in physical human
form. Life offers us @ number of opportunities and
lessons necessary for our souls to learn and grow.
Such learning can lead to enlightenment and
evolution despite being in human form.

Beliefs

Navya believes that the acts of kindness and service
of others make one grow and evolve spiritually,
which is the need of the hour today. Her object is to
connect with as many people by empowering them,
making them self-aware and healing them.

There have been a number of instances when Navya predicted events of the future. One such incident was when she predicted a breakdown of her car and averted

by foking her

seriously. As she woke up in the morning, she had a feeling that her car was going o trouble her even though she had never had o

problem with her car. Taking her “feeling” seriously, she carried along with her the Roadside-Assistance-Card, battery charger and other things that come in handy during on
emergency. Her prediction was to come frue somefime loter when her car completely shut down as she was driving out of the parking lot after visiting the docfor. Since she
had all the required items with her, she averted an escalation of the situation.

Call Now 1.800.233.2600

Privacy Policy

Terms of Service

User Agreement

Advizors About Us Contoct Us.

<Value Prop>

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod fempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id
est laborum

ALL our readings are $2.99 per
minute, always, with no exceptions!
Sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua.

Get 11 Minutes for $11

New customers receive $1/minute
readings for their first 11 minute!

[ )
)
)

[

==

O 1 ogree to the Torms of Service
IMPORTANT: This Lagin Information will slse be

used when you call fo speak with on Advisor, so
be sure fo remember or save itl

Call Now 1.800.233.2600

Privacy Policy

Terms of Service

User Agreement

About Us Contact Us

Lorern ipsum dolos st ames, Loser ipsum dolor sit amet,
consecteur odpiacing eii, sed do comsectotur adipiscing e, sed do
siusmod tempor incididunt ut siusmod tempor incididunt ut
labore of dolore magna eliqua. labore el dolors mogno aqua.

OW.W ® 9 O A VW

Recent Advisors

Larem ipsum dolor sit amat,
consectatur adipiscing ok, sed do

P ut
iabors et dolore magno cliqua. labore et dolore magna olqua.

C 4 ®» T O A4S

_—
—
——

All Advisors

Loverm ipsum dolor st ame,

Lorse psum dolor s amet

consacletur udipiscng ol sed do consectalur odipscing o, sed do
siusmod tempor incididunt ut sivsmad tempor inGdidunt ut
lobors af dolora mogna aliquo. Iabore sf dolors magna oliqua.

oL » 0 oL @ CQ

Lorem ipsum deler sit amet, Laram ipsum dolor sit amet,

consscletur odipiscing sl ed onsectr adpicing o, e do
do siuamod femper incididunt o lompe nciddun
wt labore sf dolora magno labare ot dolore magna olqua.

oLeU oL eV

Lorerm ipsum dolor sit amet,
nect i sed

Lorem ipsum dolor st amed,
ing elt, sed

incadidunt vl

g o por i
labore e dolore mogna aliqua. labore 4 dolore mogna aliquo.

O & ®» 0 0 e

enter email address

Call Mow 1.800.233.2600

Privacy Policy

Terms of Service

User Agreement




<Value Prop>

Lorem ipsum dolor sit amet, consectetur
adipiscing elif, sed do eiusmod tempar
n

idunt ut labore et dolore magna
aliqua. Ut enim ad minim

eniam, quis
nostrud exercitation ullameo laboris nisi
ui aliquip ex ea commeode consequat

Duis aute irure dalor in reprehende
voluptate velit esse cillum dolore eu

fugiat nulla pariatur. Excepteur sint
ccaecat cupidatat non proident, sunt in

culpa qui officia deserunt mollit anim id
est laborum

Subscribe to Receive

Email Offers

About Us Contact Us

Call Now

1.800.233.2600

Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmad fempor
incididunt ut labore et dolore magna
aliqua

Verify Your Phone Number
We'll send a Confirmation Code to
the number below to verify &

profect your account.

(212) 867-5309

© Text

O Call Me

Text Code

Get 11 Minutes for $11

Mew customers receive $1/minute
rex

ngs for their first 11 minute!

Thia Legin Infarmatian will lza ba

Sign Up Now

Call Now 1.800.233.2600

Privacy Policy

Terms of Service

User Agreemes

# Card Infe

Get 11 Minutes for §11

Get your account started by purchasing
your first 11 minutes of a discounted

price

Nome on G

Credit Gard Mumber

Verify Your Phone Number

We sent a code fo (212) 867-5309

Enter 6-Digit Confirmation Code

Get 11 Minutes for 511

Get your account started by purchansing

your first 11 minutes af a discounted
price.

MNome on Card

Credit Gard Mumber

Verify Your Phone Number

We sent a code fo (212) 867-5309
farent numt

Enter 6-Digit Confirmation Code
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® CIRCLE Advisors About Us Contact Us CIRCLE Advisors About Us Contact Us

Sign In Join Us

" OurPricing Promise:
Your first 10 minutes are only $4.99
All future calls are just $2.99/minute, for any Advisor

Stop Wondering, Start Living

Why guess what lies ahead when you can
talk to some of the best psychic advisors
and start taking control of your future? We
offer our customers lorem ipsum dolor sit
amet, consectetur adipiscing elit, sed do ei-
usmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in vo-
luptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupi-
datat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

Design Rationale:

Get Advice without Breaking the Bank

CALL NOW

1.800.233.2600

ALL our readings are $2.99 per minute,
always, with no exceptions!
Sed do eiusmod tempor incididaat vt labore

et dolore magna ulr.

Get Started for Only $1/Minute

[ agree to the Terms & Conditions, and Privacy Policy

[ 'd like to receive Special Offers
HEADS UP! The information you enter above will be used

o log in online and when you call us. So please be sure to
remember or save itl

Samantha

EXT 1234

®

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore

magna aliqua
k ©

Samantha

EXT 1234

@ ®

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, se eiusmod
tempor incididunt ut labore et dolore
magna aliqua

® & @

Samantha

EXT 1234

S

Lorem ipsum dolor sit
tur adipiscing elit, se
tempor incididunt ut lal
magna aliqua

smod
re et dolore

A ©

Samantha

EXT 1234

@ ®

Lorem ipsum dolor sit amet, consecte
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua

®© B4 ©

Samantha

EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua.

® g, ©

Samantha

EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua.

CHEN W~

Samantha

EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua.

® AR ©

Samantha

@ EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua.

® R ©

Samantha

EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua.

® S, ©

Samantha

EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing e do eiusmod
tempor incididur bore et dolore
magna aliqua

® & O

Samantha

EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua.

® B4 ©

Samantha
. —
EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua

® B4 ©

Samantha

\

4 EXT 1234

>

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua

® g, ©

Samantha

\

4 EXT 1234

é

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua

CHEN W~

Samantha

\

4 EXT 1234
v

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua

® R ©

Samantha

EXT 1234

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua

® B4 ©

« The client wants to target a younger demographic, so | went with imagery that speaks
to the group he described

* Most of the customer base is female, so | selected color palettes that reflect this but are Privacy Polcy
also pulled from the logo they already had designed and aren’t too polarizing

» The client wanted circles featured in the visual design

Subscribe to Receive Email Offers Call Now 1.800.233.2600

Subscribe Now Terms of Service

User Agreement



Paying too much for Psychic fdvice?

With us you'll pay just $11 for the first 11 minutes!
L After that, all'calls are just $2.99/minute.

JOIN NOW

4 .

& ‘e PSYCHIC ® PSYCHIC

Stop Wondering, Start Living

Why guess what lies ahead when you can
talk to some of the best psychic advisors
and start taking control of your future? We
offer our customers lorem ipsum dolor sit
amet, consectetur adipiscing elit, sed do ei-
usmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam,
quis nosirud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in vo-
luptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupi-
datat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

[ CIRCLE Advisors About Us Contact Us

Cet Advice without Breaking the Bank

CALL NOW

1.800.233.2600

ALL our readings are $2.99 per minute,
always, with no exceptions!
Sed do eiusmod tempor incidi t ut labore

et dolore magna a|r

Get Started for Only $1/Minute

()1 agree to the Terms & Conditions, and Privacy Policy
(O d like to receive Special Offers
HEADS UP! The information you enter above will be used

to log in online and when you call us. So please be sure fo
remember or save it! @

Join Us Now

CIRCLE

Stop Wondering, Start Living

Why guess what lies ahead when you can
talk to some of the best psychic advisors
and start taking control of your future? We
offer our customers lorem ipsum dolor sit
amet, consectetur adipiscing elit, sed do ei-
usmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in vo-
luptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupi-
datat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

Advisors

About Us Contact Us

Get Advice without BreaRing the BanRk

CALL NOW

1.800.233.2600

ALL our readings are $2.99 per minute,
always, with no exceptions!

Sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua:

Get Started for Only $1/Minute

D | agree to the Terms & Conditions, and Privacy Policy
(O rd like to receive Special Offers
HEADS UP! The information you enter abave will be used

10 log in online and when you call us. So please be sure fo
remember or save it!

Join Us Now
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BIOLOGISTEX: BIOTECH/BIOMATERIALS LOGIS TICS

¥ . Intelligent ¢ Informed e Precise
This brilliant startup identified a startling gap in biotech & biologistex Ciinical Materials Management
healthcare: before their technology, there was no real way to know
P roject whether biomaterials were still viable when they arrived at
o (example) a hospital after being shipped by the biotech firm. For i ——
DeSCH ptIOﬂ example, if someone is waiting for a lung transplant, by the time the
hospital receives the organ, it may no longer be viable due to pemp—
stresses experienced during shipping. I

The company was brand new, and while they’d invented & built the
shipping box w/extensive tracking & telemetry (the EVO), they had “
no foundation for the tracking interface.

Create a new shipment creation and tracking interface for logistics
employees (and their superiors) at biotech firms

Project Scope

biologistex @ 2015 about us |

* Create a new shipment tracking interface for healthcare blologlstex @ Q @
establishments & medical staff who are recipients of these
shipments N
ouTBoUND _ INBOUND _
a et a ooy
As sole Design Consultant, I: e sty = e
* Conducted user research & competitive analysis . B e e o —
* Researched tracking device & existing tracking portal p— e i o o o
* The tracking tech was leveraged from the ankle bracelets s e e B i B
Contributions won by house-rest ot | = s = = o=
* Provided consultation & leadership on product & design strategy s oo T Py— S e
* Led brainstorming sessions . B o - —
* Created feature spec, user flows, information architecture,
wireframes, branding elements, visual designs, style guide, and
functional specs




BIOLOGISTEX: USE

BIOLOGISTEX USER FLOWS

BLCSRis
Customer calls BL to iti ; i il i
il o SLRepmke ol sncared [ VO | Emals o
i
start accoun FRisEe i w
| I |
NOTE: In order to utilize exiting 2 AC::an:e Customer/Info )
geofence to initiate 2 Shipment, SEES added to BL Serial #
we’ll need to know the actual :"?MM ORIGIN CSR'z profile/ Fnef\d{y Name?
origin of shipments. Thiz could be E:\:;l Contact dashboard/ares Actiation
obtained during thi: o
ained during this process. i
Main Parameters

NOTE: if Customer desires, the BL
CSR can preselect the conﬁgura!i_on start {to both
parameters that t?_re ct_nsh»umer will BL & Customer)
regularly need. This will lighten the
first-run load for the user.

transmission

o parameters Setup
Set parameters
EVO iz zetup Views device(s)
[ Customer |
Customer clicks Customer enters . g e by BL & templates
Customer enters link in email & is username & b e Can edit/add
> for Portal dditi | Parameters Set Tk

Portal taken to First creates remove

L displays D! user(s) & assigns BLCSR
Run experience password splays (TBD) r(r) 6 o parameters
| EVO iz NOT zet
NOTE: The first-run UXis uwp BL
generally determined once
all other design is complete. Create new

This enables us to know

what's in the Ul and what Clhients
sort of additionad
experiences/materials are
available {e.g., training
videos}.
Customer enters Curdomng Shrey
: 5 I Client’s info for
Client’s info
future use
[ [
Co Name
Addresz :
Main Contact °"g.‘ ﬁf" o
Shipment is ordered/ Email o
created Phoe l
Customer enters Device Config Poitaldicol
i p - o isplays )
client’s 3 z A X Return Waybill Shipment picked 2 Alerts are set for Alerts are set for EVO arrives at SHIPMENT
W » %
pecence ity | 7] Do W [ EVE ke i createc dpfaiired 7] Z2Onmn & Criomer. 7] Gk Client location || COMPLETE
% 3 necessary) sensor info
{mile radius)
I [ | I I
Enable/dizable parameter EVO goes de / EVO goe: Location +
z & e the origination insice client SRt *
ime range for e geofence increase
parameter B light sensor
Snapshot of
f:::". 5 Uzer receives & handlez Alerts/Alarmsz (via phone, email, & Email and/phone
“Save” = 1 SMs) of Client contact
entered by
=




BIOLOGISTEX | INFORMATION ARCHITEC TURE

| T T 1 seerclient/Enter

address

‘ Select tem/Enter

Duscription

Select/Enter
Geofence/Radius

View Config
Snapshat

| Change Config (if

needed)

Set Alert
Recipients

| Save as Template

NOTE: We cauld include @ way for Customers to
enter what typels) of item|s) they ship. When

creating & new shipment, they could choose from a |

dropdown based on the items they added.




BIOLOGISTEX : WIREFRAMES

3:03pm on 04/29/15

3:03pm on 04/29/15

Stability

Stability
Time - Tlme -
Remaining Remaining

BioLogistex @ 2015

aboutus | terms & conditions | privacy policy | support

Clicking on a shipment will expand the row to display Shipment Details.

Design Rationale:

» | sat with some logistics employees at biotech firms to learn how they do their jobs & what

their pain points are

« They're largely using FedEx & UPS or similar, and tracking is disjointed
» They need to know what's in transit, if there's an issue with a shipment, to see what's
been delivered (and its status) and a quick way to get to incomplete shipments
» By giving them more information, though, they'll have a (ot to consume, so | created a
dashboard that only shows the absolutely necessary info at the top level, then drills down or
expands to show more when needed

3:03pm on 04/29/15 3:03pm on 04/29/15

Stability

BioLogistex © 2015

Shipment Details includes:
- Trip & GPS view
- Sensor Report

- Config snapshot
- Shipment Report
- Edit Shipment

- Stability Timer

Clicking the Edit icon will invoke the Edit Popover.

Stability
.nme - Time -
Remaining Remaining

Humidity: Alarm will be sent when humidity is at
20%

<Shipment ID> <Customer>

<Shipment ID> <Customer>

aboutus | terms & conditions | privacy policy | support

oL e, < Welcome Homer Simpson! i@ o 0e, " Welcome Homer Simpson!
. . L4 .
biologistex Shipments EVOs Admin newshpment | Ls ot bjologistex Shipments EVOs Admin New Shipment | Log Out
PENDING SHIPMENTS Active History PENDING SHIPMENTS Active History
Last updated: 10:45am Q Last updated: 10:45am ¥
RECIPIENT CLIENT RECIPIENT CLIENT RECIPIENT CLIENT RECIPIENT CLIENT
IRAGKING NUMBER RECIPIENT CONTACT STATUS TRACKING NUMBER RECIPIENT CONTACT STATUS
Cells Tissue Cells Tissue
. Awaiting carrier - ;
#123456 Merial Labs John Snow Ti #123456 Merial Labs John Snow ﬁi\::l:lvjt‘l)ng carrier
<Shipment ID> Johnson Biologics Eddard Stark In transit i . . . ) l
RECIPIENT CLIENT RECIPIENT CLIENT @ <Shipment ID> Johnson Biologics Eddard Stark In transit @
<Shipment ID B Daen T N _ RECIPIENT CLIENT RECIPIENT CLIENT
p aenerys largaryel In transit @ <Shipment ID> <Customer> Daenerys Targaryen In transit @
This is a longer <DESCRIPTIONS Thisisa
description... <Shipment ID <Customer> Sandor Clegane In transit el
escription P @ description... sl G I -
<Shipment ID> <Customer> Cercei Lannister In transit @ Tip ¥ b A S .
[ ) ‘ [ Temp |
<Shipment ID> <Customer> Theon Greyjoy In transit v~
RECENTLY DELlVERED <Shlpment ID> <Customer> Bronn In transit / RECENTLY DEL'VERED ; /
RECIPIENT CLIENT RECIPIENT CLIENT i i _/
<Shipment ID> <Customer> Margaery Tyrell In transit / RECIPIENT CLIENT RECIPIENT CLIENT _L— A —— - -
3:03pm on 04/29/15 3:03pm on 04/29/15 ) ) —_—
<Shipment ID> <Customer> Robert Baratheon intransit v/ 3:03pm on 04/29/15 3:03pm on 04/29/15
Stability Stability
Time - Time - <Shipment ID> <Customer> Oberyn Martell e ‘/ Stability stability CONFIGURATION SNAPSHOT
Remaining Remaining Time - Time - Battery Life: Alarm will be sent when the battery is Pressure: Alarm will be sent when pressure is below
<Shipmenl D> <Customer> ngte ey J Remaining Remaining at 40% 10% or above 80%
RECIPIENT CLIENT RECIPIENT CLIENT I S e Temperature: Alarm will be sent when temperature is Tilt: Alarm will be sent when tilt is at 70
<Shipment ID> <Customer> Jorah Mormont In transit / below 20 or above 70

Sandor Clegane

In transit @
In transit @

Cercei Lannister




.biologiste);

NEW SHIPMENT

The user can manually
enter contact information
for the recipient.

BioLogistex® 2015

.biologiste);

NEW SHIPMENT

The user will need to
have an EVO ready, and
to enter the pack-out
time at the time of
creating the shipment.

If they haven’t packed
the EVO yet, they won't
be able to continue the
shipment and will need
to save it for later.

NOTE: Since we need
the user to enter the
time in order to let them
move to the next step,
there can be no default
time in the related
fields.

BioLogistex © 2015

Shipments EVOs Admin
Customer
Company Name City State
l & ’
Address Line 1 dpCode

Address Line 2

Shipping Options Shipping Description (optional)

aboutus | terms & conditions | privacy policy | support

Shipments EVOs

EVO Pack-out T Other Alarms

v

& Stability Period*

. am on 04/15/15 @

Stab! '\\,‘;wmm's hrs

Review/Edit Configuration* 7
Send Alerts & Alarms To

EVO Name/ID:

EVO Template/Confg: create

ZIm
v
v
&

aboutus | terms & conditions | privacy policy | support

Homer Simpson

Cancel

Homer Simpson

Admin New S

has e but not Cancel

save for later

options

Add contact number or email

Once saved, the option
will be disabled, and the
text will change to show
that the information has
been saved.

When setting a new
configuration, the
assumption is that it only
applies to THIS shipment,
and hence doesn’t need a
name.

Smart defaults should
display here, based on the
customer’s typical
shipment type. This can be
set by BL CSRs when
setting up the customer.

e®®o
L4 .
- -
biologistex Shipments EVOs
NEW SHIPMENT
Customer
Company Name City
Zip Code
98101

Shipmentinfo

Shipping Options

BioLogistex © 2015

New Configuration

Battery Life: Alarm will be sent when the battery is at 40%

Payload Temperature: Alarm will be sent when temperature is below 20°
or above 50°

Humidity: Alarm will be sent when humidity is above 20% or below 50%

Pressure: Alarm will be sent when pressure is below 10% or above 80%

Homer Simpson

Admin New Shipment | Log Out

Shipping Description (optional)

aboutus | terms & conditions | privacy policy | support

Power Management

=)

Super Saver: Data will be sent once a day; Battery will last
100 days.

Battery Saver: Data will be sent <n times/day>; Battery
will last <n> days.

Balanced: Data will be sent <n times/day>; Battery will
last <n> days.

Data Max: Data will be sent <n times/day>; Battery will
last <n> days.

Save as a template

ﬂ cancel




BIOLOGISTEX : VISUAL STYLE

.....’ webom‘WemE '.000,. Waxcom.@gn'bgl‘})
a o .
o . biologistex
. -
biologistex New shipment
NEW SHIPMENT
~
Customer*
PENDING SHIPMENTS AacTive TR
<RECIPIENT CLIENT> <RECIPIENT CLIENT> — Company Name City -
Tissua Samples Stem cells C)\ Last upclsiad: ok 10:50%m s Enter or choose company ‘E ‘ Enter clty ‘
<RECIPIENT CLIENT> <RECIPIENT CLIENT> ACT STATUS Address Line 1 ‘ State »
Tissue Samples Stem calls Shllprfnem ‘ Enter address Sefect State v
71472608357p Johnson Blologics James Franco ooty i " * | | |
SHECERENTOUEND>: | SHECKEIENT.OTENTS Z14726083567p Merlal <Person Name> nTransit | irest L Zip Gode
Ti S I Stem calis [ |
ke o Enter address ‘ ‘ Enter zip code ‘ Next Cancel
Z1472698357p blotech1 <Person Name> ' ! save for later
<RECIPIENT CLIENT> <RECIPIENT CLIENT>
- Z1472698357p BloSolutions <Person Name> In Transit 6 ) Add to Address Book
RECENTLY DELIVERED Z1472698357p Stemn Celil Pros <Person Name> Shipping Options* Item Description (optional)
<RECIPIENT CLIENT> <RECIPIENT CLIENT> Z1472698357p Hutchinson <Person Name> O it Clommi
04/27/15 | 3:03pm 04/27/15 | 3:03pm N AL e
Stem Cells Lung Z1472698357p Staniey Treatmants on > () 1-2 Days () 1-2 Days
Staviity h n Stablity h n|
Mo l00:13 | B [oaser SHTRRT igalitest il rdbobeicididris O 23 Days O 2.3 Days
Z1472698357p 21st Century Medicine <Person Name>
<RECIPIENT CLIENT> <RECIPIENT CLIENT> [:] Include insurance on outbound shipment
04/27/15 | 3:03pm 04/27/15 | 3:03pm Z1472698357p LifeNet Solutions <Person Name>
i Heart E] Include insurance on return shipment
ra——7 Z1472698357 CareCure <Person Name>
%ﬂv ' h n %ﬂv ’ h n ‘ P W] Require signature upon delivery
\39:02 Romanng Db 34
s Biiiciaall Z1472698357p Global Blotech <Person Name>
\ <

biologistex ® 2015

about us |

terms & conditions

| privacy




COMMITEE FOR
CHILDREN




COMMITTEE FOR CHILDREN: LARGE-SCALE SITE

Project
Description

Project Scope

Contributions

CFCis an education-focused nonprofit that created the Second Step
Program, which teaches emotional awareness to children K-12. They
had an outdated site that had been created largely by a software
development team, and the only design input was from a graphic
designer & instructional designers.

* Rearchitect the site so that it was streamlined & very usable for
busy educators & administrators.
* Provide modernized UX & Ul

As sole Design Consultant, I:

* Conducted user research & competitive analysis

* Documented all existing site & program content

* De-duped all content across site

* Created new, streamlined IA that significantly reduced site size

* Create new UX that grouped content by Lesson & Unit (e.g., based
on end user’s mental model & usage of the content)

* Turned PDF resource library into interactive webpages where
possible

* Created user flows requirements docs, research docs, wireframes,
and functional specs

committee’ SECONDSTEP  BULLYMNG PREVENTION CHILDPROTECTION  FAMILIES ~ ADVOCACY

“ehildren

Products
NEW!
Principal Toolkit

m Successful schools depend
on strong leadership.

secondsyid: n Build an Environment

suite

Newsworthy
Resolve to Prevent Bullying and Abuse in 2016
< ‘Cruaren leom best when ey fee! safe 610 SUPROTEd. Which 5 Why we
second113 PN ying Grila Bom
suite progucts Buld on the socielemotional foundaton of our Second Step

program
‘everyone can work together 10 keep kias safe.
Bring it all togetner with the Second Step Sute

Bullying Prevention Unit@

PR Crazy About SEL
g (SEL) tuoy o9
impression on her. by Joseph Duriek and Roger Wesssberg. | shows o
achevement, whieh Kim has witnessed since ntegratng SEL into her work.
Reoo the biog pest

Social Sharing in 2015
= = 2015 reiea
= toou Eany Open, ORen campaign, our new ParkPa's 60p, and SEL savocacy
) o s ;
2 e 10 560 In 2006,
Engage with us on Facebock, Twier, and VouTube
SECOND STEP INTERNATIONAL Fotow Us
Early Lwarning § Facenoo

Flementary Scnoni

PURCHASE  ABOUT US Q

W a new approach

school climate

Donate

Qur Donors Include

s 8 o ;)fé
» Microsoft n [ -

Learn More about Donating >

Upcoming Webinars

Second Step Bullying Prevertion Unit: Training for
Staft, Skilsfor Students Thursciy, Joruary 4 100
am Pacic130 min Regster

‘Second Step Mddie School Program Creating 8
Climate for Success Wemesday, January 20 1100
am Pacec] 45 min Regater
‘Sacond Step Programs: Safe, Suppoted, and Ready
10 Leam Trursday, Jenuary 2111100 am, Pactc |30

mn Regater

Ampidy Second Step Success Tuescay, Jonery 261

1100 am Pachic | 30 min Rogater
Sacond Step K-5 Sute: Socia-Emational Skits for
Student Success Tuesday, Fenruary 211100 am
Pacific 11nour Regater
CONTACT US
9 clientsupporteichiidren org




TEACH AND REINFORCE SECTION

Lesson Features

This & ALL redundant

with what's in

"WhaEIn A TL”

vith *What's

pets & Buniy

distracting

‘This should be combined with
“Lesson Features” and comprise the
“Overview” section.

What's in a Kit

video

undant)

s
Teaching Strategies
Teaching Belly Breathing
Srain Builder overviey
Using the Puppets & Bunny

Student Knowledge Atsessment

Do the Daly Practice A¢
Reinforcs

s

e Families

- his should not be in th
Kit” section,

What'sina
bE i

uld be taid out
inkoff toa

some othar way. Having
separate page for each b
gUX

hould by

with “Teach the tessons,
creats 2 Main Nav sectior]
toTeach the Program.

This is ALLin the "Teach 3

s & blurbs for

- Use bulleted text
- For each b

3 visual

page that fsts
lesson,its concepts &

ing combining with
tin the Section on “r
Teach” the program OR °V
a kit

hange from

Management
Strategies

Nok sure if this titke Is dear ar
encugh 1o the contest.

In genaral, this sdction
magery to camepunical
trategies quickly. Text

Nrrdted and each strategy should be

In general, this secticn cant
(L LTS R IT ey content that essentiaily tell

ins

teachers how to teach. | woddd
either diminate this complegely,
neadk trim it WAY down and integfate i
te the I Ttk Furn vall I to 2 *Tips" section, or at keagt push
: it far down i the hierarchy bf
shouic be

content.

blocked In such 3 way that it's not

8 PRe,
[ ]
‘ Bl Reapone ' T Sultcale

=i =
I ]
s —

Prasant bleck

yto ustrate

things thit teache:
arty whe

havg to da

© teaching anything

Goals & Lesson

Sequence

[ ]

OVERVIEW SECTION

This should go in a section called

Research & “About Second Step” or similarly
named.

Alignment

Needs an inkro to explain what

Alignment s.
Scope & Sequence Kindergarten
Scope & Seq
Why is this here when
K5Sope i Kindergarten Progra
Logic Model Logic Model

ontent should go in some

refated to the Go;

‘and support WHY the program is

ing used. TRUE/FALSE?

Full Rev of hink d move th
down in the JAheirarchy. 1t
2l to being

Alignment Charts

wihite Papers

TeacHig Rl Wiy \doas this hare 1t o page?

Breathing

‘This should be combined with
“Lesson Features” and comprise the
“Ouerview” section. E

Preparation Tips

ond Step Program).
- Gombine videos with text
content.

Use the program Preparation checkiist, (PDF)
Read the program overview.

Look through your physical kitand watch the “what's in a it2* video.

Dathe Oniine Trai

Read the Unit Cards, which include ways to integrate Second step skill nto
daily activities and acadermic areas.

set up a teaching schedule. We recommend scheduling a corsistent day and
time for lessons, for example teaching the lesson on Thursday (oay 1) and

‘moving
Through Card for the fesson so the teacher can reinforce

Arrange the ciassroom space. Lessons are most successful when presented ata
group meeting time when students st on the floor. Consider:
Using carpet squares Or narme tags toidertify 3 space for each student
Identiying Second Step partners before the lesson and have students st next
totheir partners
Placing students wha need additional support next to you
ging parents and volunteers to join you

Powerpoint
Presentation for PC or for Mac and the Unit Cards to introduce goals, siils,
concepts, and reinforcement.

‘Encourage teschers to read the Following Through section of this site and ta
use the Following cards.

Show the Lesson Defivery and Reinforcement Checklist (PDF) and the Lesson-
‘Completion Checkist (POF.

‘Commanicate the expectation that the tescher vl semain in the classroom

mmunicate:
and be actively involved while you are teaching lessons. This ensures the teacher

understands and is prepared to practice the skils with studerts throughout the.
week

Also communicate the expectation that the teacher will help with dassroom
management to keep the teacher involved and make it essier for you to focus on

{Counselors] Meet individually with the teacher of each classroorm in which you
‘wil be taaching:

‘Discuss setting up a regular time and place to teach the fessons. For example,
i one classroom every Monday from 1000 to 10:45 2.m. Alsa discuss how to best

‘amethod for calling on students by name, such as:
Referring to a seating chart

wank to Gl on someone
Leam the rules, routines, signals, and other procedures used by the teacher.
Be consistent with existing i
‘send the introductory Family Letter to inform families you/e teaching the
program. Also read the Engaging Familiesinformation.
AT GV Rppm e ol o s e i

FOR REFERENCE: This is just a part of the old IA, marked up with my comments & questions

Brain Builder
Overdew

tcratenge

Levels

181, Lasson Features
1812 Management Strategles
1816, Teaching Strategles.
181c. Teaching Belly Breathing
181l Braln Bulder Dvarview
18le. Using Puppiets & Bunny

BPU Product Page CPU Product Page

Thase should g0 into whatever the "About” Section becomes

Using Puppets &
Bunny

Daily Practice

0 Materials

Using Tesls 1o
Support Teachurs

Wiy this Unit
Manters

Academic
Imugratisn

TEACHING TOOLS SECTION

t t
Lesson Materials Studen

Teaching Tools
Asssessments
What is the point of having a

separate link for each PDF? There’s
already 1 booklet for all the Home
Links at the top. (it's an awful lot of
work to open and print each one.
Need to talk to users and find out
how often they'd look at only 1 at a
time.)

I Home Links I

[ |
Checklists & :
By -

Get Tools (link)
Meeting Ag Kickoff Meeting
&PPTs Agenda & Checklist

Following ﬂinough—['
Cards

Song Lyrics &
sheet Musi

Need tolook into integrating
Lesson Materials in with the related
content throughout the site.

Also want to look at breaking up

Spanish Lesson
Supplements
Downloads across sections. For

in the “Engage Families” section;
and “Books for Children” in either

Kick-Off Meeting
PPT

‘Wrap-up Meeting
Agenda & ChecKlist
Wrap-up Meeting
PPT

T Tesson Tracking e
Tools oforecement
Lesson completion
Checklist (teacher)
Lesson completion
Checkist (counselor)
Lesson Reflection A
i checklist s for.
~1also think that some of these might be

tog most useful as an online tool.

- NEED USER RESEARCH on how often
teachers/counselors are using online
resources as opposed to paper.

“Families” or some sort of “Tips/
How-To” section on Teaching the
Program

Books for Children ‘
Books for Adults l

Australian Lesson
Materials
Lesson Photos.

- This section gives more incentive to
separate Counselors and Teachers
Definitely need to create a role like “multi
class practitioner”
-I'm thinking about having just ONE PDF
BOOKLET of all the tools/checklists.
1d also integrate each one into the
appropriate specific are of the site where
the content is related to what the

g
8
¢

ementation don Roles,
Tass & Tools Summary

Implementation
Plan Template

Implementation
Looks like this one is not for

teachers, but for those leading the
implementation. Why is it here?

il
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SS MATERIALS

Training & Prep

CPU MATERIALS

Re:;g:o:;& Training & Prep

BPU MATERIALS

Training & Prep

DASHBOARD

MAIN NAV

Download Grade Download All

5 Incident Response
<n> Packet Home Links Home Materials

& Forms

m
-
E
§

Current Lesson / Lesson Toggle Lesson Support Home Materials

Home Materials Lesson Support

Curriculum
Foundation

Curriculum
Foundation

Curriculum A e

DASHBOARD Prep/Demo video
ELEMENT

Foundation

Home Link(s)

Brain Builder

R

Mini Posters
Preview,
Lesson Photos Print

Follow Through

Lesson Cards

Skill Check

Tracking

Lesson <x>
Training
Lesson 1
Lesson <x>
Lesson 2
NG
Lesson 3 <
; e
SS Assessments s S v \\
8Py =
\\}
cPU
PU
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CFC:

CORE MATERIALS

KEY

HOME CURRICULUM

TRAINING & PREP LESSON SUPPORT ASSESSMENTS

MATERIALS FOUNDATION

SUB NAV - A B Teon I Skill I II Alignment
SECTION I Family Letters I II Reinforcement Assessments Charts
eqguence
This fist is really long and hard to Brain Builder K-3 Academic Align.
English digest. Need to find a way to lay ARR Process Observational Assess. Charts

this out in an easier format

SECTION (perhaps a tab for each lesson?)
I HEADER/GROUP I Spankh Follow-Thru II RTI/PBIS Chart
Assessments
Il =
Expectations AlAs PDFs Chart
SECTION ELEMENT Home Links

i y o 4
— ==
Reinforce Surveys
m i

& Strengths & .
e I Brain Builders I Difficulties Review
Questionnaire

Counselor’s Role
Devereux Student g
Handout(s) Purpose St Logic Model
I Implementation I
Planning Levels of Challenge I e I
i
Implementation
Roles, Tasks & Tools More than Just
Games Self Regulation
Implementation Plan
Template Observing Skill Use 1
eg ose Gap
ntati This seems more appropriate 7
inpieme o for Counselors & Using the Games .
Survey Coordinators... Every Day 5
Implementation
Brain Builder Prep
[ *ramng | -
Training
Videos

Design Rationale: [ |

» Second Step has 3 separate Programs: Second Step (emotional awareness), Bullying e ot
Prevention, and Child Protection (abuse content) .
» Educators need a clean way to get to and navigate all 3, and each course has a tog

wealth of supplemental content, plus there's a “certification” training for each
* linterviewed educators & administrators & did testing to see where users expected to see
which pieces of content Puppets &
* | chunked the courses and the content for each in a streamlined, consistent manner that il
follows the Lesson Plans—in other words, it goes with the flow of how an educator will Pugcts
actually use the content and reflects “a day in the life of” approach importan

ce &Tips
Example
Videos

Using Bunny

Success Stories Log




CFC: WIREFRAMES

LOGO

== |

ol

dashboard

TRAINING & PREP

Godals & Sequence

Concepts

Following Listening Rules helps everyone
learn.

Our brains get smarter every time we use
them.

Focusing attention involves using
eyes, ears, and brain.

You can focus your attention just by
thinking about it, and the more you
do it, the better you get at it.

Using self-talk helps you focus
attention.

Listening and following directions are
important skills for leaming.

Repeating directions helps you
remember them.

Following directions involves your eyes,
ears, and brain.

Self-talk means talkking to yourself out
loud in a quiet voice or inside your
head.

Self-talk helps you focus and maintain
attention.

If you can name your own feelings, it will
help you figure out how other people
feel.

All feelings are natural. Some feelings are
comfortable, and some are
uncomfortable.

Physical clues can help you identify
others' feelings.

To ask for what you need or want, face
the person you are asking and use a
respectful voice.

Lesson
P
|
3t
|
D
6

second step

Objectives

Name and demonstrate the rules for
listening in a group

Name and demonstrate the Listening
Rules

Demonstrate attention skills in the
context of a game

Demonstrate listening and following
directions within the context of a game

+ Demonstrate self-talk for remembering
directions in the context of a drawing
game

Name happy and sad when presented
with physical clues Touching Rule, and
Never Keep Secrets Rule

Identify that happy is a comfortable
feeling and sad is an uncomfortable
feeling

Identify a variety of feelings displayed in
response to scenarios

Demonstrate asking for what they need or
want during skill-practice activities

support | privacy policy

- W

child protection

Welcome, Jane Smith!

bullying prevention

Roles & Expectations

Teacher Role

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia deserunt
mollit anim id est laborum.

Counselor Role

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt moliit anim id est
laborum.

Planning Tools

<INTRO/FRAMING CONTENT> Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duis aute rure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

Kindergarten-Grade 5
Program Preparation Checklist

___Read the K-5 Teaching Guide
Program Overview section (at
www.secondstep.org)

Examine the curriculum kit materials
Complete the online fraining

Read the Unit 1 card

Establish a teaching schedule
Amrange classroom space

Send the infroductory Family Letter
Check equipment

Program Preparation
Checklist

-

| copyright permissions

[

LOGO
dashboard

LESSON SUPPORT

Skill Reinforcement
The ARR Process

Anficipon‘e

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute rure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint

t cupidatat non i sunt in culpa qui officia deserunt mollit anim id est
laborum.

Reinforce

Lorem ipsum dolor sit amet, consectetur adipiscing elif, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nosfrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute rure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

more >

Reflect

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

Follow-through

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, suntin
culpa qui officia deserunt mollit anim id est laborum.

AlAs

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia
deserunt moliit anim id est laborum.

Y

Unit Cards
= B -

|

[«

=

support |

second step

privacy policy

Welcome, Jane Smith! iy E’

bullying prevention child protection

Brain Builders

Prep & Examples

<Example>

<Example>

Prep Video

Purpose

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nosfrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

Levels of Challenge

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

More than Just Games

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

Observating Skill Use

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

Using the Games Every Day

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum.

| copyright permissions




The Dashboard has
selection buttons for each
Lesson, as well as BPU &
CPU.

There are Quick Tasks at
the bottom for easy access
to downloads.

The main body of the
Dashboard is dynamic. It
will always show the
Concept/Goals &
Objectives. The other
sections of the Main Body
will display Lesson
Materials, tools, prep
videos and other lesson-
specific material as
appropriate.

The “Learn” section has been
trimmed down to include only

- What is needed on an ongoing
basis

- Whatisn'tincluded in the
walkthrough or training.

Design Rationale:

-
Welcome, Cersei! %

Quick Tasks
Download Grade 1 Packet
Download All Home Links
nownload All Song Lyrics

Download All Sheet Music

LOGO

(" Unit 1: Lesson 1 Lesson N
Concepts Objectives
* Following Listening Rules helps everyone * Name and demonstrate the rules for
learn. listening in a group
* Our brains get smarter every time we
use them.
Prepare Lesson Materials
Home Link Mini ratiow
Poster Through
Program Prep
Checklist - - -
- Tracking Tools

2550r <Qther

Completion Tracking>

Checkl B

J
learn
builg
Welcome, Cersei! E
neasure

LEARN

Take the Training

Second Step training Is done through the
online portal. You'll need about <n> hours to
complete the training, at <n> minutes per

module.

Overview Videos

What's in a Kit

<Videao Title>

<Video Title>

<Video Title>

Steps for Successful Implementation

Introduce the program and its goals to
staff and the wider community to
encourage all adults in contact with
students to convey the
about the program

training

same message

Provide staff with selected elective
training modules that address issues
relevant to your school

Ensure that all key staff & stakehclders
responsible for teaching, planning and/or
coordinating program take the online

entire staff trained

Overview.

training.

Walk the team through the Program

Ensure your entire team takes the online

Designate Coaches who'll help you get the

Overview Presentation

@

Research & White Papers

Deseruntnon accusamus nisi
squid. Vegan drinking vinegar
disrupt, PBR&B..

Self Regulation
Self Regulation to Close the Gap
Effective implementation

Develop an Evaluation Plan

Monitor student progress

Monitor & Evaluate the implementation
process

The "hamburger menu” houses
Secondary & Tertiary tasks that
would otherwise clutter up the Main
Nav.

There are persistent PRINT &
DOWNLOAD buttons for each
document section. Clicking either
will apply the Print or Download
action to ALL documents in the
section.

Hovering over any document
thumbnail will invoke the PRINT
& DOWNLOAD icons for that
specific document.

NOTE: These paradigms are
consistent throughout the site Ul.

- N |
= Welcome, Cersei

E

/-Unit 1: Lesson 1

VIEW

Lesson

Grade 1
Concepts Objectives -Grade 2
* Following Listening Rules helps everyone * Name and demon|
— learn. listening in a grou
CPU * Our brains get smarter every time we
use them.
Prepare Lesson Materials | PROFILE |
Quick Tasks KITS |
hownload Grade 1 Packet Home Link i S s
Program Prep o ETTIN
Download All Home Links Checklist ] -
- LOG OUT |
Download All Song Lyrics
— N Tracking Tools
Download All Sheet Musis
S50 <Other
Completion Tracking>
AN
iearn
LOGO build ]
teach Welcome, Cersei! ==
track & measure
TEACH
Lesson Models
Lesson <n>Video Lesson <n> Video Brain Builder Video
Home Links a8 I
Unit:
Skill Practice/Activities Story & Discussion Lesson Observation
Checklist
Lesson 2 Lesson 3 Lesson 4
Home Link | | Home Link | | Home Link
Puppets & Bunn
Lesson 5 Lesson 6 Lesson 7 Lesson & PP i
Home Link | |Home Link | [ Home Link || Home Link
Handouts = L
<Handout> <Handout>

« In addition to having 3 programs at the top level, | also had to have an affordance for Grade Levels (which each have different content)
» | wanted the educators to have a Dashboard View that was app-like, which followed their progress & could show them everything relevant to a given lesson in one glance-able
place, based on input from users | talked with



CFC: FUNCTIONAL SPEC

Introduction Register

This document describes the updated structure, user experience, and functionality of the Second Step site, This section describes the registration process for domestic schools.

based on the V5 redesign. This spec specifically addresses the Teacher version of the website. While the

current version includes other user types as well, this redesign has broken out Teachers, Counselors, Program REQUIREMENT QUESTIONS/
Coordinators and Families. This has been done in light of the significantly different user needs for each user COMMENTS
type, as well as the need for significantly simpler site navigation. Upon clicking Register, a dialog displays, asking the user if they have a PAK.

REQUIREMENT | QUESTIONS/COMMENTS Options:

The site will be broken up into 2 main overarching views: e Yes (|" ll register now)
« Landing/Not logged in * No (I'llregister later.
e Loggedin

The Lar ding and Logged In views will both be responsive. Clicking No retums the user to the Landing Site on whichever page they

were on previously.
Each page of the Registration flow will include a header (Register)
A progress indicator will display on each page (excluding the dialog) of the
Registration flow. )
The first page of the Registration Wizard includes 2 dropdowns:
e Select Your Country
* What Type of Organization? ,
L a n d | n g S It e me 'ptouniry selection dropdown will contain any countries appropriate for
e list.
The Organization selection dropdown will include Public Schools and any
other organization appropriate for the list.
NEITHER dropdown will have a default selection.

REQUIREMENT QUESTIONS/COMMENTS Default field text:

 The Landing Site will host marketing content for each product, including: o Select Country

+ Second Step » Select Organizafion Type

: g‘g%ngg;gzgggon Selecting any country outside of the US will fork the user to another flow

new Landing Site is being designed.

Sossdi o - e (TBD).
The Loni'hng Site will have the following links in its Main Navigation: Selecting any organization other than public school will fork the user to
: ome @ another flow (TBD).
aroncen .. Once the user has made selections, they will advance to the next screen:
Bullying Prevention Enter PAK

Child Protection
Register
Sign'In

The PAK enfry screen includes:
* PAK entry field
o Default text: Enter Product Activation Key
* Add another Product Activation Key icon and text
* Next button

These links will be persistent across the whole Landing Site.
Ihe site logo acts as the Home link, which goes to the site’s Landing Page

Clicking Second Step invokes the Product Page for that product. (Design & The ADD button will be disabled by d efault

Content TBD.) : : :

- Ent alid PAK will ble the ADD button.
Clicking Bullying Prevention invokes the Product Page for that product. (Design & Th éelzlg)g(Tqb‘L'Jﬁ = will't\:g ;? :bi eed bs default n
Content TBD.) : - ' —is =

Entering a valid PAK will enable the NEXT button.
Upon entering letters/numbers in the PAK field that are the appropriate
length, the system will check to validate/invalidate.

Clicking Child Protection invokes the Product Page for that product. (Design &
Content TBD.)
Clicking Sign In invokes the login flyout panel.

Clickng Registerlatunches tio Registration Wizord. If the PAK is valid, a visual indicator will display to indicate it’s valid.

If the PAK's invalid, a visual indicator will display to indicate it's invalid.

SECONDSTEP.ORG SECONDSTEP.ORG 5




BIDCHUCK



BIDCHUCK: CONSTRUCTION/ARCHITECTURE START

bidCHUCK was a startup focused on changing the construction

P rOJeCt industry. A combination of a LinkedIn approach and existing
Descri tiOn construction-based technologies, this site would enable architects, bIdCHUCK " | company pp—
p contractors & subcontractors to connect, bid on, and track projects. climent projects | D lod Drolocis

. Project N bidSCORE Bid Datt Statt
* Create a product and related roadmap for project and company [T Nowpubtc Pt crigms sl A Y : R .
. . New Seattle Hospital 1 3/02/15 at 3:00pm submitted
ConneCtlon focused WebS|te S A s Chinatown Library 7 3/07/15 at 7:00pm submitted
H N rime Di ive Builders respon
. * Create revenue model that would enable business to be profitable hd U P—— o — S
P rOJ eCt S CO pe In Short tl mefra me VT S—— Einstein-Rosen Bridge Grocery 3 3/17/15 at 12:00pm not started
* Design & develop website, with v1 including functionality for l with you — 3 3117115 at 2:00pm ——
general & subcontractors, and v2 including further features for Fioston Aperiments 4 311915 at 8:00am i picaset
architects Tardis Estates 7 3/20/15 at 9:00am not started
Academy Dorms 2 3/28/15 at 8:30am not started
Coolidge Medical 4 4/01/15 at 11:30am in progress
. Caprica Suites 5 4/01/15 at 2:00pm not started
As sole Design Consultant, I:
. . . Adama Heights Apartments 4 4/04/15 at 9:00am not started
e Conducted industry, user research & competitive analysis
* |dentified business requirements
* Collaborated with CEO to develop product strategy & subscription
Contribution o
ontrioutions * Created feature spec, user flows, IA, wireframes, and initial visual
design

* Collaborated with animator on marketing video
* Created sonic branding

about us support terms & conditions privacy policy contact us



bidCHUCK: FEATURE SPEC

bidCHUCK Feature Spe

bidCHUC

# = Feature that will also go

January 2014

K FEATURE SPEC

into the Functional Spec

GENERAL FEATURES

PRI RELEASE

FEATURE

COMMENTS/QUESTIONS

| vi Users can register for bidCHUCK.

Vi Users can subscribe to bidCHUCK for a monthly fee.

Vi Users can create a username and password.

Vi Users can log in and out of the system.

Ve Users can set up a Company Profile.

NOTE: The first user (who sets up the profile) will have Admin rights.
Company Profiles can have multiple users.
Vi Users will have sign-in options (e.g., keep me signed in).
Company Profiles have different levels of user permissions. The term “Manager” will confuse users. Adminis a
ADMIN: First user; sets up profile; can add/delete users; can assign scopes | generic term used all over the Internet in profile
management scenarios. “Manager” is too specific
. EMPLOYEE: Can create /manage their own profile and may not be true about the user that sets up the

Admin: Vi
account.

EnployeeVy We really need to use the term “Admin” and figure
out the far less important scenario of bidCHUCK
employees using the site. The site isn’t being built
for us, after all.

Admins can publish the Company Profile.
Vv Admin Users can add/remove additional Users & Permissions within
2
Company Profile.

Vi Admins can cancel their subscription.

Vi Admin rights can be revoked by... B -

= Users can invite people/companies in their (external) Contact List to

connect on bidCHUCK.
* Ve Invite emails will have an embedded link for recipients to connect or
register.

bidCHUCK FEATURE SPEC | lwaua(

bidCHUCK Feature Spe

| Subscribers can see all Companies in the bidCHUCK system.

January 2014

FEATURE

COMMENTS/QUESTIONS

Vi

Users (registered or subscribing) can invite other companies within
bidCHUCK to connect.

Vi

Users can “Tag” companies with specific (scope-related) attributes.
(These attributes will inform the system when Users create a Project with
specific Scopes.)

NOTE: Admin can tag scopes for their own company. Employees can
create and assign tags to connected companies. These tags are more
business decisions than scope decisions. Examples (Budget, Design-Build,
Blacklist, Preferred...)

Vi

There will be two kinds of tags:
1) System-created tags

Vi

Tags will be managed at the Company level.

Vi

Users can see a list of all Companies they're connected with.

V2

Users can see individual profiles of people at Companies they’re
connected with.

Users can add notes about each Company they're connected with & about
the individuals at that Company.

bidCHUCK FEATURE SPEC | “m




pidCHUCK: USER FLOWS
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pidCHUCK: INFORMATION ARCHITECTURE
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bidCHUCK.

Il company L in connections v Welcome, Mark!
UPDATES PROJECTS Aclive Completed  |Completed
Project Alerts Project Name v bidSCORE w  Bid Datew Statusw
New Seattle Hospital: No one has responded New Seattle Hospital 10% 3/17/14 at 3:00pm .
to your invites
Chinatown Library 78% 3/02/14 at 7:00am
Deathstar Central 100% 3/07/14 at 4:30pm
Project Invites
Eintstein-Rosen Bridge Grocery 90% 3/13/14 at 12:00pm
Starfleet Academy 87% 3/02/14 at 2:00pm
Tardis High School 96% 3/09/14 at 8:00am
i ; o / .00z
Now Conneciians Risa-4 Hotel 60% 3/14/14 at 8:00am

<Division 1>

<Division 2>

<Division 3>

New Members

<Division 1>
e

<Division 2>

% —
&
<Division 3>

amp F<7

When the user logs in, the “login | register” links will change to a Welcome message.
The Home Page has an Updates panel and a Projects section.

NOTE: The Home Page is not complete, given the complexity of interactions with the Project
List.

Design Rationale:

home

company

connections
CONNECTIONS

Showing companies within 25 miles w of = you v

All Divisions
L

<company name>

Display.

Division 1

<company name>

- <company name>
(Twnevniion

<tags>

<compar‘.y name> <company name>
MAR ARE

<tags>

<tags>

§ <company name>

<lags> ags>

Division 2
<company name>
o
>

<company name> <company name>

<C0mpany name> <COH1pal'ly name>
\960 \060

<tags>

<company name>
\’060 pany

<tags> <lags>

about us terms of use privacy policy | support | © 2014

£ in connections v

companies

<company name=>

<company name>
(‘)0 pany

Re)

o) <company name>

\O

<company name>
\¢0

<lags>

bidCHUCK

Welcome, Mark!

MORE FILTERS

The Connections Page will list all contacts within bidCHUCK.

HOWEVER, it will be prefiltered based on location.

* V1 of the site would target General Contractors, who want to bid on & track projects, so they needed a

dashboard view that bubbled up alerts & statuses
* One alert type is being invited to bid on a given project

» One way to maximize project bid coverage is to connect with companies; hence the Linked-In type

approach for browsing/searching & connecting with companies

COMPANY PROFILE

Back to search results

home [elelpyler1al% L in companies v

Welcome. Mark!

connections

Basic Info Scopes

Visions Construction
1114" Ave S
Seattie WA
98101
P: 206.555.1212

| F:206.555.1212

VISIONS

Vendor Member since: 01/01/14 Minority Status: <status>

Main Contact: Westley Crusher, Senior Manager | 208.555.1213 Vendor Registration/License:
Accounting Contact: A&B Bookkeeping | 206.555.3434 &1 lsstiranice Accotnt Nutibar:

Bond Rate: #### UBI Number:

Insurance Limits: #### Dept. of Revenue Tax #:

Union Affiliation: <affiliation here> Employer Tax ID:

Current EMR: <emr>

e e

about us | © 2014 bidCHUCK

terms of use | privacy policy | support |

When a user searches for/finds a company, they can drill in to view details on them.

This view of the Company Profile will display all pertinent information that gives them a 3600 view of that
company.

Clicking on the PLUS icon will expand at the Division & 2" tier levels.




The User Profile will have
persistently editable fields. This is
because the user has control over
their own information and there’s
not the same risk of error as with
editing/deleting other users.

Pressing ENTER will commit changes
made to any field.

Clicking the ADD MORE
button invokes the Scopes
popover.

3107, -l company §o)

“boda'lUCK

COMPANY PROFILE

connections

Basic Info Users Scopes

My Name Scope Assignments:
Account Admin

i : <assignment>
Member since: 01/01/14 Signment>
myemail@email.cor

confirm email

myemail@email.com

password

confirm password

security question

Where were you bom?

securily answer

aboutus | termsofuse | privacy policy | support | © 2014 bidCHUCK

My Profile

Welcome, Mark!

companies

!b’dCHUCK (TSl company

connections

COMPANY PROFILE

Basic Info Users :w' es
e

My Name
Account Admin
Member since: 01/01/14

myemail@email.com

confirm email

@email.com

password

confirm password

security question

you bom?

securily answer

removemy profe’

privacy policy | support |

© 2014 bidCHUCK

about us terms of use

L in connections v

companies

My Profile

Welcome, Mark!

Hovering over the Profile
image will invoke the
Upload Menu.

Clicking UPLOAD will
invoke the standard
browse experience based
on browser in use.

Clicking the ADD MORE
button invokes the Scopes
popover.

Here, the user can select
scope assignments that
apply to them.

NOTE: If the user has the
ability to choose
ANYTHING in ANY
category, we’ll need to
duplicate the Scope
Selection Ul for Companies
(later in this deck.

“blda'lua( (o Nl company

COMPANY PROFILE

connections

Basic Info

My Name

Account Admin

k Member since: 01/01/14
email

myemail@email.cor

confirm email

myemail@email.com

password

confirm password

security question

ou born?

securily answer

0

Users Scopes

assignment>

ignment>

aboutus | termsofuse | privacy policy | support

| ©2014 bidCHUCK

My Profile

Welcome, Mark!

companies

ADD SCOPE ASSIGNMENTS

Check all that ag
Second Tier
| Select Al

First Tier
\/\ Select All

scope> <scope>

<scope> cope>

<scope> \/
<scope> <scope>
<scope> <scope>

<scope>

<scope>

<scope>
<scope>
<scope>

<scope>

Third Tier
| | Select Al

| | <scope>

| <scope>

\\/ <scope>
|| <scope>
\:\ <scope>
| | <scope>
| |<scope>
[ <scope>
| | <scope>
\7“\ <scope>
\; | <scope>

| | <scope>

| | <scope>

‘:‘ <scope>




WINDOWS PHONE
SHARING




Project
Description

Project Scope

Contributions

When MSFT decided to launch the first Windows Phone ever
(Windows Phone 7), there was no mechanism or Ul for sharing
content. Photo sharing, link sharing, social sharing—it wasn’t “a
thing” yet on mobile.

| started & managed the effort to

a) provide a platform-wide method and UX for sharing *any* type
of content

b) b) prevent the disparate teams across the org from
implementing their own disjointed UX for this.

This included

* |dentifying stakeholder teams & representatives

* Getting buy-in from immediate & upper management on
approach, plan & schedule

* Provide modernized UX & Ul

As individual contributor UX Program Manager, I:

* |dentified stakeholder teams & representatives

* Creating platform-wide solution for sharing

* |dentifying technologies and integration points

* Creating & managing project schedule, which involved
coordinating 8+ teams across the organization

* Getting buy-in & resources from upper management

* Managing the development of all sharing Ul

* Created wireframes, and functional specs

SHARE

text message
Gmail

Hotmall

post to Facebook

post to Windows Live




Content Sharing - The Basics

What is Content Sharing?

Fer WM7, users will be able to interact with rich content, both local to the device and out there in "The Cloud.” One of those interactions is sharing
content. Users can send a photo via e post a link to a Zune song in their status message, or e-mail a link to a Browser object. This document walks
through the different scenarios and fl or each sharing interaction.

On this Page:

This page covers the basic controls and APl compenents used for Sharing flows. This will help our users have a consistent experience, no matter what
they‘re sharing and from where.

The Compose Picker
The Context Menu

If 3 user performs the tap-and-hold action on & Sharable
content object, the Context Menu will show the SHARE verb.

P!

B Outlook

|
|
| ° i

The Compose Card The Post Dialogue

If 2 user sends something via e-mail (a link or an attachment),

the Compose Card will be invoked Post (task) Dialogue will display

Design Rationale:

paee
SEND D SEND header

POST POST header

When a user taps SHARE, the Compose Picker will display. If the POST option is not
available, the UPLOAD header and suboptions will dispiay instead.

® Text Message

" Facebook

Live Spaces
@ p:

fa user chooses to Post a link to Facebook or Windows Live, the

SEND header

UPLOAD

In-app Compose Picker

f launched from an in-app Sharing Button or Menu
item (see below), the Picker will be pared down,
based on which button lauched it.

™ ("

1‘] o 5

In-app Sharing Buttons

In some cases, apps will have buttons in the App Bar,
or items in the App Menu, specifically geared toward
Content Sharing.

* Back when Windows Phone 7 was being developed, the concept was that many actions
would be handled through text-based lists (reflective of the Metro Design Language)
» Each team with shareable content would “plug in” to this list, via an APl my team created,
which we also made available for popular 31 party apps like Facebook
» | wanted the user to be able to share any piece of content with as few taps as possible, so |
did things like having the Email subject & body prefilled upon invocation
» Design approach was validated through user testing, where we checked to see where

theyd look for sharing options (and which options they expected to see)

Content Sharing — SENDING Local Photos as Attachments

SCENARIO 7: Anna finds a funny picture in her on-device photo album of her musician friend and wants to send it to a mutual friend, Claire.

By performing the tap-and-hold action on the Local Photo, a Context Menu is invoked, which has the Share verb. Tapping Share trings up the Compose
Picker, from which Anna can choose an e-mail account to use for sending the phete as an attachment.

NOTE: For this Use Case, the useris in Album View on the device. Multi-selection of photos is CUT for RTT, so users can tap and hold on any photo

in the album vew to begin the Sharing flow.

n

SHARE

Content Sharing - UPLOADING Local Photos

SCENARIO 8: Anna finds a funny picture of her musician friend and wants to upload it to her Facebook photo album.

By performing the tap-and-hold action on the Local Photo, a Context Menu is invoked, which has the Share verb. Tapping Share brings up the Compose
Picker. Since Anna has invcked the picker from a local photo, she can’t pest the photo into a Status Message (since only photos that are already in her FB
album, or a link tc a Web photo can be posted in a status message). However, she’s given a list of options under the UPLOAD header, and sha chooses to

upload it to Facebock so all her friends can see it

SHARE

ure what



WINDOWS PHONE SHARING: FUNC HON

3. Core Feature Scenarios | Objectives

3.1 Miles shares music with Anna

Wednesday is a slow day for Miles’ job, and he takes some time to enjoy media on his Windows® phone while
eating lunch. Zune gave him a recommendation for the band MGMT, so he takes a listen. After hearing song #3,
Miles knows he loves this band, and has a feeling Anna will too.

Miles is eager to share this song with Anna, so he taps and holds on the song title to get a Context Menu. He taps
“Share” in the menu and chooses to e-mail her the link. A card comes up, which is prefilled with useful info about
the album Oracular Spectacular, and even has the album art attached.

Anna is at lunch at the office when she receives an e-mail from Miles, when she opens the e-mail, she taps the link
and is taken to the Zune Marketplace where she can hear the song Miles sent. She loves it, and downloads the
whole album.

3.2 Anna shares photos with Miles

Anna loves to take pictures of her family and friends with her Windows® phone, and enjoys the instant
gratification of sending them in e-mail or uploading them to Windows Live and Facebook. On Saturday, Anna is at
a birthday party for one of Luca’s friends. Miles had to work so he couldn’t join them, so Anna wants to share the
goings-on via her phone.

Anna takes several shots of the kids playing in the sprinkler and the dog eating the ice cream. Since she took the
pictures with her phone, she’s able to instantly upload the photos to Windows Live. From the Windows Live site,
Anna taps and holds on her favourite photo and chooses to send a link to it via her Hotmail account. Miles gets an
e-mail on his own Windows® phone and goes to Windows Live to see the pic. He replies to Anna’s e-mail letting
her know he got it and that it brightened his day.

Microsoft Confidential | Core Feature Scenarios | Objectives 6

3.3 Anna and Miles trade browser content

On Monday morning while getting ready for work, Miles and Anna get into a debate about whether Hugh Jackman
was in The lllusionist or The Prestige. They don’t have time to resolve the question before leaving, so they promise
to figure it out at some point during the day. Later that morning, Anna is taking a break and checking her phone
when she remembers to go online and look up each film. When she finds a photo of Hugh Jackman on the imdb
site for The Prestige, she selects the photo and chooses to send it to Miles via e-mail. Miles gets the link to the
photo in an e-mail from Anna and checks out the imdb page. He then finds an awesome picture of David Bowie as
Tesla on the site and posts a link to the photo in his Facebook status message.

4. High-Level Feature Description

As described in the scenarios in Section 3, users may wish to share something they’re viewing on their phone to a
recipient or a Website/service. The platform-wide Content Sharing solution is designed to provide users with a
predictable way to share content, no matter what type of content it is. Currently, this spec covers the
requirements provided by the following teams; the Sharing Feature aims to enable scenarios for these calling apps:

@ Music

@ Local Photos & Cloud Photos (e.g., on a service such as Windows Live)
& Browser link

& Browser Photo

For WM7 RTT, users can share the following Content Types from Windows® phones:

1) URL (essentially text content)
2) Photos (essentially binary content)

For each content type, the following actions may or may not be available:

1) Send via e-mail or SMS/MMS
2) Posta link to the object in a social networking status message
3) Upload to a Website/Service

Users can do one or two of the above with a given content object, but not all sharing actions are available for any

one content type.
EXAMPLES:
URL Can be sent via e-mail
Can be posted to a social network status message
Can be sent via e-mail as attachment
Local Phot
cal Fhoto Can be uploaded to site/service
Web/Browser Photd A link to the photo and attachment can be sent via e-mail

A link to the photo can be posted to a PSM

PRI REQUIREMENT

The content sharing flow will begin by tap-and-hold on a sharable content object. (Invoking a Context Menu) OR
by tapping an item in the App Bar or App Menu.

Multiple select is supported by the Sharing api set for SENDING. (Some transports will support and some will not.
1 | But multi-select is supported by Photos; so the SHARE verb will show up in the Context Menu and e-mail
transports will show up in the Picker when multiple photos are selected.

For each content type that can be shared, the related Context Menu will include the SHARE verb.
EXCEPTION: For photos, there may be TWO verbs:

1 1) Share
2) Shareto <last>

NOTE: Strings TBD!!!

1 | Tapping the SHARE verb will invoke the Sharing api and Compose Picker.

1 | The Compose Picker will us the List Picker Common Control, provided by Shell.

1 The items under SEND will be e-mail transports (e.g., Gmail). and TEXT (SMS/MMS).

Links can be shared via e-mail and posting.

1 1) Link to a Web photo
2) Musicreco link
3) Any Browser link

1 | Tapping an e-mail item in the SEND category will launch Messaging Team'’s Compose Card.

Tapping the Text item in the SEND category will launch the SMS/MMS compose card (The SMS/MMS app will
decide which transport to use based on payload length/size).

1 | After completing the SENDING Flow, users should be taken back to where they initiated Sharing.

1 | After completing the POSTING Flow, users should be taken back to where they initiated Sharing.

1 | After completing the UPLOADING Flow, users should be taken back to where they initiated Sharing.

The Compose Card will provide capabilities that have parity with current builds:

1 a) Multi-select for Addressing—contacts selection
b) Ability to customize and pre-fill the card based on content, such as Album art and “canned” message

1 | 3% parties can NOT register to show up in the Compose Picker for RTT.

1 Outside of 1*-tier partners, the Sharing api will be locked down for 3" parties in RTT.

1 If a user taps-and-holds on an item that cannot be shared, the SHARE verb will *not* appear in the Context Menu.

Selecting Facebook under POST options will launch internally owned UX.

(Ownership is based on who's launching the Sharing api; e.g., Photos team for Photo upload.)

1 Facebook and Windows Live post flows (internally owned) will use the Task Dialogue Common Control.
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